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graph,  no  one  has  yet  been  named  to 
replace  the  latter.  A  feeling  of  pleas¬ 
ing  uncertainty  prevails  in  that  office 
as  to  whether  the  lightning  has  quite 
finished  striking.  The  office  bulletin 
board,  which  is  quite  the  cleverest  in 
town,  bears  many  witty  allusions.  One 
is  a  huge  volume,  which  bears  on  its 
cover  this  inscription:  “Those  members 
of  the  Evening  Telegraph  staff  who 
have  received  an  offer  from  the  Evening 
Ledger;  those  members  who  have  sug¬ 
gested  that  they  should  receive  an  of¬ 
fer,  and  those  members  who  have  a 
desire  to  join  the  Evening  Ledger.” 

THE  UNAPPEO.SCHABLE  CLUB. 

Henry  M.  P.  Neely,  of  the  staff,  who 
is  just  turning  over  to  his  New  York 
agents  a  75,000  word  mystery  story, 
with  aviation  as  its  central  theme,  an¬ 
nounces  in  the  inimitable  Neely  man¬ 
ner,  that  he  is  starting  an  “Unat)proach- 
able  Club,”  of  which  he  is  the  proud 
founder.  He  can  afford  to  jest  for  his 
last  story,  “A  Night  Hier”  of  40,000 
words,  has  been  recently  bought  by  the 
Frank  Munsey  Company. 

F'red  Whitney,  city  editor  of  the  Tele¬ 
graph,  is  in  Wyoming  with  a  party  of 
newspaper  men  who  are  guests  of  the 
Great  Northern  Railroad.  One  other 
man  from  Philadelphia  went  on  the 
same  trip — Ira  E.  Fontz  of  the  Press. 

The  Record’s  Labor  Day  speedboat 
races  open  only  to  members  of  the  Dela¬ 
ware  River  Racing  Association  came 
off  triumphantly  on  the  Delaware  above 
the  city.  The  paper  this  year  offered  a 
smaller  replica  of  the  trophy  which  goes 
to  the  club  in  whose  name  the  boat  is 
entered,  to  the  boat’s  owner,  and  also 
gave  a  second  prize.  On  Saturday,  the 
Record  cruiser  race  will  be  held,  going 
down  the  river  to  Ship  John  Light  and 
return.  This  closes  the  racing  season 
in  these  waters. 

Bushncll  Dimond,  formerly  Harry 
Knapp’s  assistant  on  the  Inquirer,  is 
substituting  for  Craven  on  the  North 
American  until  he  returns  from  the  war 
zone.  Harold  Quicksall,  who  is  the 
Philadelphia  correspondent  for  the  Mu¬ 
sical  Courier,  is  assistant  in  the  musical 
and  dramatic  department. 

Harry  Baxter  Nason,  who  has  been 
through  many  and  varied  experiences 
since  he  left  his  peaceful  Sunday  edi¬ 
torship  on  the  Inquirer  at  the  beginning 
of  summer,  has  returned  from  abroad 
to  the  great  relief  of  his  friends. 

PERSONALS. 

“Budge”  Reinhardt,  of  the  Telegraph, 
is  still  playing  the  part  of  the  handsome 
lifeguard  at  Ocean  City,  a  role  whicli 
he  has  assumed  each  summer  for  several 
■seasons,'  with  unqualified  and  distin¬ 
guished  success. 

Captain  Barclay  Warburton,  former 
owner  of  the  Evening  Telegraph,  has 
escaped  from  Petrograd  and  joined 
Mrs.  Warburton  in  London. 

Mrs.  Margaret  Halvey,  editor  of  the 
Zoophilist  has  returned  from  a  summer 
sojourn  in  Atlantic  City. 

The  Pennsylvania  Women’s  Press  As¬ 
sociation  will  hold  a  preliminary  meet¬ 
ing  to  prepare  for  the  season’s  activi¬ 
ties,  on  September  17,  at  the  home  of 
the  president,  Mrs.  Harriet  Hayden 
Finck. 

A  most  interesting  half-page  article 
appea^d  in  last  Sunday’s  Public  Led¬ 
ger  regarding  the  municipal  organ  of 
Portland,  the  fourth  largest  in  the 
world,  which  was  presented  to  the  city 
by  Cyrus  H.  K.  Curtis,  in  memory  of 
his  friend  and  teacher,  Hermann  Kotz- 
schmar. 

J.  E.  Valjean,  a  pioneer  in  the  Amer¬ 
ican  newspaper  field,  who  died  in  Los 
Angeles  the  other  day  at  the  age  of  80, 
was  a  half  brother  of  Theodore  Wright, 
president  of  the  Philadelphia  Record 
Publishing  Company,  who  has  been  liv¬ 
ing  in  southern  California  during  the 
past  year.  Mr.  Valjean  had  been  for 
the  past  17  years  editor  of  the  Anaheim 
Independent,  and  of  the  Orange  County 
Plain  Dealer.  He  began  his  newspaper 
work  in  Pennsylvania. 

Ida  Husted  Harper,  the  Ledger’s  bril¬ 
liant  suffrage  writer,  who  went  to  Italy 
to  cover  the  International  Council  of 
Women,  and  who  fled  to  Switzerland, 
and  finally  made  her  escape  through 
Lyons,  Boulogne  and  London,  has  fin¬ 
ally  reached  this  country. 


CHICAGO  HAPPENINGS. 

Tribune  Get*  Order  From  Guam  Man 
— Daily  New*’  Big  Augu*t  Circula¬ 
tion — Roy  R.  Atkin*on  1*  Elected 
Pre*ident  of  Pre**  Club  on  “New*- 
paper  Men’*  Ticket” — Mr.  Keeley’* 
Chri*tma*  Pre*ent  Scheme. 

(Special  Corretpondence.) 

Chicago,  Sept.  9. — VV’illiam  Morton 
Payne,  editor  of  the  Dial,  and  teacher 
in  the  McKinley  high  school,  was  one 
of  the  many  local  teachers  caught  in 
Europe  by  the  war  and  unable  to  get 
home  in  time  to  start  school  when  the 
term  opened. 

The  Tribune  reports  receiving  an  or¬ 
der  for  the  daily  and  back  numbers 
since  July  20  from  the  island  of  Guam 
from  a  man  who  wants  to  keep  posted 
on  war  news. 

A.  M.  Simons,  formerly  editor  of  the 
defunct  Daily  Socialist  here,  is  now  lo¬ 
cated  in  Milwaukee.  He  is  speaking 
against  war  and  advocates  the  refusal 
of  this  country  to  ship  goods  to  the 
warring  nations  in  order  to  stop  the 
war. 

Prof.  John  Merle  Coulter,  for  more 
than  twenty  years  editor  of  the  Botan¬ 
ical  Gazette  and  head  of  the  department 
of  Botany  at  the  University  of  Chi¬ 
cago,  has  his  latest  work  on  “The  Evo¬ 
lution  of  Sex  in  Plants”  nearly  ready 
for  publication. 

BIG  AUGUST  CIRCULATION. 

As  was  expected  the  war  has  brought 
the  Daily  News  to  its  highest  circula¬ 
tion.  Its  report  for  .August  gives  an 
average  of  403.071  for  that  month.  Its 
highest  circulation  was  on  the  4th, 
444,040. 

In  an  address  before  the  Press  Club 
last  week  Dr.  Michael  Singer,  editor  of 
the  Staats  Zeitung,  said  he  was  for 
.\merica  first  in  the  war  sentiment  but 
defended  Germany’s  action,  claiming  the 
Emperor  had  for  years  been  trying  to 
stave  off  the  war  as  long  as  possible. 

The  new  magazine,  the  Multitude, 
published  by  the  Globe  Publishing  Com¬ 
pany,  has  issued  its  third  number,  which 
contains  some  interesting  feature  arti¬ 
cles. 

One  effect  of  the  war  is  to  stop  the 
supply  of  little  German  weather  houses 
so  popular  as  newspaper  advertising 
features. 

William  D.  Mejunkin.  the  advertising 
agent,  has  been  visiting  his  family  at 
Atlantic  City.  The  family  has  now  re¬ 
turned  home. 

DEATH  OF  V.  C.  PRICE. 

There  recently  died  here  Dr.  V.  C. 
Price,  w'hose  fame  as  an  advertiser,  was 
long  known  and  made  him  rich.  Price’s 
Baking  Powder  and  flavoring  extracts, 
which  he  aggressively  advertised  for 
years,  became  as  a  result  widely  known 
and  used  and  Dr.  Price  made  a  success 
of  the  business. 

The  Trend  Magazine  is  as  an  adver¬ 
tising  feature  conducting  a  sale  of  half 
acre  orchard  home  lots  at  Cedar  Lake, 
Ind.  This  method  has  been  successfully 
followed  by  other  local  papers  and  mag¬ 
azines. 

A  new  play,  “One  Girl  in  a  Million,” 
that  opened  at  the  LaSalle  Opera  House 
this  week,  is  a  Chicago  product.  The 
book  was  written  by  Charles  W.  Col¬ 
lins,  the  Post's  dramatic  critic,  and 
Freda  Hall,  wdfe  of  another  local  critic. 

At  the  annual  election  of  tbe  Press 
Club  of  Chicago,  held  last  week,  the 
ticket  known  as  the  “Newspaper  Men’s 
Ticket”  won  by  a  large  majority.  The 
officers  chosen  for  the  ensuing  year  are: 
President.  Rov  R.  Atkinson ;  first  vice- 
president,  Perfey  H.  Boone ;  second  vice- 
president.  Frank  Comerford;  treasurer. 
Charles  E.  Schlvtern:  financial  secre¬ 
tary,  Edwin  F.  Clipson :  recording  sec¬ 
retary,  P.  F.  Lowder :  librarian,  W.  L; 
Visscher ;  directors,  M.  F.  Girten,  H. 
P.  Miller.  Stanley  Mitchell,  Thornton 
Smith  and  R.  H.  Rohde.  It  is  an¬ 
nounced  that  the  club’s  bonded  indebt¬ 
edness  has  been  reduced  '$10,000  dur- 
iniz  the  retiring  administration. 

William  J.  Smith,  editor  of  the  Wau¬ 
kegan  Sun,  was  a  candidate  for  Re¬ 
publican  State  Central  Committeeman 
of  the  Tenth  District,  including  the 
north  part  of  Chicago,  at  this  week’s 
primaries. 


On  Sept.  3,  the  birthday  anniversary 
of  the  late  Eugene  Field,  his  daughter 
Ruth  was  married  here  to  Elmer  D. 
F'oster,  of  Tomahawk,  Wis. 

James  Keeley,  editor  of  the  Herald, 
has  sprung  a  scheme  thus  early  to 
gather  a  great  lot  of  Christmas  pres¬ 
ents  for  the  poor  children  of  Europe 
left  destitute  by  the  great  war. 

John  C.  O’Connor,  editor  of  the  Irish- 
.\merican  Advocate  of  New  York,  was 
one  of  the  chief  speakers  at  the  annual 
demonstration  of  the  Celtic-.\merican 
societies  of  Chicago  on  Sunday. 

Richard  L.  Whitton  won  the  monthly 
tournament  of  the  Western  Advertising 
Golfers’  Association  late  last  week. 

W.  M.  Lowrie,  editor  of  the  High¬ 
land  Park  Press  for  several  years,  has 
left  for  Albuquerque,  N.  M.,  to  take 
treatment  for  tuberculosis  at  a  sani¬ 
tarium.  _ _ 

PRESS  AGENCIES  MAKE  DENIAL. 

De  Reuter  and  Hava*  Companie*  Re¬ 
pudiate  Ver*n>n*  of  German  New* 
Scheme. 

Both  Baron  de  Reuter  and  the  Havas 
.■\gency  have  made  indignant  repudia¬ 
tion  of  the  version  of  the  efforts  of  the 
German  government  to  influence  the 
world  press  through  their  news  serv¬ 
ices,  as  contained  in  the  London  White 
Paper,  last  week.  Sir  Edward  Goschen, 
former  British  Ambassador  at  Berlin,  in 
his  report  said  that  one  plan  was  to 
arrange  that  the  Havas  Agency  should 
send  out  German  news  only  as  it  was 
transmitted  by  the  Wolff  Agency. 

Baron  de  Reuter,  of  the  Reuter  Tele¬ 
gram  Company,  has  issued  a  public 
statement  in  which  he  declares  that  the 
version  of  the  efforts  of  German  inter¬ 
ests  to  influence  the  Reuter  company 
as  published  by  the  English  Press 
Bureau  and  reported  by  the  ex-British 
Ambassador  at  Berlin  “does  not  tally 
with  the  facts  within  my  knowledge.” 
Baron  de  Reuter  says: 

“As  for  our  agency,  we  never  had 
communication,  direct  or  indirect,  with 
the  Deutsches  Kabel  Gesellschaft,  still 
less  has  any  proposal  in  their  name  or 
on  their  behalf  ever  been  submitted  for 
our  consideration.  The  fact,  however, 
that  for  many  months,  I  may  even  say 
years,  past,  the  German  press,  at  the 
bidding  and  under  the  inspiration  of 
political  wire-pullers,  has  circulated  un¬ 
blushing  falsehoods  and  calumnies  about 
our  agency,  presumably  to  weaken  its 
prestige  in  contemplated  competition, 
points  to  their  intelligent  anticipation  of 
the  refusal  which  any  overtures  from 
their  side  would  have  met  with  from 
us. 

“Finally,  permit  me  to  add  that  we 
had  no  knowledge  of  the  intended  pub¬ 
lication  of  this  parliamentary  paper.” 

TEXAS  NEWSPAPERS  ACTIVE. 


September  12,  1914 

FORMAN  ON  COLLIER’S. 

Become*  Meneging  Editor _ £.  Q, 

*on  Now  With  the  Co*mopoliUm 

Henry  James  Forman,  who  beam* 
managing  editor  of  Collier’s  WedcuT^ 
.August  1,  succeeded  Edgar  G.  Siss^“ 
who  has  become  the  editor  of  th*  ^ 
mopolitan. 

Mr.  Forman  is  a  Harvard  man  of  ih. 
class  of  1903.  He  served  for  a  tiS 
as  a  reporter  and  special  writer  for  th. 
New  York  Times.  In  1910  he  went  to 


They  Conduct  a  Live  Campaign  to 
Boost  Price  of  Cotton. 

(Special  by  wire.) 

Houston,  Tex.,  Sept.  9.— The  buy-a- 
bale  cotton  movement  has  forced  Euro¬ 
pean  war  news  to  take  a  secondary  place 
in  Texas  newspapers. 

The  Houston  Post  inaugurated  the 
movement  on  Sunday,  September  6, 
using  the  upper  half  of  the  front  page, 
with  a  seven-column  spread  that  awak¬ 
ened  the  state.  Nothing  like  it  has 
ever  been  started  before  in  Texas. 

The  market  for  her  cotton  crop  is  at 
stake.  Cotton  in  normal  times  brings 
three  hundred  million  dollars  into  the 
Lone  Star  State  each  year — quite  a  tidy 
sum,  and  all  in  gold,  for  most  of  the 
staple  goes  abroad. 

In  one  week’s  time  the  Texas  news¬ 
papers  have  compelled  a  price  of  ten 
cents  per  pound  and  quieted  the  nerves 
of  frightened  farmers  who  were  about 
to  stampede. 

Take  Over  Plano  (Tex.)  Star-Courier. 

A.  A.  Bagwell,  a  reporter  on  the  Mc¬ 
Kinney  (Tex.)  Daily  Courier-Gazette, 
and  Fred  Wankan,  for  the  last  year 
editor  of  the  Princeton  News,  have 
closed  a  deal  whereby  they  become  ed¬ 
itors  and  managers  of  the  Plano  (Tex.) 
Star-Courier.  They  will  take  charge  at 


Photo  by  Hollinger. 

Henry  James  Forman. 

Italy,  where  he  wrote  a  book  on  “The 
Ideal  Italian  Tour,”  which  was  brought 
out  by  Houghton-Mifflin  Co.,  who  had 
previously  published  a  book  of  his  en¬ 
titled  “In  the  Footprints  of  Heine.” 

Mr.  F'orman  was  in  London  in  1910 
and  met  the  Roosevelt  party  when  they 
returned  from  Africa,  and  crossed  the 
Atlantic  with  them  for  the  New  York 
Sun. 

In  1911  Mr.  Forman  went  to  Paris, 
where  he  studied  at  the  Ecole  Des 
Hautes  Etudes  Sociales.  He  also  gath¬ 
ered  material  for  a  novel  based  on  Pari¬ 
sian  life,  which  is  to  be  brought  out 
next  mpnth.  From  Paris  Mr.  Forman 
went  to  London,  where  he  lived  in  the 
Chelsea  district  for  several  months,  con¬ 
tributing  to  the  leading  English  period¬ 
icals.  'The  result  of  his  life  in  London 
was  a  book,  entitled  “London — .An  Inti¬ 
mate  Picture”  (McBride,  Nast  &  Co.). 

Queen*  Paper  Re*ume*  Publication. 

The  Queens  Borough  Reporter,  a 
weeklv  paper  at  College  Point,  L  L 
which  suspended  publication  two  weeks 
ago,  because  of  alleged  lack  of  patron¬ 
age,  was  issued  again  Saturday.  The 
publisher,  Henry  Bornemann,  says  that 
circumstances  have  arisen  which  give 
much  encouragement  and  the  paper  will 
Yet  live  a  useful  life.  Another  loal 
paper,  which  will  be  known  as  the  Echo, 
wiP  shortly  make  its  appearance  in  (Al¬ 
lege  Point,  as  an  opposition  to  the  Re¬ 
porter.  _ _ 

Mount  PIea*ant  New*  Buy*  Joumnf 

Announcement  is  made  of  the  sale  of 
the  Mount  Pleasant  (Tenn.)  Journal  to 
C.  S.  Rogers,  of  the  Daily  and  Weekly 
News.  'The  sale  was  hastened  by  tM 
disastrous  fire  which  recently  destroyed 
the  up-to-date  plant  and  equipment  01 
the  News.  The  Mount  Pleasant  JouimI, 
which  for  the  last  two  years  has  h^ 
operated  as  a  weekly,  is  one  of  the  oM* 
est  newspapers  in  southeastern  In**- 
At  one  time  it  was  owned  by  Postmas¬ 
ter-General  Frank  Hatton  and  for  s^' 
eral  years ,  past  has  been  owned  by  ^ 
B.  Huston,  the  deputy  postmaster— t* 
owner’s  wife,  Mrs.  Huston,  acting  « 
editor.  The  Weekly  News  and  the  Jon^ 
nal  will  now  be  consolidated  under  t 
name  of  the  News-Journal. 
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WASHINGTON  TOPICS 


WALTER  SCOTT  MEMORIAL.  by  them  since  their  father’s  death.  Nota¬ 
ble  among  these  new  machines  are  their 
“Multi-Unit”  newspaper  presses  which 
ate  used  by  the  most  modern  news¬ 
paper  plants;  their  “Speed  King”  news¬ 
paper  presses,  carrying  regular  semi- 
One  of  the  notable  features  of  Labor  circular  plates  and  running  at  4(»  revo- 
Day  in  Chicago  was  the  unveiling  in  the  lutions  per  minute  of  the  printing  cyl- 
new  Henry  O.  Shepard  School  of  a  inders,  equal  to  800  papers  per  minute; 
privately  memorial  window  donated  by  the  Old  ‘heir  wire-stitching  multi-color  magazine 
was  “boosting”  a  Time  Printers’  Association  of  Chicago,  presses  for  high-grade  work;  and  their 
in  co-operation  with  several  other  or-  offset  presses  which  made  possible  high 
nothing  startling  in  the  ganizations  including  the  American  class  offset  color  work  on  a  commer- 
Newspaper  Publishers’  Association,  Chi-  cially  profitable  basis.  A^  recent  devel- 
cago  Press  Qub,  Ben  Franklin  Club, 
the  Employing  Printers’  Association, 
and  the  Palette  and  Chisel  Club.  The 


week  and  while  much  of  its  space  is 
taken  up  with  official  orders  of  the  ca¬ 
nal  authorities,  it  is  at  the  same  time  a  Louis  F.  Post  and  Jamas  Kaalor  Do- 
record  of  what  transpires  on  the  Pan-  Principal  Addrossos 

ama  Canal  zone.  It  suppresses  noth- 
ing,  telling  of  earthquake  shocks  and 
their  effects;  of  the  slides  of  earth  into 
M**  the  canal,  and  other  matters  of  an  ad- 
Tho  verse  character,  which  many  times 
would  be  suppressed  in  a 
owned  paper  which 
town  or  community, 

Washington,  D.  C.,  Sept.  9. — Wash-  There  is  — . „  . 

inuton  correspondents  have  been  much  Canal  Record,  no  big  headlines,  no  at- 
handicapped  in  writing  expert  military  tempt  at  “fine  writing,”  but  plain,  sim-  cago 
descriptions  of  the  war  in  Europe  by  pie  statements  of  facts  and  happen-  • 
the  strict  orders  from  the  Secretary  of  ings  on  the  canal.  This  includes  every-  ^ 

War  directing  army  officers  not  to  talk  thing  of  consequence,  especial  attention  window  is  9x12  feet  in  size  and  was  . -  -  -  -  -  --  - - 

ab-nit  operations  or  to  discuss  military  being  given  to  the  doings  of  the  Amer-  designed  by  Thomas  A.  O’Shaughnessy.  was  accepted  and  paid  for  August 
affairs.  There  are  several  army  officers  icans  who  are  in  the  zone.  The  social  it  shows,  in  addition  to  the  portrait  20.  This  is  the  first  offset  web  perfect- 

who  have  a  personal  knowledge  of  the  affairs,  activities  of  the  churches,  the  of  the  late  Henry  O.  Shepard,  a  print-  press  in  the  world,  and  illustrates 

European  armies  and  who,  in  view  of  Y.  M.  C.  A.,  and  fraternal  organiza-  ing  office  scene  in  the  early  days  to-  ' 

the  strict  war  censorship,  could  fill  in  tions,  the  clubs  and  every  other  feature  gether  with  the  portraits  of  the  two 

the  gaps  with  discussions  of  probable  of  canal  zone  life,  is  retailed  in  a  sim-  greatest  modern  inventors  of  the  print- 
movements  and  operations.  They  could,  pie  but  interesting  manner.  ing  trade— Walter  Scott,  the  inventor 

at  the  same  time,  point  out  the  advan¬ 
tages  of  having  a  mobile  organization 
of  the  army,  wliich  is  lacking  in  this 
country,  and  also  the  necessity  of  a  re¬ 
serve  which  can  be  drawn  upon  in  time 
of  war  to  increase  the  small  regular 
army.  But  the  newspaper  men  have 
found  the  officers  adhering  strictly  to 
their  orders  and  the  lid  is  safely  sealed 
aU  the  time. 

FEW  .MEN  SENT  .ABROAD. 

There  has  been  no  very  great  exodus 
of  war  correspondents  from  Washing¬ 
ton  to  Europe,  although  several  men 
have  been  sent  abroad  for  the  purpose 
of  helning  out  various  newspaoers  and 
as.sofiations.  During  the  Spanish  war, 
many  of  them  went  to  the  front.  Mili¬ 
tary  men  are  revrettino'  the  absence  of 
newspaper  correspondents  with  the 
troops  because  they  believe  that  their 
descriptions  of  engagements  would 
brn?  out  manv  facts  that  will  not  get 
before  the  pubhc  in  the  detailed  mili- 
tarj-  reports.  Thev  believe  that  with 


Correspondentt  Handicapped  by  Sec¬ 
retary  of  War’e  Rule  Prohibiting 
Xnny  Officeri  From  Diecusting  the 
European  Conflict  —  Senator 
Camber’*  Sharp  Rejoinder - 
Geremment’f  Newepapere. 


DANIELS  ADVISES  THE  PRESS. 


David  J.  Scott. 


Walter  C.  Scott. 
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SHIP  ACCOUNTS  GOOD. 


German  Companies  Hare  Promptly 
Paid  Advertising  Agency  Bills — 
Hamburg'American  Line  in  Arrears 
for  July  Only — Transatlantic  Ser> 
vice  Hard  Hit  by  European  War — 
Armstrong  Denies  Debt  Rumor. 

Current  reports  of  the  financial  plight 
of  the  German  steamship  companies  in 
this  city  led  to  a  rumor  early  this  week 
that  the  Hamburg- American,  North  Ger¬ 
man  Lloyd  and  other  lines  had  failed  to 
meet  their  advertising  obligations  to  the 
various  agencies,  which,  in  turn,  tied  up 
their  accounts  with  the  newspapers.  It 
was  reported  that  the  Frank  Presbrey 
Co.,  which  handles  the  Hamburg-Amen- 
can  account,  had  been  held  up  to  the 
extent  of  $100,000  or  more,  and  that 
Collin  Armstrong,  who  handles  the 
North  German  Lloyd  advertising,  was 
the  worse  by  about  $30iKX). 

Thorough  investigation  by  a  repre¬ 
sentative  of  The  Editor  and  Publisher 
brought  out  but  little  substantial 
basis  for  these  rumors.  The  German 
steamship  lines  here  have  been  hard* hit 
by  the  war,  and  it  was  estimated  that 
at  least  one  million  dollars  was  returned 
to  passengers  and  merchants  on  can¬ 
celed  tickets  and  freight  contracts  since 
the  cessation  of  trans-Atlantic  traffic, 
August  1.  No  business,  and,  therefore, 
no  advertising,  has  been  done  since 
then.  Again,  during  the  money  strin¬ 
gency  abroad  drafts  have  been  drawn 
on  the  American  office,  the  payment  of 
which  has  greatly  depleted  the  money 
supply  on  this  side  of  the  ocean.  These 
circumstances,  and  others  of  an  allied 
nature,  are  said  to  have  brought  the 
finances  of  the  American  branch  to  a 
low  ebb. 

only  behind  a  month. 

From  authoritative  sources  it  is 
learned  that  the  amount  due  the  Frank 
Presbrey  Co.  from  the  Hamburg- 
American  Line  is  only  for  the  month  of 
July,  and  the  bill  is  estimated  at  from 
$25,000  to  $35,000.  Every  bill  has  been 
paid  promptly,  exclusive  of  this  one, 
which  was  rendered  the  early  part  of 
August,  at  the  time  of  the  opening  of 
European  hostilities.  There  is  not  the 
least  question  that  this  bill  will  be  paid 
shortly,  it  is  understood.  The  Hamburg- 
American  is  a  hundred-million-dollar 
concern  and  there  are  at  present  tied 
up  at  Hoboken  docks  and  in  New  York 
harbor  fifteen  steamships,  any  one  of 
which  might  stand  legal  sponsor  for  the 
good  name  of  the  company. 

In  view  of  the  unavoidable  difficulties 
encountered  by  the  Hamburg-Americai; 
Line,  it  is  learned  that  the  Presbrey 
Company  has  not  pressed  it  for  pay¬ 
ment  of  the  July  bill  and  has  asked 
newspaper  publishers  to  hold  the  account 
in  abeyance  temporarily  until  it  is  set¬ 
tled.  No  other  accounts  of  the  Pres¬ 
brey  agency  are  involved. 

DENIES  TRUTH  OF  RUMOR. 

Collin  Armstrong  declared  that  there 
is  absolutely  no  truth  in  the  rumor  ;  that 
the  North  German  Lloyd  had  paid  its 
bills  regularly  and  promptly,  and  that 
the  month  of  July,  its  last  month  of 
advertising,  was  paid  for  the  first  week 
in  August.  There  may  have  been  a 
day  or  two  delay,  owing  to  clerical 
changes,  Mr.  Armstrong  said,  but  the 
routine  transaction  between  himself  and 
the  company  was  not  disturbed  a  ripple 
by  any  kind  of  financial  hitch.  Mr. 
Armstrong  added  that  so  prompt  was 
the  company  in  its  payments  that  if  a 
bill  was  not  received  at  the  regular  date 
his  companv  was  notified  and  asked  to 
send  the  bill. 

Other  agencies  handling  the  advertis¬ 


ing  of  foreign  steamship  lines  declared 
that  marine  advertising  was  as  brisk 
as  could  be  expected  under  the  circum¬ 
stances.  The  present  boom  in  South 
American  trade  has  brought  much  busi¬ 
ness  to  the  coast  lines,  and  with  it  a 
larger  measure  of  advertising  has  re¬ 
sulted.  This  is  also  true  of  steamships 
plying  in  local  waters. 


September  12, 19}^ 

BRITISH  VIEW  POINT.  PARIS  HERALD  WILL  REMAIN 


English  Censorship  to  be  Less  Rigid. 

A  reorganization  of  the  entire  system 
of  censorship  on  press  cablegrams  in 
London  has  been  effected  under  the 
direction  of  Home  Secretary  McKenna, 
who  has  assumed  charge  of  the  official 
press  bureau.  Frederick  Edward  Smith, 
his  brother  Harold  Smith,  and  military 
and  naval  officials  are  also  powerful 
factors  in  the  management  of  the  bureau. 
This  co-ordination  on  the  part  of  Eng¬ 
lish  censors  will  make  transference  of 
messages  less  difficult  and  facilitate  their 
transmission  to  this  country. 


BALTIMORE  SUN  CHANGES. 


New  Vice-President*  Recently  Elected 
and  Amendment  to  Charter. 

At  a  recent  meeting  of  the  board  of 
directors  of  the  A.  S.  Abell  Co.,  pub¬ 
lisher  of  the  Baltimore  Sun,  the  follow¬ 
ing  officers  were  elected  to  fill  the 
vacancies  caused  by  resignations  and 
death. 

Vice-president,  Frank  R.  Kent,  who 
has  been  the  managing  editor  of  the 
paper  and  associated  with  the  Sun  and 
the  Evening  Sun  for  a  number  of  years ; 
vice-president,  J.  H.  Adams,  editor-in- 
chief  of  the  Sun  and  the  Evening  Sun; 
assistant  secretary  and  assistant  treas¬ 
urer,  Paul  Patterson,  business  manager 
of  the  paper. 

An  amendment  to  the  articles  of  in¬ 
corporation,  intended  solely  for  the  pur¬ 
pose  of  simplifying  the  business  manage¬ 
ment  of  the  paper,  was  filed  on  August 
22  in  the  Superior  Court  of  Baltimore. 
It  bore  the  signatures  of  F.  R.  Kent, 
vice-president,  and  Van  Lear  Black, 
Robert  Garrett,  J.  C.  Fenhagen  and 
Harry  C.  Black.  '  The  amount  of  the 
capital  stock  of  the  company  remains 
unchanged,  but  the  amendment  was 
made  to  simplify  the  voting  rights  of  the 
common  stock.  There  were  formerly 
three  classes  of  common,  each  of  which 
had  different  voting  rights.  There  is 
now  to  be  only  one  class. 

The  capital  stock  is  $1,600,000,  of 
which  $600,000  is  preferred  and  $1,000,- 
000  common.  The  change  was  agreed 
upon  at  a  meeting  held  July  18  last.  It 
was  explained  that  Charles  H.  Grasty, 
president  and  general  manager  of  the 
company,  agreed  to  the  change,  but  that 
owing  to  his  absence  in  Europe  his  name 
did  not  appear  on  the  paper  filed.  Mr. 
Grasty  returned  Saturday. 


Fairmont  Companies  Merge. 

$100,000  merger  deal  was  consum¬ 
mated  at  Fairmont,  W.  Va.,  Sept.  2 
when  the  Fairmont  West  Virginian 
Publishing  Company,  publishers  of  the 
daily  West  Virginian,  the  Farmer’s 
Free  Press,  the  West  Virginian  Job 
Office  and  the  Fairmont  Printing  and 
Publishing  Company  combined.  L.  M. 
Davis,  presidcnt-tranager  of  the  West 
Virginian  Publishing  Company,  was 
made  presidint  of  the  new  organiza¬ 
tion:  H.  L.  Heintzleman,  vice-president; 
R.  T.  Cunningham,  secretary,  and  W.  J. 
Deigal,  treasurer. 


H.  H.  Bottomley  of  London  Mmil,  in 

Letter  to  the  Editor  and  Publisher, 

Tells  of  Trade  Situation  in  England 

— Fighting  to  Kill  Bogey  of  Big 

Armaments — Asks  America  to  be 

Just  in  Weighing  the  Evidence. 

H.  Holford  Bottomley,  controller  of 
the  City  Publicity  Office  of  the  London 
(England)  Daily  Mail,  in  a  letter  to  The 
Editor  and  Publisher  under  date  of 
.\ugust  31,  gives  the  following  illuminat¬ 
ing  account  of  the  trade  situation  in 
England: 

“As  regards  the  position  in  trade  over 
here  it  is  not  at  all  a  hard  one.  The 
British  public  holds  plenty  of  money 
which  it  is  ready  to  use  for  purchases 
and  investments  as  opportunity  serves. 
If  the  present  war  comes  to  a  question 
of  fighting  to  the  point  of  exhaustion, 
you  may  rely  upon  it  that  England  will 
stay  very  much  longer  than  any  other 
nation,  and  we  shall  still  have  plenty 
to  carry  on  with. 

“In  the  city,  however,  owing  to  the 
closing  of  the  Stock  Exchange,  things 
are  certainly  hard,  and  we  who  are 
connected  with  finance  or  financial  ad¬ 
vertising  are  hit  very  badly,  for  the  time 
being,  as  you  can  well  imagine.  Until 
the  Stock  Exchange  reopens  and  deal¬ 
ings  resume  something  like  their  nor¬ 
mal  course,  we  can  only  hang  on  as  best 
we  may. 

“Nevertheless,  we  are  not  in  the  least 
downhearted.  We  are  fighting  to  kill 
this  bogey  of  big  armaments  and  to  in¬ 
augurate  an  era  of  lasting  peace;  and 
we  are  going  to  fight  until  we  get  it. 
You,  on  your  side,  can  form  no  con¬ 
ception  of  the  drawback  to  trade  over 
here  for  the  past  many  years  due  to 
Germany’s  colossal  armaments  and  the 
constant  threat  held  over  us  that  these 
would  some  day  be  used. 

“You  may  take  it  that  the  news  you 
are  getting  over  there  as  to  German 
atrocities  is  perfectly  true,  so  far  as  it 
goes;  but  you  do  not  hear  all.  We  are 
constantly  receiving  well  authenticated 
reports  of  brutalities,  particularly  on 
women  and  children,  which  are  quite 
unprintable,  and  which  you  would  find 
it  difficult  to  believe  if  they  could  be 
printed. 

“However,  we  are  not  out  to  attract 
svmpathy  to  our  cause.  We  realize  that 
this  is  our  job,  and  we  are  going  to 
sec  it  through.  All  we  ask  of  America 
is  that  you  should  carefully  weigh  the 
evidence  you  get  and  judge  for  your¬ 
selves. 

“You  may  be  surprised  to  hear  that 
there  is  no  feeling  in  this  country  against 
the  German  people.  They  have  suffered 
under  this  military  rule  more  than  we 
have,  and  when  it  is  removed  once  and 
for  all  they  will  have  their  chance  for 
leeitimate  commercial  expansion  to 
which  they  have  every  right.  It  must, 
however,  come  through  proper  trade 
efforts,  and  not  by  the  mailed  fist.’’ 


Raises  Price  from  Three  to  Fh 
Cents  to  Make  Up  Ad  Loss**.  * 

The  Paris  edition  of  the  New  YoA 
Herald,  which,  in  common  with  othM 
Paris  newspapers,  recently  reduced  h 
size  to  one  sheet,  has  now  announcS 
an  increase  in  price  from  15  to  25  cm 
times,  or  from  3  to  5  cents  per  coov 
The  reason  given  for  this  advanced 
that  under  the  lower  price  the  publics 
tion  is  operating  at  a  weekly  loss  ni 
35,000  francs  ($7,000). 

Editorial  reference  to  the  price  chancf 
says,  in  part,  that,  owing  to  the  war 
advertisements,  the  main  source  of  rev 
enue  for  a  newspaper,  have  almost  dis¬ 
appeared. 

The  Herald  says  it  has  to  choose  be 
tween  suspending  publication  and  raisiiw 
its  price.  It  believes  that  suspensiM 
of  publication  would  not  be  advisable 

“There  are  in  Paris  several  thousands 
of  .American  citizens,”  continues  the  ed¬ 
itorial,  “who,  for  various  reasons,  are 
remaining  here  during  the  war.  The 
Herald,  therefore,  has  decided  to  remain 
in  Paris,  but  in  order  to  make  the  in¬ 
evitable  financial  loss  less  onerous  « 
has  also  decided  to  increase  its  price." 

McKelway  Urge*  a  Conference. 

St.  Clair  McKelway  in  a  two  column 
v/ide,  double  leaded  editorial  headed 
“Cannot  the  Carnage  be  Stopped?” 
urges  the  calling  of  an  international 
conference.  “Could  time  be  more  op¬ 
portune,”  he  writes,  “for  Italy  or  Hob 
land  or  Switzerland  or  all  three  to  ad¬ 
dress  an  apppl  to  the  combatants?  Or 
could  Benedict  XV  more  beneficently 
signalize  the  beginning  of  his  new  pon¬ 
tificate  than  by  an  effort  to  call  carnage 
to  a  halt?  None  would  be  quicker  to 
co-operate  than  the  President  of  the 
United  States,  There  is  no  known  task 
that  would  be  more  to  his  liking." 

French  Editor  Not  Feezed  by  Siege. 

Arthur  Meyer,  editor  of  Gaulois  and 
dean  of  the  Paris  journalists,  when 
asked  whether  he  would  leave  Paris 
for  Bordeaux  said,  “I  intend  to  remain 
in  Paris  as  I  did  in  1870. 


WEDDING  BELLS. 

Miss  Eleanor  Pittsbury  Curtis,  daugh¬ 
ter  of  Cyrus  H.  K.  Curtis,  head  of  the 
Curtis  Publishing  Comnanv.  and  Owner 
of  the  Public  Ledger,  the  Country  Gen¬ 
tleman.  etc.,  is  to  marry  Henry  Beau¬ 
mont  Pennell,  Jr.,  of  Portland,  Me.  An 
elder  sister  of  Miss  Curtis  married 
Fdward  W.  Bok,  editor  of  the  Ladies 
Home  Journal,  some  years  ago.  The 
Bok  home  at  Merion  Station  is  one 
of  the  show  places  near  Philadelphia. 


Topeka 

Daily  Capital 

LEADS  IN  TOPEKA  AND  KANSAS 

Average  Net  Dally  Total  Circulation 

In  August.  1914  •  -  35,478 


Net  Average  In  Topeka 
In  August,  1914  -  •  . 


9,623 


It  guarantees  advertisers  a  larger  local 
circulation  than  any  other  Topeka  newspa¬ 
per,  and  a  larger  Kansas  circulation  thts 
any  other  Kansas  daily. 

Only  7-day-a-wttk  paper  in  Kansat 


TOPEKA,  KAN.  PubUshw 

W.  T.  Laing,  Flatiron  Bldg.,  New  Vork 
J.  C.  Peeley.  Mailers  Bldg.,  Chicago 


The  Glen  Cove  (L.  I.)  Echo  will  soon 
occupy  a  new  two  story  brick  building 
as  its  home.  * 


Walter  L.  Srhachner,  an  advertising 
man.  married  Miss  Roos  May  Hayes  in 
St.  Louis  recently. 


Deutsches  Journal 

The  N.  Y.  German 
Journal  is  America’s 

OreateatGerman  Newspaper 


INTERTYPE 


INSTRUCT  your  machinist  to  order 
Inlertype  parts  and  matrices  for  your 
Linotype  machines. 

Interchangeability  guaranteed. 

Get  superior  quality  for  less  money. 

International  Typasetting  Machino  Co. 
World  Bnildinc,  Now  York 


CANADIAN  GOOD  CHEER. 

Pr»M  Attociation  Send*  Optimistic 
New*  Article  to  the  Newspaper*— 
ImproTement  in  the  Advertising 
Situation  Already  Noticeable— Large 
Advertisers  Resume  Their  Cam¬ 
paigns— New  Ad  Cluh  in  Toronto— 
Papers  Raise  Subscription  Rates. 

{Special  Correspondence.) 

Toronto,  Sept.  8.— A  second  series 
of  “Good  Cheer”  advertising  copy  is  be¬ 
ing  sent  out  from  the  office  of  the  Cana¬ 
dian  Press  Association  for  insertion  in 
Canadian  newspapers.  The  first  series, 
consisting  of  fifteen  ads,  appeared  from 
i^ugust  17  to  September  4.  The  second 
ieries  of  ten  ads,  will  run  from  Sep¬ 
tember  IS  to  September  24.  The  new 
series  emphasizes  the  opportunities  cre¬ 
ated  by  the  war  and  will  urge  manu¬ 
facturers  who  have  gained  a  certain  ad¬ 
vantage  by  advertising  not  to  lose  that 
advantage  by  stopping  their  publicity 
campaigns.  ... 

Copy  Sheet  No.  1  of  the  association  s 
“Optimistic  News  Articles”  service  has 
just  been  distributed  to  the  press  of 
Canada.  The  sheet  contains  seven 
•articles  dealing  with  special  cases  in 
which  Canadian  manufacturers  have 
bwn  taking  steps  either  to  increase  their 
output  or  to  maintain  the  operation  of 
their  plants  on  full  time.  The  first  of 
the  articles  is  released  on  September  9, 
and  the  rest  on  consecutive  days  there¬ 
after.  The  purpose  of  the  series  is  to 
restore  confidence  and  spur  up  the  manu¬ 
facturers  to  keep  business  moving. 

GR.\TIFYING  RESULTS. 

Doubtless  as  a  result  of  the  steps 
taken  by  the  association  to  preach  the 
gospel  of  optimism,  an  improvement  in 
the  advertising  situation  is  beginning  to 
be  noticeable.  Several  large  national 
advertisers  who  suspended  all  publicity 
following  the  outbreak  of  the  war  have 
resumed  their-  campaigns,  while  some 
new  advertisers  are  coming  into  the  field 
as  a  direct  oufcome  of  the  changed  con¬ 
ditions  created  by  the  cutting  off  of 
German-made  goods.  For  examole,  a 
manufacturer  of  dress  trimmings  is 
starting  a  national  campaign  to  adver¬ 
tise  the  utility  of  his  product  for  mak¬ 
ing  over  old  dresses,  while  a  cotton 
manufacturing  concern  that  never  aa- 
vertised  before  is  going  to  tell  the  public 
through  the  press  of  several  new  uses 
for  cotton. 

As  a  mark  of  returning  confidence  the 
fact  that  three  of  the  largest  automobile 
manufacturers  in  Canada  have  just  been 
running  big  spreads  in  the  daily  press 
is  significant.  The  automobile  is  a  lux¬ 
ury,  if  anything  is  a  luxury,  and  seem¬ 
ingly  would  be  hardest  hit  by  wartime 
conditions;  but  these  manufacturers 
evidently  considered  publicity  all  the 
more  necessary  and,  accordingly,  went 
in  for  it  strong. 

At  least  two  Canadian  dailies  have 
started  a  definite  “Made  in  Canada” 
campaign,  urging  their  readers  to  buy 
home-made  goods  in  future.  These 


D.  S.  Estill,  aged  69  years,  manager 
of  the  Owingsville  (Ky.)  Outlook,  died 
last  week  of  pneumonia.  Mr.  Estill  had 
been  engaged  in  newspaper  work  many 
years.  For  years  he  was  correspondent 
of  the  Louisville  Evening  Post,  and  had 
handled  a  number  of  important  news 
stories. 


N.  Y.  Prohibitionist  Editor  Dead. 

George  R.  Scott,  editor  of  the  New 
York  Weekly  Witness,  and  a  prominent 
Prohibitionist,  died  Wednesday  at  his 
home  in  Rockville  Centre,  L.  I.  Mr, 
Scott  was  seventy-eight  years  of  age. 
Years  ago  he  was  connected  with  the 
New  York  Tribune,  and  later  became 
editor  of  Sabbath  Reading.  He  is  sur¬ 
vived  by  two  daughters. 


JOURNALISTIC  CHRONOLOGY. 


Anniversaries  of  Interest  to  Newspa¬ 
per  Folk  the  Coming  Week. 

Sept.  14. — Charles  Dana  Gibson,  illus¬ 
trator,  born  at  Roxbury,  Mass.  (1867). 

Sept.  14. — William  Henry  Irwin,  jour¬ 
nalist  and  author,  formerly  of  San  Fran¬ 
cisco  papers  and  the  New  York  Sun, 
born  in  Oneida,  N.  Y.  (1873). 

Sept.  16. — Edward  Stanwood,  editor 
and  author,  Maine  journalist,  later  man¬ 
aging  editor  of  Youth’s  Companion, 
born  at  Augusta,  Me.  (1841). 

Sept.  17. — John  Brough,  formerly  of 
Cincinnati  (O.)  Enquirer,  later  Gov¬ 
ernor  of  Ohio,  born  at  Marietta,  O., 
(1811). 

Sept.  17. — Christian  Brinton,  art  critic 
for  various  New  York  publications,  bom 
at  Thornbury,  Pa.  (1870). 

Sept.  18. — The  New  York  Times  was 
first  issued,  by  Henry  J.  Raymond 
(1851). 

Sept.  19. — Marshall  P.  Wilder,  humor¬ 
ist  and  writer,  born  at  Geneva,  N.  Y. 
(1859). 


The  New  Cincinnati 


ERE  in  Greater  Cincinnati  is  a 


buying  population  of 
r"H  563,804  people  who  within  the  last  two  years  have  spent 
*  or  contracted  to  spend  $3,0(X),(XX)  for  a  new  sewer  sys¬ 
tem,  $2,5(X),0(X)  for  a  new  court  house,  $2,000,0(X)  for  parks, 
$4,000,000  for  a  new  hospital,  $250,000  for  a  new  convention 
hall,  to  say  nothing  of  many  millions  expended  in  commercial 
and  industrial  expansion. 

To  the  advertiser  looking  for  a  responsive  market  this  means 
that  here  in  this  new  Cincinnati  are  people  who  have  the 
money  and  the  desire  for  the  nice  things  of  life.  It  is  a  sure 
indication  of  a  prosperous,  appreciative  community.  A  condi¬ 
tion  which  is  proven  by  the  data  we  will  send. 

The  Cincinnati  Enquirer  has  been  working  toward  this  end  for 
the  past  seventy  years.  A  clean,  five-cent  newspaper,  it 
appeals  to  the  influential  class.  In  these  seventy  years  it  has 
built  up  valuable  reader  influence  for  the  advertiser ;  it  is  read 
by  the  cream  of  this  buying  population,  and  is  the  logical 
medium  for  reaching  the  Advertising  District  of  Cincinnati. 

Write  for  Full  Market  Data 


What 


Four-Page  Ad  Did. 

Heralded  by  a  four-page  advertise¬ 
ment  in  a  London  daily,  which  is  said  to 
establish  a  new  record  for  English  firms, 
the  annual  summer  sale  of  Harrods, 
Limited,  in  the  Brompton  Road,  London, 
recently  broke  all  records.  In  the  six 
days  from  Monday  to  Saturday  more 
than  500,(XX)  transactions  were  recorded, 
and  more  than  $1,100,(XX)  worth  of  goods 
changed  hands.  To  meet  the  rush  an¬ 
ticipated,  1,000  extra  saleswomen  were 
engaged,  making  a  total  of  7,500  em¬ 
ployes.  In  the  postal  department  sixty 
skilled  men  and  youths  were  busy  all 
day  with  the  mail  while  the  sale  was  on. 

Wiu.i.\M  Weber,  of  the  New  York  One  morning’s  mail  contained  18,0(X)  let- 
World  circulation  department,  died  in  ters.  In  the  shinning  department  300 
Brooklyn  September  3,  after  a  linger-  men  were  busy  all  the  week  in  double 
ing  illness.  He  was  for  seventeen  years  shifts,  working  night  and  day.  On  Sat¬ 
in  the  employ  of  the  paper.  Mr.  Weber  urday  night  twenty-eieht  trucks  loaded 
was  a  traveling  representative  and  had  to  the  doors  with  goods  were  sent  away. 


The  Cincinnati  Enquirer 

Cincinnati 
Ohio 


New  York  Representative 
I.  A.  KLEIN 
Metropolitan  Tower 


Chicago  Representative 
JOHN  GLASS 
Peoples  Gas  Building 


Newspaper  Owners  in  Court. 

Steve  K.  Vaught  and  the  Rev.  J.  O.  A. 
Vaught,  half-owners  of  the  Winchester 
(Ky.)  Democrat,  have  filed  a  counter¬ 
claim  and  answer  in  the  Circuit  Court 
to  a  petition  for  dissolution  which  was 
entered  by  Charles  B.  Nelson,  owner  of 
the  other  half  of  the  paper.  The 
Vaughts  deny  that  Nelson  asked  them 
for  a  final  settlement  or  accounting  of 
the  business,  or  that  either  of  them  ever 
refused  to  make  a  settlement,  nor  did 
either  of  them  refuse  to  buy  or  sell. 
They  are  not  now  and  never  have  been 
unwilling  to  dissolve  the  partnership, 
declares  the  answer. 


Purchasing  power  on  the  part  of  readers 
is  the  essential  element  in  advertising 
success  in  n  dai'v  newspaper.  People  who 
read  The  tfew  York  Bvening  Post  prefer 
it  at  three  cents  to  other  New  York  news- 
rapers  at  one  cent.  » 

It  has  no  competitor  In  Us  Held.  Its 
readers  rank  higher  In  Intelligence, 
wealth,  and  appreciation  of-  products  of 
merit  than  those  of  any  other  newspaper 
In  America.  Its  advertising  columns 
as  well  as  Its  news  columns,  are  kept 
scrupulously  clean.  For  over  11*  year* 
It  has  adhered  steedf'st'y  to  high  Ideals 
which  have  never  been  shaken.  Its  news 
columns  contain  nothing  off-color;  Its 
readers  pride  themselves  on  the  relia¬ 
bility  of  Its  news. 

The  New  York  EvenlniPost 
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IS  NET  PAID  CIRCULATION  TEST  FAIR?  ents,  exchanges,  employes,  service  copies. 


etc.,  to  them,  and  paying  the  subscrip- 


September  12,  1914 
NEW  ORLEANS  CLUB  WINS. 


.  j  t  expense  vouchers,  a  lot  of  n  Captures  the  Gude  Cup  for  SeUm 

Mr.  Halstead  Rauses  an  Interesting  Question  as  to  the  Wisdom  or  circulation  that  is  of  low  average  value  .  ,  pi  •  r__v 

and  excludes  much  that  is  of  the  very  t,,.  j  ,  ** 

highest  average  value,  which  enables  offered  by  0.  J.  Gudt 

some  papers  to  falsely  profit  by  it  acci-  p*  New  rorx,  to  the  ad  club  selling  the 
dentally  depending  upon  their  individ-  largest  number  of  copies  in  proportion 
ual  circulation  systems.  Others  suffer  *1®  membership  of  John  Lee  Mahin’s 
by  it  correspondingly.  This  makes  for  Groupj" 

perpetual  dissatisfaction,  promotes  dis-  ^*^0  Harry  Tipper  s  The  New  Biui- 
1  newspaper  competitors  ness,”  published  by  the  educational  com- 
bane  of  the  whole  news-  mittee  of  the  Associated  Ad  Clubs  of 


I  II» 


Applyring  the  A.  A.  A.  Process  as  a  True  Measure  of  Bona  Fide 
Character — ^Thinks  That  Audits  of  the  A.  B.  C  May 
Be  Discredited  by  Adoption  of  Scheme. 

Bv  W.  L.  Halstead.  to  local  advertisers  directly,  and  indi 

,  .  .  •  .u  .  .u..  A. .Hit  rectly  to  national  advertisers.  perpetual  diss; 

It  is  my  i^mpression  that  the  Audit  equitable  from  any  fair  stand-  cord  between 

Bureau  of  Circulations,  with  .which  i  ^  circulation  95  per  cent,  which  is  the -  .....  -  - -  ,  ,,,  ,  ,  -  - 

am  in  thorough  sympathy,  will  carry  p^id,  which  is  normal  in  sound  paper  publishing  business,  retarding  its  the  World,  has  been  won  by  Ne* 

over  the  A.  A.  A.  ‘‘net  paid  formula  management,  the  same  ‘‘net  development  immeasurably,  and  will  to  a  Orleans  Ad  Club,  of  which  E.  E.  Ed- 

in  such  a  way  that  it  will  continue  prac-  rating  as  to  a  paper  which  de  considerable  degree  discredit  the  A.  B.  wards  is  president, 

tically  to  determine  newspaper  circula-  ^  re-  C.  audits.  The  record  is  as  follows :  New  Or- 

tions.  While  the  ‘‘unpaid  wm  shown  collecting  what  subscription  I  am  just  old-fashioned  or  new-fash-  leans,  34  members,  51  orders;  AdvertU- 

in  the  audit  reports  it  will  be  segre-  can?  ioned  enough,  depending  upon  the  view¬ 
gated  in  its  entirety  as  “waste.  Again,  circulations  where  there  is  no  point,  to  believe  that  the  fairest  and 

“Net  paid"  has  been  accepted  so  long  j.gjyrn  privilege  have  secured  a  “net  most  equitable  circulation  rating  for 
as  a  pure  test  of  general  newspaper  cir-  rating  on  the  gross  output  to  newspapers  is  “perfect  copies  printed.” 

culation  value  as  to  have  become  almost  jj^^j^rs.  The  no  return  system  merely  There  isn’t  very  much  danger,  at  the 
axiomatic.  It  is  rarely  one  hears  its  cor-  waste  of  unsold  copies  along  present  price  of  white  paper,  of  pub- 

rectness  as  a  formula  questioned.  1  for  news  dealer.  The  percentage  of  lishers  burning  over-runs  in  the  furnace 

one  for  a  long  time  have  doubted  the  jg  usually  less,  of  course,  the  each  night.  There  are  several  cheaper 

fairness  of  this  yard  stick.  I  will  give  gg] {.interest  of  the  dealer  restricting  it  and  safer  methods  of  falsification  than 
some  of  the  reasons  for  that  attitude,  a  newspaper  itself  can  do.  that  for  any  who  want  to  falsify  delib- 

I  should  like  very  much  to  see  1  he  are  many  fields  where  the  no  erately.  Let  the  audits  give  a// fAe />rai:- 

Editor  AND  Publish^  invite  a  popular  rule,  as  much  as  the  publishers  tical  itiformation  about  every  circulation 

discussion  of  the  subject  m  its  columns,  jij^g  adopt  it,  is  impossible.  that  anyone  wants.  Let  there  be  no 

to  the  end,  that  if  publishers  generally  equitable  to  give  a  paper  with  the  concealment.  Let  the  audits  go  to  the 

feel  that  it  is  a  false  standard,  they  return”  rule  “net  paid”  credit  for  Ixittom  of  things.  Let  all  the  factors 
protest  its  adoption  at  the  outset  of  the  ^ross  delivery  to  dealers,  and  another  relating  to  the  value  of  circulation  to 
work  of  the  A.  B.  C.  through  their  g^g^jjp  g^jy  fgp  distribution  less  re-  advertisers  be  developed  in  correct  pro¬ 
representation  in  the  organization.  turns  ^  portion.  Let  “net  paid”  be  retained  for 

Is  “net  paid,”  as  it  is  arrived  at  by  the  ,rvri  impn  mpirs  ’’as  its  value,  of  course,  as  an  im- 

.\.  A.  A.  process,  a  true  test  of  the  bom  portant,  but  not  a  final  or  even  semi- 

fide  character  of  a  newspaper  circula-  The  “net  paid”  fomula  excludes  final  test.  Let  the  advertiser  judge  for 

tion?  ^  ,  “complimentary  copies,”  and  “service”  himself  the  actual  circulation  of  a  paper. 

If  it  is  has  an  advertiser  a  right  to  copies.  Why  is  this  waste  circulation  from  the  classifications  of  the  audit.  If 
expect  to  purchase  only  the  circulation  even  if  it  is  unpaid?  Ninety  per  cent,  the  waste  classifications  are  too  high 
“net  paid?”  of  the  “complimentary”  circulation  is  to  let  him  fight  the  matter  of  price  for  the 

ONE  DETERRENT  FACTOR.  persons  to  whom  the  paper  is  under  whole  out  with  the  publisher.  Let  the 

^  ,  r  ..u  I  soHie  obligation,  and  who  have  a  senti-  advertiser  judge  for  himself  how  much 

One  of  the  reasons  for  the  only  pa  -  niental  or  business  attachment  to  the  of  a  circulation  is  ad^jptable  to  his  pur- 
tial  success  of  the  A.  A.  A.  audits  was  p^pg^  which  increases  the  intrinsic  merit  pose,  and  not  establish  for  him  an  arbi- 
the  fallacy  of  its  definition  of  circula-  g£  class  of  circulation.  Is  a  street  trary  formula,  false  theoretically  and 
tioii  and  its  indifference  to  many  lac-  g^j.  conductor,  an  express  messenger,  practicallv  of  “net  paid.”  Let  every 
tors  that  were  more  vital  to  the  result  g^  ^  postoffice  distributor  a  valueless  paper  get  credit  for  the  papers  it  prints 
producing  potentiality  of  cmculation  si,bscriber  from  the  standpoint  of  the  legitimatelv  and  not  some  lower  figure 

than  net  paid.  National  advertisers  advertiser,  merely  because  the  paper  made  up  from  analvtical  reasoning.  Let  .  ,  ,  ,  tr  1 

drove  newspapers  to  reckless  circulation  exchanges  the  subscription  price  for  his  the  advertiser  do  the  reasoning.  He  is  Men  s  League  of  New  York.  102 
promotion.  Ten  years  ago  about  the  pggd  will  in  the  handling  of  its  circula-  verv  capable  of  that.  orders — the  largest  number  placed  by 

only  question  a  publisher  had  to  answer  ^jg^p  •  _  any  one  club;  Atlanta,  52  orders; 

was  much  circulation  has  your  ^^g  jj^g  several  hundred  employes  of  Commerford  I  Shreveport,  46  members,  49  orders. 

pa"er .  Those  who  tried  to  be  reason-  ^  paper,  to  whom  it  is  customary  to  ‘  The  cup,  a  handsome  piece  of  the 

ably  conservative  in  the  preservation  of  ^j^.g  “unpaid”  copy  of  the  newspaper  Several  weeks  ago.  Thomas  J.  Com-  silversmith’s  art,  is  twelve  inches  high 
quality,  in  respect  of  ranpre,  revenue,  and  tielp  to  produce  each  day.  valueless  *Ticrford,  a  Poughkeepsie  newspaper  and  is  inscribed  as  follows ;  “  The  0,  J. 
result  producinor  potentiality,^  jfot  a  half-  circulation,  with  their  predisposition,  took  possession  of  the  Kingston  Gude  Cup,  presented  by  the  Educational 

deaf  ear  to  such  representations.  Circu-  universally  encouraged  to  buy  from  ad-  Leader  as  managing  editor.  Committee,  A.  A.  C.  of  W.,_to  the  New 

lation  figures  got  the  business.  vertisers  using  the  space  of  their  paper,  Johti  E.  Kraft,  owner  of  the  paper,  re-  Orleans  Advertising  Club  in  the  1914 

There  is  now  a  healthy  reaction  ^.{ig  indirectly  furnish  them  a  liveli-  mained  as  president  of  the  company.  Book  Selling  Contest.” 

against  wild-cat  circulations  and  a  gen-  hood?  ’ast  Saturday  Mr.  Kraft  resigned  and  - 

eral  disposition  to  learn  the  whole  truth  Copies  “to  advertisers,”  “exchanges”  Commerford  was  elected  in  his  RECORD  OF  A  ONE  YEAR  OLD. 

about  them,  but  at  the  heighth  of  the  “office  use.”  “files,”  etc.,  are  classifica-  P'^cc.  Roscoe  Irwin,  collector  of  the 

reckless  expansion  period,  when  national  {jnns  which’  are  of  course  practically  Albany  internal  revenue  district,  and 
advertisers  awoke  to  the  condition  they  valueless  to  advertisers.  former  mayor  of  Kingston,  was  elected 

had  at  least  helped  to  create,  the  A.  A.  secretary  of  the  c 

A.  was  formed  primarily  to  find  out  ^  normal  element  of  waste.  Rurgevin  treasurer, 


_  The  paper  is  on 

how  much  real  circulation  there  was  in  However,  and  this  is  my  second  point,  the  up-grade  and  rapidly  growing. 

the  figures  they  were  buving.  It  estab-  “unpaid”  circulation  is  a  normal  element  - - - 

lished  the  formula  of  “net  paid”  because  of  waste  in  the  newspaper  publishing 
circulation  actually  sold  for  cash  was  business.  It  cannot  be  escaped,  only 
more  likely  to  be  bona  fide  than  one  minimized.  The  price  of  space  per  agate 


(Special  Corretpondence.) 

Jeannette,  Pa.,  Sept.  1. — Twelve 
luiiiici  iiidyur  oi  rvingsron,  was  eiectea  _ _  lur  m  r 

secretaiT  of  the  comnany,  and  David  S.n 


The  O.  j.  Gude  Prize  Cuf. 


Eagle’s  Map*  Make  Hit. 


Griffith,  of  this  city,  borrowed  $100  each 
and  purchased  a  small  print  shop.  To¬ 
day  the  Jeannette  Publishing  Company, 
publishers  of  the  Jeannette  News,  oc¬ 
cupies  its  own  building  on  one  of  the 


The  Brooklyn  (N.  Y.l  D^ily  Eagle  busiest  corners  of  the  city,  and,  in  addi- 
that  was  not.  and  because,  composed  line  cannot  be  set  wholly  bv  what  it  is  5  ’’’J  distributing,  with  its  tion  to  publishing  a  newspaper,  conducte 

as  it  was  of  buyers  of  space,  it  was  to  worth  to  the  advertiser.  The  cost  of  through  its  free  informa-  a  general  printing  and  publishing  busi- 

its  interest  to  adopt  as  rigid  a  formula  production,  in  a  more  indirect  wav  than  .  .  .  t  d  i. 

as  publishers  would  stand  for  in  order  in  anv  other  manufacturing  business,  i  these  maps  have  a  The  present  firm  is  c^tmsed  of  Rob- 

to  be  able  to  pay  for  as  little  circula-  must  he  a  factor  in  the  selling  price.  A  ^  be  seen  from  ert  M.  Jones  and  N.  C.  Griffith,  the  on?- 

tion  as  possible.  It  was  accepted  upon  publisher  must  get  from  some  source  Associated  Press  tele-  mal  owi^rs.  and  C.  M.  Bomberger  ana 

Its  plausibility.  It  served  a  very  good  enough  revenue  to  cover  his  cost  of  to  the  Eagle,  requesting  several  Jo^ph  C.  Royensky.  • 

purpiTse  at  that  time  but  it  has  always  production,  including  a  normal  "unpaid”  J"”!”®®'  many  school  tochers  The  News  is  a  semi-weeklv.  ei^ 

been  productive  of  inaccuracy  and  par-  circuHtion.  plus  a  reasonable  profit.  An  cal  ed  at  the  Information  Bureau  pages,  all  home  print. 

tialitv.  advertiser  has  no  right  to  buy  the  cream  explained  that  they  want  the  maps  m  its  first  year,  h^s  a  circulation  of  2,7W. 

'  _  and  leave  the  milk  When  a  nnhlicher  *’®^  their  cHssrooms  when  school  Its  columns  are  filled  with  live  news.  anO 

HOW  COLLECTIONS  WERE  MADE.  ^  cannot  usc  the  I*!  addition,  the  maps  have  been  the  advertising  patronage  accorded  tht 

For  example,  while  the  A.  A.  A.  re-  wrapper  nor  the  nuhhin  on  the  core.  by  steamshin  companies,  by  new  venture  has  been  exceptional.  The 

ports  accompany  the  audits  frequently  Some  ink  alwavs  sticks  to  the  barrel!  l^iurist  agencies,  hv  hanks,  by  depart-  paper  is  under  the  management  of  C 
commented  casually  upon  the  matter.  There  is  normally  from  5  to  10  ner  cent  stores  and  by  importing  houses.  Martin  Bomberger,  a  newspaper  mM 

no  account  was  taken  in  the  “net  paid.”  of  the  “perfect  copies  printed”  which  -  of  experience  in  New  York,  Phil- 

if  T  am  not  mistaken,  of  the  manner  in  the  advertiser  cannot  get  results  from  Fixed  Fee*  for  Publi*hing  Notice*,  adelphia  and  Pittsburgh.  In  the  latter 
which  papers  enforced  subscription  col-  commensurate  with  the  averaire  rate  per  Charter  185  of  New  York  State  Laws  manager  of  the  United  Presj 

lections.  It  is  well  known  in  the  news-  line  oer  thousand  of  circulation,  but  he  fixes  the  fees  of  newspaper  proprietors 

paoey  niiblishing  husiness  that  where  the  should  nav  for  it  just  th?,same.  as  his  for  the  nuhUshin-  of  notices  required  hv  ^ 

distnhiition  IS  direct  to  the  subscnlyjr  share  of  the  normal  waste  in  the  pur-  law.  other  tlian  the  Session  Laws,  at  7.5  Greensburg  (Pa.)  Tribune, 

through  various  systems,  which  is  quite  chaee  and  use  of  anv  commodity.  cents  ner  folio  for  the  first  insertion  50  . 

universal  outside  half  a  dozen  large  This  may  possibly  be  regarded  as  a  cents  for  each  subsequent  insertion.  In  County  Set*  A*ida  a  New*paper  D*P 
newspaper  which  piysiies  a  d’«rinction  without  a  difference.  What  counties  containing  wholly  or  partially  Following  the  example  set  by  San 
rigid  circulation  credit  policv.  declining  difference  does  it  make  whether  an  ad-  c’ties  of  the  first  class,  excepting  the  Diego  and  Imperial  counties,  the  Loi 
to  serve  people  who  do  not  pay  their  yertiser  nays  3  cents  per  line  for  20.000  city  of  New  York,  the  charge  may  be  Angeles  (Cal.)  Countv  Board  of  Su- 
subscrintion  accounts  Promptly,  alienates  “net  naid”  rVciilation  or  3  cents  ner  81  for  the  first  insertion  and  75  cents  pervisors  has  set  October  1  as  “New*; 
from  15  per  cent,  to  25  per  cent,  of  its  hue  for  30(100  gross  circulation?  The  for  additional  ones.  In  New  York  City  paper  Day.”  On  that  day  residents  ol 
possi  i^e  readers,  the  nercentage  con-  publisher  really  gets  the  same  price  for  the  charge  may  be  12  cents  per  a^ate  the  county  are  expected  to  send  copies 

tin^ent  upon  various  local  conditions.  sp;;ce. .  pf  thirty  ems  for  ea'-h  insertion,  of  newspapers  to  one  friend  each  in  the 

K  *  1’’  I**  chmm’tes  the  dead  The  distinction  is  just  this :  “net  naid”  The  comnensation  for  puhlishinir  the  United  States  or  Europe  detailing  tht 

♦u  „  ?®S'  intrinsically  raises  lets  in.  especially  under  skillful  book-  Session  Laws  must  be  fixed  by  the  Board  growth  of  the  city  and  county  and  sho** 

t  e  quality  of  the  circulation,  certainly  keeping  such  as  charging  correspond-  of  Supervisors.  ing  the  opportunities  offered  there.  > 
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An  AMS’  UNIQUE  PLAN.  “^ou  can  see  the  advertising  possi-  ENGLISH  REPORTER  AT  WORK.  RECENT  COURT  DECISIONS. 

AUANID  ^  V  *  bilities  of  this  plan,  for  on  Monday  ad-  - -  Xhe  Supreme  Court  of  New  Jersey 

.  *9  PO“*‘'’y  An  American  Humori.f.  Experience  holds  that  the  act  of  April  8.  1892.  pro- 

How  He  Depertmentalir  jd  Farmer*  raisers  could  be  earned  on  a  fifty-two  ..  r  »■  t  nu-  viding  that  cities  of  the  second  class 

Section  of  Richmond  Time*-Di*-  time  basis;  on  Tuesday,  live  stock  and  Along  v.oa*r  or  ubina.  resolution,  designate  the  offi- 


How  Ho  ueparimeniat*.^  *  mt 

Section  of  Richmond  Time*-1  -j  _ _  _ „ _  -  -  - 

natch  and  Made  It  Pay  in  cattle  advertising;  on  Wednesday  Hay  gy  Homer  Croy  cial  newspaper  for  the  publication  of 

.  ..  j  AJ-  and  Gram,  etc.  Aside  from  strength-  .  *  .  notices  etc  is  directorv  merely,  and  a 

Circulation  an  .  j^e  paper  in  an  editorial  way,  by  ^  j®  an°Enffnsh™new.in^ne?  m'Jn  designation  ’without  formal  resolution  is 

f  1,  <;  Adams  who  recently  sold  giving  its  readers  a  real  service,  the  *han  to  see  an  English  newspaper  man 
Frank  S.  Orchards  to  Mrs.  offers  exceptional  advertising  op-  t^hing  notes.  There  is  something  pro- 

has  been  iu’st  about  as  portunities.”  .  ■  •  The  California  Court  of  Appeals  holds 

Waldorf  A  .  went  to  the  expense  of  Along  the  coast  of  China,  which  is  jbat  a  newspaper  which  is  published 

having  a  set  of  headings  drawn  for  ontish  divination,  I  had  occa-  daily  except  Mondays  and  legal  holi- 

the  Tlmes-Dispatch,  everyone  of  which  English  repoV^  at  his  days,  which  has  a  circulation  among 

is  attractively  embellished.  They  are  awe-inspiring  task.  An  Englishman  is  various  classes  of  people  in  the  county, 

as  follows:  General  Farming  and  To-  ^  lournalist,  sir;  he  has  no  use  for  a  and  which,  in  addition  to  items  of  local 

bacco.  Poultry  and  Bees,  Grain  and  f^Porter,  A  reporter  is  a  person  who  news  publishes  real  estate  transfers. 

Hay  Crops,  Vegetable  and  Flower  from  Pleasam  Valley,  court  news  and  telegraphic  despatches 

Gardens,  Live  Stock  and  Dairying.  writes  of  general  interest,  is  a  newspaper  with- 

Fruit  Growing.  ^  stories.  Political  Code.  Sec.  4460.  The  court 

“I  will  be  glad  to  answer  any  ques-  Hongkong  an  English  journalist  holds  that  a  newspaper  of  general  cir- 

tions  publishers  may  ask,”  said  Mr.  ®P^”*  evening  with  me  aski^  "i®  culation  need  not  publish  both  tele- 
Adams.  “in  regard  to  the  operation  of  difference  between  English  and  graphic  and  local  news,  and  the  ques- 

the  plan,  if  you  care  to  mention  it  in  American  humor,  hlling  page  after  page  tjon  of  general  circulation  depends  upon 
The  Editor  and  Publisher.”  Adams  ?  eighth  grade  tablet.  What  I  was  the  diversity  of  its  subscribers  rather 
is  devoting  most  of  his  time  this  sum-  simple  and  easy  to  re-  on  mere  numbers. 

mer  to  hii  apple  orchards  and  may  be  PlTh!  °!}  - 

addressed  at  Ivy  Cliff  Orchards,  Green-  the  pages  with  practiced  JournuHsm  Course*  at  Lo*  Angeles. 

wood,.V,.  He  i,  erediled  wij,  bavin,  L'TL%V\°1™S'”f.r;napp'?d"Te  .  Courses  in  advertising  and  in  ionrna!- 
organized  the  farmers  of  Albemarle  i,;.  ism  have  been  announced  hv  the  Uni- 


Courses  in  advertising  and  in  j'ournal- 


Frank  S.  Adams.  stration  of  tractor  farming  in  whicl 

thirty  of  the  leading  manufacturers  o 
successful  in  his  farm  and  orchard  tractors  and  engine  gang  plows  par 
work  as  he  was  in  newspaper  circula-  ticipated.  Eight  hundred  acres  of  lane 
tion  promotion.  Adams  has  some  ex-  ^^re  ploughed  by  sixty  tractors  am 


CouX^^  Thev  1  ow’^have"  a  mSSe  *’*®  another  and  there  is™  have  been  announced  by  the  Uni- 

County.  fhey  now  nave  a  p^ective  ^  whole  picket  line  of  them  all  versify  of  Southern  California,  at  Los 
association  and  a  fruit  growers  associ-  carefully  sharpened.  He  looked  as  if  Angeles,  the  latest  institution  to  fall 

he  were  going  to  the  front  in  Mexico,  info  line  by  installing  these  popular 
.^t  last  he  arose  and  said.  “I’ll  have  to  subjects  in  the  curriculum.  The  course 
On*  Way  to  Interest  the  Farmer*,  make  a  boat  now,  but  I’ll  come  back  in  each  subject  will  be  given  three  days 
The  Twentieth  Centurv  Farmer,  tomorrow  and  get  the  rest  of  the  story.”  ?  week  through  the  entire  year,  and  will 
Omaha.  Neb.,  of  which  Charles  C.  Rose-  ,  The  following  day  he  was  back  with  a  be  counted  as  part  of  the  regular  under¬ 
water  is  general  manager,  recently  ^''esh  pad  and  took  another  volume  of  work  in  the  department  of 

pulled  off  at  Fremont  a  novel  stunt.  It  notes.  Cramming  them  into  his  pocket  ^  will  be  given  by 

brought  together  a  crowd  of  several  he  staggered  to  the  office,  and  the  next  Bruce  O.  Bliven,  advertising  manager 
thousand  farmers  to  witness  a  demon-  day  three  conservative  paragraphs  came  ^  large  local  department  store,  who 
stration  of  tractor  farming  in  which  nut  in  his  paper  under  the  heading  “In 

thirty  of  the  leading  manufacturers  of  Town!  .  ,  .  and” i a  Vhp 

tractors  and  engine  gang  plows  par  If  an  English  reporter  should  be  as-  ^"9  elseiiffiere,  and  is  a  member  of  the 
ticipated.  Eight  hundfed  ^acres  of  land  si^^d  a  fire  or  a  feature  I  shudder  to  9^“?"  p  ^fn^^f'onal  Committee  of  the 
were  ploughed  by  sixty  tractors  and  think  of  the  devastation  in  the  local  •  •  ‘  * 


ceptionaly  good  ideas  for  building  up  sixty  plows.  Band  concerts,  vaudeville,  white  paper  supply, 
the  circulations  of  newspapers  situated  ^nd  aeroplane  or  balloon  ascensions  — ■  ■  ■ 

in  agricultural  communities.  were  given  daily  during  the  week,  at  the  Chicago  Hei 

DESIGNED  farmer’s  SECTION.  expense  of  the  publication.  eipht-nairp  efrtion 


in  agricultural  communities.  were  given  daily  during  the  week,  at  the 

DESIGNED  farmer’s  SECTION.  expense  of  the  publication. 

When  he  was  with  the  Richmond  - 

(Va.)  Times-Dispatch  he  designed  a  ^  Kitchener  Story, 

farmers  section  with  the  idea  of  de-  .  . 

partmentalizing  it  so  that  every  day  in  ,  There  is  an  amusing  story  traversing 
the  week  a  different  branch  of  hus-  London  of  a  daily  paper  editor  being 
bandry  would  be  considered  by  an  ex-  summoned  to  the  War  Office  m  con- 
pert  His  schedule  was:  Monday,  .wRb  an  untrue  scare  story 

poultry  and  bees;  Tuesday,  live  stock,  that  had  been  published,  cables  a  cor- 
cattle,  swine,  etc.;  Wednesdays,  Hay  respondent.  .  u  -a 


The  Calgary  (Alberta)  Herald,  of 
which  J.  H.  Woods  is  editor,  on  August 
The  Chicago  Herald  recently  ran  an  18  announced  an  increase  in  its  sub¬ 
eight-page  section  devoted  almost  en-  scription  price  from  $4  to  $5  a  year  be-* 
tirely  to  Seeing  America  First  adver-  cause  of  the  increased  cost  of  produc- 
tising.  tion. 


and  grain  crops;  Thursdays,  fruit  11®  get  another  chance,  said 

growing;  Friday,  vegetable  and  flower  Lord  Kitchener,  but  on  the  next  occa- 
gardens;  Saturdays,  General  farming.  *’9.9,  be  would  be  arrested. 

In  working  out  this  plan  he  secured  what  charge  will  you  arrest  me. 

the  services  of  Professor  W.  F.  Mas-  ^be  editor.  -  .  „  . 

sey,  of  Salisbury,  Md.,  to  edit  all  de- 

partments.  The  cost  of  the  effort.  Kitchener  of  Kharturn  and  think  about 
aside  from  space,  was  about  a  week,  the  charge  afterward. 

The  contract  with  the  Professor  pro-  I®  this  the  mailed  fist, 
vided  that  he  was  not  to  edit  a  similar 

page  for  any  other  daily  paper.  Prof.  War  Help*  Pulp  Concern. 

Massey  was  selected  on  the  recommen-  big  concerns  benefited  by 

dation  of  fanners,  fruit  growers,  poul-  ^be  European  war  is  the  Laurentide 
try  raises  and  leaders  in  several  lines  Company,  Limited,  of  Canada,  operators 
listed  ateve  throughout  the  Richmond  p^per.  Before  hostilities 

imes-Dispatch  territory.  broke  out  the  Laurentide  Company  had 

HOW  IDEA  DEVELOPED.  arranged  for  the  placing  of  a  bond 

In  discussing  this  scheme  with  a  rep-  issue ;  now  it  is  thought  that,  in  view 
resentative  of  the  Editor  and  Pub-  of  the  enlarged  profits  accruing  from  the 
LiSHER,  Mr.  Adams  said:  abnormal  demand  for  news  print,  suffi- 

“The  plan  was  original,  I  think,  and  cient  funds  may  be  secured  to  meet  cur- 
the  idea  came  to  me  when  I  turned  rent  requirements.  It  is  thought  that  a 
fruit  grower  and  farmer.  I  found  that  $2,500,000  issue  is  contemplated.  At 
the  daily  paper  was  lacking  when  it  present  the  Laurentide’s  first  mortgage 
came  to  filling  the  rural  field.  Did  you  is  for  $1,200,000.  there  being  a  sinking 
ever  stop  to  think  about  it?  Why  there  fund  by  which  $360,101  of  the  issue  has 
are  plenty  of  sporting  pages  and  worn-  been  retired. 

an’s  pages,  financial  pages,  etc.,  but  - - - 

there  is  no  department  devoted  to  that  Cleveland  to  Hold  Efficiency  Show, 
which  appeals  especially  to  the  _  .  __ 

countryman.  The  monthlv  and  weekly  The  first  Cleveland  Business  Effi- 
publications  devoted  to  rural  life  carry  ciency  Exposition  will  be  held  in 
an  immense  amount  of  business,  a  con-  that  city  November  14  to  21,  by  the 
siderable  part  of  which  could  be  di-  Cleveland  Chapter,  American  Institute 
verted  to  the  daily  papers  if  they  would  of  Banking.  The  Exposition  will  con- 
departmentalize  a  Farmer’s  Department  sist  of  two  parts :  one  for  the  display 
as  I  have  indicated.  of  apparatus  and  methods  for  elimi- 

*We  were  fortunate  in  securing  a  nating  waste  and  promoting  economy 
man  who  was  a  specialist  In  all  and  efficiency  in  business,  and  the  other 
branches  and  during  his  seventy  years  a  graphic  arts  department  for  the  dis¬ 
had  become  an  authority  on  these  sub-  play  of  commercial  art,  advertising,  en- 
jects.  In  other  places  it  will  probably  graving,  printing,  fine  papers  and  inks 
^  necessary  to  secure  editors  for  dif-  and  allied  products.  The  show  is  to 
ferent  days,  many  of  whom  could  be  he  given  in  the  Coliseum,  a  large  down- 
secured  from  the  State  Agricultural  town  hall.  Special  entertainments  will 
Colleges  or  experiment  stations.  he  held  daily  during  the  exposition. 


RATE  and  CIRCULATION 
CONSIDERED 

the  best  “buy”  in  INDIANAPOLIS  for  foreign  advertisers  is 
the  only  one-cent  daily  in  that  city, 

The  Indiana  Daily  Times 

now  owned  and  conducted  by  W.  D.  Boyce  Co.  Advertisers 
can  buy  for  6  cents  a  line 

A  Circulation  of  60,000  Daily 

of  which  a  large  proportion  is  of  readers  in  Indiana  who  READ 
NO  OTHER  INDIANAPOLIS  PAPER. 

In  buying  space  in  the  Indiana  Daily  Hmes  NOW,  adver¬ 
tisers  are  buying  on  a  rising  circulation  market.  The  well 
known  Boyce  policy  of  progression  is  forcing  the  circulation 
steadily  up,  while  improving  and  making  a  success  of  the 
TIMES.  Advertisers  who  contract  now  for  space  can  secure 
it  at  6  cents  a  line  until  Jan.  1,  1916,  with  all  the  certain  in¬ 
crease  of  circulation  between  now  and  that  date. 

Rate  8  Cents,  January  1,  1915 

Contracts  made  before  Jan.  1,  1915,  reserve  the  6-cent  rate  to 
Jan.  1,  1916.  Send  contracts  to  W.  D.  BOYCE  CO. 

Chicago:  SOO  N.  Dearborn  St.  New  York:  205  Metropolitan  Tower 
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“MADE  IN  AMERICA.” 

For  a  number  of  years  nearly  every  packing  case, 
barrel  or  other  container  of  manufactured  products, 
arriving  in  uiis  country  irom  Germany  has  borne 
the  macripuon  "MaOe  in  Germany.”  importers  and 
retailers  have  come  to  regard  mat  phrase  as  a  trade 
mark  ot  all  goods  manutactured  m  tne  Kaiser’s 
empire.  As  such  products  are  oi  the  quality  repre¬ 
sented  when  they  were  soid  lor  export  to  the  United 
States  tney  are  popular  with  all  wno  handle  or  use 
them. 

t-or  some  reason,  probably  neglect  or  perhaps  over- 
conndence  in  their  own  products,  our  own  manu¬ 
facturers  have  neglected  to  employ  the  pnrase  "Made 
in  America"  wnen  snipping  uieir  goods  to  foreign 
countries,  except  in  a  lew  instances.  Fiad  they  done 
so  our  products  would  now  be  more  widely  known 
and,  therelore,  more  in  demand  man  tney  are.  If 
every  package  leaving  our  shores  lor  Uie  past  twenty- 
hve  years  had  borne  mis  trade  mark  tnere  would 
not  now  be  in  the  whole  world  a  village,  town  or  city 
that  does  not  know  sometning  about  our  manuiac- 
tured  products. 

Tne  advent  of  the  great  European  war,  which 
has  opened  to  us  many  great  markets  of  the  world 
that  have  hitnerto  been  dominated  by  Germany  or 
Great  britain,  makes  it  imperative  tnat  we  adopt 
wimout  delay  the  practice  of  branding  all  of  our 
export  products  "Made  in  America." 

No  manulacturer  wno  takes  pride  in  his  goods 
and  is  anxious  to  have  them  favorably  known  to 
the  people  of  foreign  countries  can  afford  to  neglect 
the  opportunity  now  presented  of  employing  this 
phrase  5n  every  package  sent  abroad.  It  is  a  trade¬ 
mark  that  ought  to  be  worth  millions  of  dollars  to 
those  engaged  in  the  export  business ;  and  the  beauty 
of  it  lies  in  the  fact  that  it  doesn’t  cost  them  any¬ 
thing  to  use  it  beyond  the  price  of  a  stencil,  a  paint 
pot  and  brush. 

Thee  are  many  manufacturers  who  are  anxious  to 
build  up  a  large  foreign  business,  who  do  not  realize 
what  assisunce  the  phrase  “Made  in  America”  will 
be  to  them  in  this  connection.  If  the  newspapers 
will  print  articles  calling  their  attention  to  the  mat¬ 
ter  and  pointing  out  the  benefits  to  be  derived  from 
its  use  they  will  not  only  perform  a  great  service 
for  American  commerce,  but  they  will,  incidentally, 
stimulate  newspaper  and  trade  paper  advertising.  We 
are  a  manufacturing  as  well  as  an  agricultural  peo¬ 
ple  and  there  are  few  cities  that  do  not  contain  one 
or  more  concerns  engaged  in  the  production  of  goods 
that  are  suitable  for  export.  However,  it  is  the  duty 
of  publishers  to  do  what  they  can  to  promote  our 
foreign  business,  because  the  more  goods  we  sell. 


the  greater  our  prosperity.  Increased  production 
means  the  employment  of  more  people,  good  wages, 
and  better  times,  all  of  which  benefits  the  com¬ 
munity  and  contributes  to  the  growth  of  the  news¬ 
paper  publishing  industry. 


THE  BUGLE  CALL  OF  BUSINESS. 

Last  week  The  Editor  and  Publisher  suggested 
that  on  Wednesday,  September  23,  all  American 
newspapers  issue  special  Trade  Expansion  Issues, 
calculated  to  divert  the  attention  of  the  people  from 
war  news  to  the  development  of  their  own  business 
attairs. 

Tnrough  concerted  action  by  publishers  of  daily 
and  weekly  newspapers  of  America,  on  that  date  and 
afterward,  the  wave  of  stupetaction  which  has  over-, 
taken  so  many  usually  aiert  business  men  may  be 
broken  and  turned  backward ;  and  an  immediate 
awakening  to  the  unparalleled  business  opportunities 
now  knocking,  pounding,  tnundering  at  their  doors 
may  be  accomplished. 

Let  tnese  special  editions  of  the  newspapers  analyze 
optimistically  the  local  business  condtlions — let  them 
empnasue  and  aavertise  the  Made-at-Home  Goods 
wnicn  are  sold  in  their  cities. 

It  IS  but  natural  that  our  people  should  have  been 
somewhat  dazed  by  the  sudden  breaking  of  unim¬ 
aginable  events  in  Europe,  and  that  tneir  personal 
attairs  and  concerns  should  have  seemed,  for  the 
moment  commonplace  and  unimportant.  The  quick 
moving  events  ot  the  war  have  held  them  in  a  sort 
of  trance. 

but  It  is  high  time  that  the  trance  should  be  broken 
— that  the  ciay  of  the  clear  light  should  come  for 
our  people — that  they  should  realize  the  great  part 
that  Americans  are  to  play  in  this  world’s  drama — 
tne  roie  of  re-adjusters,  builders,  creators  of  the 
conditions  that  are  to  rule  in  tne  new  days. 

When  the  end  of  this  last  great  war  comes,  and 
the  roil-call  is  again  read  at  the  workshops,  a  million 
men  will  be  missing — and  tor  tnese  the  call  ot  tne 
uniinisned  tasks  will  be  sounded  no  more  through 
tiie  long  courses  ot  the  sun !  Tne  world  needs  work¬ 
ers  to  take  up  their  tasks — workers  to  carry  forward 
the  banners  of  service. 

Americans  must  not  permit  this  great  war  to  be¬ 
come  for  tnem  an  utter  distraction.  Rather  let  it 
be  an  imperative  call  to  duty  in  the  industrial  cam¬ 
paigns  wUich  must  build  again  the  fabric  of  civiliza¬ 
tion. 

While  new  maps  of  Europe  are  being  drawn  with 
pencils  of  Melinite,  let  Americans  rise  above  the  spell 
of  events  and  become,  as  never  before,  the  commer¬ 
cial  clearing  house  for  the  world. 


EDITORIAL  COMMENT. 

The  first  telegram  of  congratulation  received  by 
Pope  Benedict  XV  after  his  election  was  from  the 
New  York  Sun.  This  statement  was  made  by  His 
Holiness  himself  in  the  presence  of  Cardinal  Gib¬ 
bons.  The  Sun  has  long  been  regarded  with  special 
favor  by  the  Vatican  because  of  its  fairness  in  pre¬ 
senting  news  concerning  the  Roman  Catholic  Church 
and  its  liberal  attitude  in  discussing  religious  ques¬ 
tions. 


The  London  newspaper  writers  are  very  much  in 
the  dumps.  Since  the  war  came  on  the  editors  find 
little  use  for  their  services.  The  size  of  the  papers 
has  been  cut  down  because  of  a  lack  of  advertising; 
and  the  great  amount  of  matter  printed  about  the 
progress  of  the  fighting  in  the  field  has  so  reduced 
the  space  devoted  to  local  and  general  news  that 
the  newspaper  men  have  little  to  do.  Those  who 
happen  to  have , -specialized  on  war  news  or  who  are 
intimate  with  the  Continent  are  in  clover,  but  these 
are  few  in  number. 


Probably  the  most  conspicuous  example  of  a 
business  that  has  been  made  great  through  ad¬ 
vertising  is  that  of  the  Procter  &  Gamble  Co., 
of  Cincinnati.  Its  Ivory  Soap  has  a  reputation 
that  extends  to  the  four  corners  of  the  earth. 
Few  products  have  ever  been  advertised  so  per¬ 
sistently  and  continuously,  in  the  daily  and 
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weekly  newspapeTs  and  in  the  magazines.  Year 
by  year  its  sale  has  grown  in  spite  of  all  compe- 
tition,  until  now  it  undoubtedly  has  the  largest 
sale  of  any  soap  on  the  market.  According  to 
the  annual  report  of  the  company,  just  issued,  the 
total  volume  of  business  for  the  year  endine 
June  30,  1914,  was  $65,822,079.83.  The  net  earn¬ 
ings,  after  deducting  all  charges,  were  $4,247- 
706.49.  Of  this  amount  $4,067,706.49  were  available 
for  dividends  on  the  common  stock. 


The  live  American  manufacturer  seeking  to  make 
the  best  use  of  the  commercial  opportunities  offered 
by  the  present  European  situation  to  wedge  his  way 
into  the  South  American  market  will  find  valuable 
practical  aid  in  a  book  entitled  “America’s  Leading 
Manufacturers”  and  kindred  publications  of  the  ex¬ 
port  department  of  the  New  York  Commercial.  This 
book  performs  a  service  for  American  exporters 
which  is  unique.  It  includes  the  announcements, 
printed  in  several  languages,  of  the  principal  manu¬ 
facturers  of  the  country,  telling  what  they  produce, 
where  they  are  located  and  how  it  is  possible  to  get 
in  touch  with  them.  It  is  distributed  free  to  the 
United  States  consuls  and  consular  agents  through¬ 
out  the  world,  and,  in  addition,  it  is  furnished  to  a 
selected  list  of  the  principal  buyers  and  distributers 
in  all  of  the  cities  of  the  world.  Furthermore,  the 
manufacturer,  as  a  part  of  the  service,  is  furnished 
with  another  book  giving  him  the  names  of  at  least 
8,000  buyers  abroad,  each  of  whom  is  in  possession 
of  the  manufacturer’s  announcement  printed  in  the 
language  of  the  country  to  which  it  is  sent.  The 
Commercial’s  service  in  this  direction  should  be 
fruitful  in  concrete  results  for  our  export  trade  with 
South  American  countries. 


JOTTINGS  BY  THE  WAY. 

During  the  past  three  weeks  two  singers  whose 
voices  and  sterling  qualities  of  character  had  en¬ 
deared  them  to  thousands  of  operagoers  in  New 
York  and  other  American  cities,  have  passed  away, 
leaving  behind  them  aching  hearts  and  fond  mem¬ 
ories.  Pol  Plancon,  the  nandsome  Frenchman,  a 
master  of  the  art  of  singing,  a  gentleman  of  refine¬ 
ment  and  a  diligent  student  of  the  operatic  works 
he  interpreted,  1  had  seen  frequently  at  the- Metro¬ 
politan  Opera  House  in  the  early  nineties.  Among 
those  who  were  members  of  the  company  at  that 
time  none  was  held  in  higher  esteem  tiian  Plancon. 
At  no  time  in  his  career  did  he  impress  his  audience 
as  a  man  who  was  unduly  satished  with  himself. 
He  brought  to  every  role  he  interpreted  an  intelligent 
appreciation  of  the  author’s  work.  Dignified,  yet 
easy  of  address,  he  made  his  audience  feel  that  he 
was  not  above  but  with  them  and  was  giving  to 
the  interpretation  of  the  part  the  best  there  was  in 
him.  Who  can  forget  his  rendering  of  “Les  Re- 
meaux”  or  the  “Three  Grenadiers,”  two  of  his  con¬ 
cert  selections  that  he  sang  with  such  dramatic 
force?  The  “Three  Grenadiers”  fired  the  blood  and 
made  the  eyes  Hash  with  the  spirit  of  conquest.  I 
have  never  heard  the  song  rendered  by  anyone  with 
such  dramatic  effect. 

Emil  F'ischer  was  a  different  type  of  a  man.  He 
was  solidly  built,  big,  broad  snouldered,  deep  ol 
chest  and  thick  of  thigh.  His  voice  was  round, 
deep  and  full.  Its  tones  were  mellow,  like  those  oi 
a  great  organ.  The  role  in  which  I  liked  him  best 
was  ttiat  of  Hans  Sachs  in  the  “Meistersinger.”  No 
one  in  my  day  has  given  such  an  ideal  interpretation 
of  the  character  of  the  village  shoemaker  as  Fischer. 

Both  these  singers  occupied  a  high  place  in  the 
affections  of  the  lovers  of  music,  and  now  both  are 
gone  into  the  great  beyond.  We  shall  never  see 
their  like  again.  Requiescat  in  Pace. 

«  41  *  41 

Those  of  us  who  had  the  pleasure  of  meeting 
C.  F'.  Higham,  the  London  advertising  specialist,  wtio 
was  a  delegate  from  the  English  advertising  organ¬ 
izations  to  the  great  A.  A.  C.  W.  convention  at 
Toronto  in  June,  are  glad  to  learn  that  his  agency 
last  year  handled  $2,500,000  wv»rth  of  advertising  for 
its  various  clients.  Mr.  Higham  has  a  pleasing  per¬ 
sonality  and  seems  more  like  an  American  than  an 
Englishman.  This  is  due  to  the  fact,  no  doubt, 
that  he  spent  fifteen  years  in  the  United  States 
mastering  the  intricacies  of  the  advertising  business 
Mr.  Higham  is  a  clever  speaker  and  holds  his  audi¬ 
ence  without  resorting  to  oratorial  tricks  of  any 
kind.  He  likes  and  can  tell  a  good  story.  On 
questions  pertaining  to  advertising  he  entertains  pro¬ 
gressive  ideas.  He  loves  his  work  and  communicates 
his  enthusiasm  for  advertising  to  those  with  whom 
he  comes  in  contact.  He  is,  without  doubt,  in  the 
very  front  of  England’s  ablest  advertising  men. 


V. 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


September 


Miss  Mildred  Davenport,  the  daugh--  IN  NEW  YORK  TOWN.  Hi 

frmouViLto?nis^Taae°herffit‘at  William  A.  Orr.  city  editor  of  the  STlOnOyy  (Gtf&^lKI 

Charles  H.  Grasty,  president  and  gen-  Edge^ere  L  I  ’  as  a  professional  Tribune,  was  absent  from  his  desk  a  ° 

eral  manager  of  the  Baltimore  Sun,  re-  September  5  ^  available  for  first  payment  on  at- 

mrned  to  that  city  after  a  two  months  „  ,  ^  c-.  ’  u  u  u  ^  daughter  who  came  to 

v^rat^n  in  England  and  Scotland.  Hugh  Nugent  Fitzgerald  has  been  ap-  brighten  his  home  on  September  4,  her  tractive  newspaper  property.  Loca- 

Dr  Michael  Singer,  editor  of  the  Illi-  fnUow'nl  niother's  birthday,  at  the  Audubon  Hos-  tions  at  least  500  feet  above  sea  level 

•  Zeitunp  in  an  address  be-  ^1‘owmg  the  resignation  of  p,tal.  The  young  lady  has  been  named  ,  t 

K  Irchicago  Pr  ”s  “ub  uS  week  O''"'’”  D»'is  Louii  Or*r.  preferred,  Propos.foa  K.  I. 

declared  tha;  he  was  “an  American  John  L.  Parker,  editor  of  the  Lynn  Max  Smith,  musical  critic  of  the 

first”  and  that  he  would  not  forward  (Mass.)  Item,  who  fell  and  broke  his  Press,  who  was  caught  in  Munich  at 
(ierman  policies  in  this  country  other  hip  last  May,  is  now  convalescent.  He  the  outbreak  of  the  present  ’’ 
than  to  see  that  fair  play  was  accorded  will  return  to  his  desk  next  month.  war,  has  not  yet  been  able  i 

to  the  Empire.  Gordon  C.  Corbaley,  an  old  time 

Hugh  A.  O’Donnell,  formerly  business  newspaper  man  of  Spokane,  Wash.,  now  Ihomas  F.  Crafts,  advert 
manager  of  the  Philadelphia  Press,  re-  secretary-manager  of  the  Spokane  New  York  Wot 

turned  Friday  from  South  America.  Chamber  of  Commerce,  is  in  California  ^'"ned  after  a  months  auto  t 
Mr.  O’Donnell  is  now  on  the  lecture  and  is  contributing  a  series  of  articles  Canada, 
stage,  and  on  his  South  American  trip  on  that  state  to  the  Spokesman-Review  Walter  S.  Meriwether,  tl 

he  gathered  much  interesting  data.  with  which  he  was  formerly  connected,  naval  expert,  is  now  statione( 

Charles  B.  Welch,  managing  editor 
the  Daily  Oklahoman  and  Oklahoma  ^^e  Tacoma  (Wash.)  Tribune,  is 
Farmer  Stockman,  Oklahoma  City,  „„  ^  Francisco.  national  capital. 

Okla.,  has  just  returned  to  his  desk  after  .  S.  J.  Fisher  of  the  editor 

spending  a  vacation  of  several  weeks  in  Miss  Blanche  Fenton  has  resigned  the  Tribune  is  spending  h; 

northern  Maine.  from  the  staff  of  the  Springfield  in  Orange  County. 

William  von  Katzler,  editor  of  the  Republican  to  take  a  position  _ 

New  Jersey  Freie  Zeitung,  at  Newark,  JT'th  Street  &  Smith  magazine  pub-  e 

has  eight  relatives  in  the  German  army,  hshers  of  this  city.  Miss  Fenton  has  PUBLISHERS  NOT 

One  of  his  brothers  is  a  division  com-  ”Hy  been  active  as  an  assistant  to  the  Subscnption:  Dollars  a 

mander  in  the  First  Reserves  and  an-  Sunday  editor  of  the  Republican  Um.cd  f^aus^and  Coioma^Poss 

other  is  a  colonel.  B.  R.  Brooker,  of  Neepawa,  Mam-  It  is  suggested  that  the  puhli< 

Irving  Martin,  publisher  of  the  Stock-  toba,  has  joined  the  business  staff  of  the  'aeHv°ery*’" 

ton  (Cal.)  Record,  was  a  recent  witness  Portage  Le  Praine  (Man.)  Evening  xhe  Editor  and  Publisher  p 

before  the  United  States  Commission  Review.  672  agate  lines,  I68  on  four, 

on  Industrial  Relations  held  at  San  Stoddard  King,  who  completed  a  four  Advertis'llTg  *w1fr  not’’ be*  acce 
Francisco.  His  testimony  dealt  with  year  course  at  Yale  last  spring  with  sig-  first  three  pages  of  the  paper, 
the  phases  of  the  California  situation,  nal  honors,  is  now  on  the  staff  of  the  Rates:  Transient 

Maurice  Gerbeault,  correspondent  of  Spokane  (Wash.)  Spokesman-Review  •  Liberal  discounts  are  allowc 

the  Daily  News  at  Brussels,  Belgium,  M.  W.  Conrolly,  managing  editor  of  or  space  contracts, 
has  cabled  to  say  that  there  is  no  cause  the  Memphis  (Tenn.)  News-Scimitar,  ficaJ-o”  wm'be'dwrged  as"'foflol 
for  alarm  over  his  reported  disappear-  is  visiting  the  scenes  of  his  birth  and  and  Help  Wanted  fifteen  cents 
ance  from  the  war  zone  as  he  is  alive  his  boyhood  at  Allumette  Island,  Que-  "ofs  Opportunity  and  Miscellane 
and  safe.  bee.  He  has  not  visited  his  native  classf/ief  ta|es“.®“°"* 

Mrs.  Joseph  Pulitzer,  Mr.  and  Mrs.  town  for  fifty  years.  The  Editor  and  Publisher  can 

Joseph  Pulitzer,  Jr.,  and  Herbert  Pulit-  W.  Harry  Gordon,  who  has  been  en-  ®“New“Y^ork-World*Buifding‘*¥ 
zer,  who  have  been  at  Bar  Harbor,  Me.,  gaged  in  the  newspaper  business  in  ing.  Park  Row  Building,  il)  N 
during  the  summer,  are  returning  to  Waynesboro,  York  and  Harrisburg,  Pa.,  Manning’s  (opposite  the  World 
New  York  this  week.  has  taken  a  position  on  the  staff  of  the  BSiiding'^fort/s^SSlTsuee 

Mrs.  Whitelaw  Reid,  the  wife  of  the  Waynesboro  Evening  Herald,  succeed-  at  basement  entrance  to  Subwa 
late  Ambassador  to  Great  Britain  and  *"8  C.  Maxwell  Hunter.  aven^e^’°Ind  '^Ml?k^s*‘’'oDt>osUe 

owner  of  the  New  York  Tribune,  was  Ralph  E.  Dyar,  manager  of  the  pub-  Thiny-’fourth  street.  ’ 


PERSONALS 


225  Fifth  Ave.,  New  York 


In  hand  as  first  payment  on  suc¬ 
cessful  Daily  Newspaper  Property. 
Opportunity  for  larger  develop¬ 
ment  a  prime  consideration. 


HARWELL,  CANNON  *  McCARTHY 
Newspaper  and  Magazine  Properties 
Times  Bldg.,  New  York 


SITUATIONS  WANTED 


Advertisements  under  this  elassiftoatUm  me 
rmt  tier  irord  mrh  insertion  _ 


SIlUATION  WANTED 
Editorial  Writer.— Any  publisher  wishing 
editorial  writer  of  snap  and  ability,  young 
and  now  drawing  a  good  salary,  but  wants 
to  step  higher,  write  D  1298,  care  Editor  and 
Publisher. 


City  Editor.— Thoroughly  experienced  on 
metropolitan  as  well  as  small  newspapers,  a 
good  developer  of  features,  reliable,  ener¬ 
getic,  able  to  assume  full  charge  of  the  edi¬ 
torial  department,  will  consider  change.  Ciive 
full  particulars  in  answer.  D  12W,  care 
Editor  and  Publisher. 


Editor  of  live-wire  paper  in  city  of  20,000 
wants  editorship  in  city  of  50,000;  or  job  as 
feature  or  special  writer  in  any  town,  no 
matter  how  big.  Keportorial  and  feature  ex¬ 
perience  on  leading  Eastern  newspapers. 
Novel  soon  to  be  published.  If  you  need  a 
man,  I  may  be  the  one.  Address,  A.  B.  L., 
care  of  The  Editor  and  Publisher  and  Jour¬ 
nalist. 


Thoroughly  trained  news  writer  and  copy 
reader  desires  a  position  on  some  live  after¬ 
noon  daily.  At  present  employed  as  city 
editor  on  morning  daily  of  45^000  circulation. 
Married  and  31  years  old.  Could  invest  a 
small  sum  in  stock,  where  dividends  could 
be  guaranteed.  Would  expect  $30  a  week  sal¬ 
ary  to  start.  Address  D  13(15,  The  Editor 
and  Publisher. 


to  be  published  at  Marinette,  Neb.  has  joined  Henry  W.  Savage’s  forces. 

J.  A.  McDonald,  editor  of  the  To-  He  will  look  after  the  press  work  for 
ronto  (Can.)  Globe,  was  the  speaker  at  ^  company, 

a  recent  Sunday  mass  meeting  held  at  Dr.  Frank  Crane,  who  has  been  con- 
Atlanta,  Ga.  His  subject  was  “Christ  tributing  daily  signed  editorials  for  the 
and  the  Republic.”  St.  Louis  New  Star,  has  become  sec- 

Leon  Zolotkoff  has  resigned  from  the  of  the  Church  and  School  Social 

editorship  of  the  New  York  Jewish  Service  Bureau,  which  has  been  organ- 
Daily  News.  Mr.  Zolotkoff  was  for-  ised  to  put  motion  pictures  in  the  schools 
merly  on  a  Yiddish  paper  in  Chicago.  chur^es  of  the  United  States.  Dr. 

t  .  1  -.u  Crane  s  affiliation  with  this  philanthropic 

TemnU  f  T '  f  work  will  not  interfere  with  his  work 

Temple  (Tex.)  Telegram,  has  been  innmaliitt 

made  editor  of  the  Brenham  (Tex.)  ^  r.-  - 

Banner-Press.  He  assumed  his  new  du-  Max  Binheim,  associate  editor  of  the 

ties  last  week.  Dakota  Freie  Presse,  Aberdeen,  S.  D.,  _ _  _ _ 

V  T  r'-  in  j  i  r  -r  _  i  has  resigned,  and  will  undertake  the  will  pay  for  itself. 

(Tevl'  w  fi  ’  business  managership  of  the  Colorado  7"^  "ow.  war  helpii 

(lex.)  Weekly  Bulletin,  has  resigned,  r,,;.,  deuce,  stating  exact 

He  will  enter  the  field  of  educational  references, 

work  as  superintendent  of  the  Santa  Edward  C.  Johnson  has  retired  as  — — 

•Anna  schools.  circulation  manager  of  the  Springfield  ^  WAN! 

Mrs.  Norman  Hapgood  was  among  (Mass.)  Republican  after  a  service  of 
those  who  arrived  in  this  country  on  thirty-seven  years.  He  will  continue  as 

the  White  Star  liner  Cedric  which  left  »  member  of  the  International  Ctrcula- 

Liverpool  on  August  27.  tion  Managers’  Association. 

-  George  W.  Rowell,  Jr.,  formerly  night 

GENERAL  STAFF  PERSONALS.  editor  of  the  Milwaukee  (Wis.)  Sen- 
T  n  Poll  u  -At  .u  .  ct  tinel,  has  been  placed  in  charge  of  the 
oMh^'  1  nw  r  r  ^  editorial  department  of  the  Herald- 

ent  aLr  a  Leader.  Mar^ette,  Wis. 

^t  alter  a  service  of  twenty-five  years. 

He  is  succeeded  by  Frank  Deming  and  D.  T.  Jones,  of  the  Pittsburgh  Leader, 

Millard  Smithson.  has  entered  the  lecture  field.  His  sub- 

The  directors  of  the  Northwestern  is  “The  Making  of  a  (Jreat  News- 
Baseball  League  have  unanimously  elect-  P®P7’  introduces  moving  pictures 
ed  E.  R.  Hughes,  sporting  editor  of  the  illustrations. 

Seattle  (Wash.)  Times,  president  of  the  Henry  Bornmann  has  joined  the  staff 
Irague,  vice  Fielder  A.  Jones,  who  re-  of  the  Quincy  (Ill.)  Herald.  He  was 
signed  to  become  manager  of  the  St.  formerly  connected  with  the  Quincy 
Louis  Federals.  (Ill.)  Germania. 

Frank  E.  Burkhaltcr,  managing  edi-  E.  Alexander  Powell,  .  of  Syracuse, 
tor  of  the  Waco  (Tex.)  Morning  News,  N.  Y.,  has  been  designated  as  official 
was  among  the  visitors  in  New  York  correspondent  with  the  Belgian  army 
this  week.  for  the  New  York  World. 


Editorial  executive — Either  city  or  manag¬ 
ing  editor’s  position,  where  new  ideas,  clean 
work,  energy  and  popularity  are  needed.  No 
salary  under  $35  considered.  D.  1274,  (2are 
The  Editor  and  Publisher. 


BUSINESS  OPPORTUNITY 


MISCELLANEOUS 


Advertieements  under  this  elassificatim  ten 
cents  per  line,  each  insertion.  Count 
seven  tcords  to  the  line. 


Advertisemente  under  this  olassiUcatim  ten 
cents  per  line,  each  insertim.  Count 
seven  tcords  to  the  Une. 


Advertisements  under  this  classi/toeMet^  ten 
cents  per  line,  each  insertion.  Count 
seven  tcords  to  the  linn. 


Publisher. 


START  NOW  in  the  Publishing  Business 
and  enjoy  the  boom  about  to  begfin.  We 
have  several  good  propositions.  Harris-Dib- 
ble  Company,  71  West  23rd  Street,  New  York 
City. 


THE  FAIRBANKS  (ALASKA)  DAILY 
NEWS-MINER,  the  oldest  paper  in  Interior 
Alaska,  where  the  gold  comes  from,  reaches 
the  highest-paid  class  of  workers  in  the 
world.  There  are  only  16,000  people  in  the 
News-Miner’s  district,  but  they  produce  and 
spend  from  $5,000,000  to  $10,000,000  a  year.  The 
smallest  piece  of  money  there  is  piece— 
which  is  the  price  of  a  newspaper,  cigar  or 
drink.  One  million  was  sent  out  of  Fairbanks 
in  one  year  to  mail-order-houses.  The  sver- 
FOR  SALE— 16-PAGE  PONY  QUAD  HOE  age  per  inhabitant  annually  is  $13S  freight 
PRESS.  STEREOTYPING  foUlPMENT  paid.  Everything  is  dear  except  advertising 
AND  MOTORS;  A  GREAT  BARGAIN  FOR  —advertising  agents  take  notice— and  the 

SUICK  SALE.  DAILY  PRESS,  NEWPORT  people  buy  whsteyer  they  want  when  thgf 
EWS,  VA.  want  it. 


Advertisements  under  this  classification  fif¬ 
teen  cents  per  line,  each  insertion.  Count 
seven  tcords  to  the  line. 


THE  EDITOR  AND 


THE  CHEAPEST,  MOST  EFFECTIV] 
IS  DAILY  NEWSPAPER  ADVEr 

ONE  CENT  PER  INHAE 


The  cost  of  newspaper  advertising  is  being  looked  into  more 
carefully  than  it  used  to  be. 

When  the  cost  is  analyzed  it  develops  such  an  amazing  condi¬ 
tion  that  advertisers  are  saying  to  themselves : 

“Why  not  advertise  in  newspapers  first  and  always?” 

Advertising  Agencies,  who  have  not  taken  the  trouble  to  inves¬ 
tigate  the  value  of  the  newspapers  mentioned  on  this  page,  or  any 
newspapers  in  fact,  are  having  clients  say  to  them : — 

“You  have  been  telling  me  that  newspaper  advertising  is  too 
costly — that  I  cannot  afford  it — that  I  ought  to  concentrate  my  ad¬ 
vertising  in  a  few  weekly  and  monthly  publications — that  my  ad¬ 
vertising  in  these  publications  will  induce  dealers  to  advertise  in 
their  local  newspapers  that  they  are  selling  my  goods. 

“I  have  been  looking  into  the  newspaper  situation  pretty  care¬ 
fully  lately  and  I  find  that  I  can  use  a  space  112  lines  (8  in.)  double 
column — 224  lines  or  16  inches — once  every  week  for  a  year  at  a 
cost  to  me  of  about  one  cent  per  annum  per  inhabitant  in  any  com¬ 
munity,  or  in  any  teritory  in  which  I  choose  to  advertise. 

“That  seems  to  me  to  be  the  most  economical,  most  direct,  most 
forceful  advertising  I  can  use. 

“Here’s  New  York  State  for  instance. 


“I  believe  I  can  use  every  daily  newspaper  in  the  state  at  less 
cost  per  line  than  I  am  paying  in  one  national  publication  alone. 

“I  think  I  had  better  concentrate  in  a  state  or  a  section  at  a 
time,  getting  my  business  firmly  established  in  parts  of  the  country 
as  1  go  along  instead  of  obtaining  a  smattering  of  business  here, 
there  and  everywhere. 

•  “I  believe  my  volume  of  business  in  New  York  State  alone  will 
exceed  my  present  volume  in  the  nation  if  I  appeal  regularly  and 
directly,  through  the  daily  newspapers,  to  the  nearly  10,000,000  peo¬ 
ple  who  inhabit  the  Empire  State. 

“Fifty-two  messages  a  year  to  them,  co-operating  with  local 
dealers,  gpving  them  the  assistance  they  need  right  in  their  home 
town,  will,  I  am  sure  increase  my  business  tremendously. 

“I  suppose  it  will  cost  me  more  money  for  electros  or  mats  than 
I  am  now  spending,  and  I  suppose  it  will  cost  you  more  money  to 
handle  many  publications  instead  of  a  few,  but  I  am  willing  to 
stand  the  extra  cost  for  electros  or  mats  and  I  am  willing  to  pay 
you  well  for  your  service. 


A  Helpful  Service  for  the 
By  WILLIAM  C 

NEW  YORK  STATE  DAILY  NEWSPAPERS  N 


City  Papar 

Circulation 

2,sw 

Albany  Journal  (E) . 

.  "16,127 

.05 

JI3o 

Albany  Times-Union  (E) . 

.  "39,915 

.06 

i)6 

Albany  Knickerbocker-Press  (M) . 

.  "32,417 

.06 

.05 

Albany  Knickerbocker-Press  (S) . 

.  "26,069 

.06 

.OS 

Auburn  Citizen  (E) . 

"6,445 

.0178 

.0131 

Binghamton  Press-Leader  (E) . 

.  "24,576 

.05 

.04 

Brooklyn  Eagle  (E&S)  3c . 

.  *44,754 

.16 

.16 

Brooklyn  Standerd-Union  (E) . 

.  ""61,731  ' 

.15 

.15 

Brooklyn  Standard-Union  (S) . .  . . 

.  *"64,611 

.15 

.15 

Brooklyn  DaUy  Times  (E) . 

.  42,117 

.11 

DO 

I  ""Courier  (M)  t60.472 ) 

Buffalo  ^..Enquirer  (E)  tSl.334  } 

till, 806 

.14 

.12 

Buffalo  ""Courier  (S) . 

.  1 102,902 

.14 

.12 

Buffalo  News  (F) . 

.  "96,059 

.15 

.14 

Buffalo  News  (S) . 

.  30,000 

.06 

.06 

Buffalo  Times  (E  &  S) . 

.  *57,006 

.09 

.08 

Elmira  Star-Gazette  (E) . 

.  *19,221 

.035 

JI3 

Gloversville  Herald  (M) . 

.  *7,068 

.02 

D15 

Gloversville  Leader-Republican  (E) . . . 

*5.511 

.0143 

m 

Ithaca  Journal  (E) . 

*5,293 

.025 

DI3 

Lockport  Union-Sun  (E) . 

..  *5,234 

.0157 

DI2 

Mount  Vernon  Daily  Argus . 

*5.444 

.0214 

D15 

New  York  Globe  (E) . 

.  *144,982 

.28 

28 

New  York  Herald  (M) . 

.  85,000 

.40 

.40 

Nsw  York  Herald  (S) . 

.  200,000 

.50 

30 

New  York  newspapers  serve  advertwrs 

business  known  M 


Twenty-four  (24)  leading  magazines,  with  ciroiltii 
have  in  the  State  of  New  York  alone  a  combined  ciniil 
In  order  to  obtain  this  New  York  State  circulat^n 
tion  of  these  magazines,  in  as  much  as  it  is  manifestf 
by  zones.  i 

Therefore,  the  advertiser  who  wishes  to  buytkl, 
York  must  pay  the  combined  rate  of  these  magazinesj  v 
Now,  assuming  that  the  national  advertiser  cc^k 
combined  rate  is  $79.56  per  line,  he  will  find  that  till 
State  from  these  magazines  costs  him  a  total  of 
Comparing  the  cost  of  this  New  York  magazineji 
newspaper  circulation  aiound  which  this  advertiswi 
advertiser  can  buy  a  newspaper  circulation  of  2,rfW 
a  bonus -of  1,005,503  circulation  at  less  than  half  tw 
General  advertisers,  agents  and  space  buyers^ 
and  distribution  facilities  in  New  York  City  andw 
newspapers  listed  above  will  aid  and  assist  with  kw 
EDHOR  AND  PUBLISHER  AND  JOURI^, 
Building,  New  York.  Phones  Beekman  433oand{Jf' 
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iabitant  per  annum 


•or  the  National  Advertiser. 
XIAM  C.  FREEMAN 


^RS  N£W  YORK  STATE  DAILY  NEWSPAPERS — Continued 


1«.W 

a,y  Paper 

Circulation 

2,500  1 

10,000 

D33 

New  York  Post  (E) . 

. .  t30.004 

.18 

.16' 

D6 

New  York  Telegram  (E) . 

. .  172,000 

.30 

.27 

.05 

New  York  Telegram  (S) . 

. .  120,000 

.20 

2Q 

D5 

New  York  Times  (M&S) . 

..  *246,118 

.45 

.40 

D135 

New  York  Mail  (E) . 

..  *130,137 

.32 

29 

.04 

New  York  World  (M)  1 

*380,540 

.40 

.40 

.le 

New  York  World  (S)  ) 

New  York  World  (E) . 

..  *360,902 

.40 

.40 

.15 

Rochester  Union  &  Advertiser  (E).. 

. .  *36,613 

.08 

.055 

.15 

Schenectady  Gazette  (M)  . 

..ttt23,006 

.06 

.04 

.09 

Troy  Record  (M&E) . 

..  **22,106 

.035 

.035 

.12  1 

1  Troy  Standard-Press  (E) . 

..  *13,519 

.0357 

.02 

.12 

Watertown  Standard  (E) . 

. .  *10,324 

.021 

.0142 

.14 

Watertown  Times  (E) . 

..  *13,061 

.02 

.02 

.05 

.08 

•Government  Report. 

2,792,622 

5.2609 

4.9004 

5  JJ3  “Only  Buffalo  papers,  Publish  er  states,  examined  daily  and 
Sunday  by  A.  A.  A. 

;  ttfAverage  Gross  A.A.A.  Audit. 

43  Jf  figures  supplied  by  Publisher. 

S  JIIS  ♦♦Average  net  paid  A.A.A.  Audit. 

57  Dll  “Average  net  paid  sworn  to  by  publisher. 

14  D13  fl’ublisher’s  signed  statement  of  average  gross  figures  on  file 

I  J  in  this  office. 

I  j  Other  circulation  ratings  are  from  Nelson  Chesman’s  Rate 
I  ^  Book  for  1914. 

New  York  Sute  population,  9,113,279. 

dverti«rs  in  the  dual  capacity  of  making  their 
)wn  Wly  and  nationally. 

mh  cirmlltion  scattered  all  over  the  United  States  and  Canada, 
ibined  circulation  of  1,787,119, 

;e  circulat^n,  it  is  necessary,  however,  to  buy  the  entire  circula- 
manifestif  impossible  for  them  to  sell  circulation  by  states  or 

0  buy  tlie|l,787,119  magazine  circulation  in  the  State  of  New 
magazine^  which  is  $79.56  per  line. 

^ertiser  cojld  use  all  the  circulations  of  the  magazines,  whose 
1*787,119  circulation  which  he  gets  in  New  York 
al  of  per  line. 

magaziD^iculation  with  the  cost  of  the  combined  concentrated 
advertOTnt  is  written,  we  find  that  for  $4.9004  per  line  the 
0^  f  f  basis,  the  advertiser  gets  in  newspapers 
tn  halitwvost  of  the  magazine  circulation. 

re.'pect  to  marketing  conditions 
^  sf^d  the  degree  to  which  the  dominant 

will’  arc  requested  to  communicate  with  THE 

}URNA^  >  The  Newspaper  Advocate,  Suite  1117  World 
130  and  439- 


“I  want  newspaper  advertising. 

“I  believe  that  is  what  I  need  to  give  my  business '  great 
impetus. 

“I  know  that  my  goods  are  acceptable  to  people  who  buy  them. 

^  “But  I  want  more  people  to  buy  them. 

“More  people  will  not  buy  them  unless  they  are  told  about 
them. 

“If  I  can  reach  10,000,000  people  at  a  cost  of  $100,000 — one  cent 
per  person  per  annum — then  I  am  going  to  reach  them. 

“I  can,  as  a  matter  of  fact,  in  a  list  of  39  New  York  State  daily 
newspapers,  all  good  ones,  use  112  lines  double  column,  52  times,  at 
a  cost  of  $57,079.86.” 

The  Advertising  Agencies  that  have  ignored  newspaper  pub¬ 
licity  for  their  clients — that  have  advised  them  frequently  to  spend 
all  of  their  advertising  money  in  one  national  publication — will 
discover  that  their  clients  are  getting  information  about  advertising 
expenditures  which  is  making  them  think. 

It  cannot  be  denied  that  a  newspaper  campaign  immediately 
and  effectively  introduces  a  product  to  all  of  the  people  in  any  com¬ 
munity  or  a  section  because  the  daily  newspapers  are  carefully  and 
thoroughly  read  every  day  by  everybody  everywhere. 

A  campaign  once  a  week  in  these  39  daily  newspapers  of  New 
York  State — enough  to  start  with — will  give  any  advertiser  such 
an  insight  into  the  immediate  response  of  newspaper  publicity 
that  he  will  never  again  omit  his  advertising  from  newspapers.  Not 
only  will  he  continue  to  advertise  in  the  39  but  he  will  add  to  the 
number. 

The  daily  newspapers  of  New  York  State  are  a  greater  power 
than  the  State  and  Municipal  Governments — a  greater  force  than 
all  of  the  elements  of  the  state  combined.  Why? 

Because  they  transcribe  all  that  goes  on  in  the  world  and  in 
their  communities — because  they  keep  people  informed  so  they  can 
do  their  own  thinking — because  they  can  and  do  establish  relations 
between  seller  and  buyer — because  they,  and  they  alone,  are  the 
only  agencies  that  touch  on  every  phase  of  life  and  business  and 
politics — because,  finally,  they  are  a  great  necessity — in  the  home, 
in  the  church,  in  the  schools,  in  National,  State,  and  Municipal 
affairs,  in  science,  in  art,  in  music,  in  drama — in  everything. 

Can  anybody  doubt  their  value  in  making  known  what  manu¬ 
facturers  and  merchants  want  to  sell? 
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BULLETIN  BOX  FOR  NEWSIES. 


PACIFIC  COAST  NEWS, 


Pittsburgh  Pott  and  Sun  Secures 
Prominent  Display  by  Unique 
Newspaper  Rack. 

Malcolm  Lunn,  city  circulation  man¬ 
ager  of  the  Pittsburg  Post  and  the 
Sun,  has  devised  a  “bulletin  box”  which 
the  Post  and  Sun  is  using  at  tlie  pres¬ 
ent  time  on  some  of  the  prominent 
corners  in  the  smoky  city. 

“It  has  always  been  a  custom  in  our 
city,”  writes  Mr.  Lunn,  “to  furnish  boys 
at  various  corners  with  a  square  box  to 
be  used  for  placing  their  various  sup¬ 
plies.  .\s  the  public  in  general  in  Pitts¬ 
burgh  is  interested  in  bulletin  service, 
it  occurred  to  me  that  an  up  to-date 
bulletin  delivered  to  the  agents  with  reg¬ 
ular  daily  supplies  and  placed  on  above 
mentioned  bulletin  rack  w'oiild  both  at¬ 
tract  attention  and  create  sales  for  our 
two  papers.  1  am  proud  to  say  that  an 
increase  has  been  shown  since  establish¬ 
ing  this  service.” 

Py  the  use  of  this  bulletin,  the  Post 
and  Sun  secure  prominent  display  as 
shown  in  the  accompanying  half  tone 
and  in  addition  gain  the  good  will  of  the 
corner  men  who  are  favored  with  this 
rack. 


Business  Conditions  Continue  to  Im¬ 
prove — Big  F  ight  for  Prohibition 
Involves  Expenditure  of  Money  in 
Advertising — Panama  Exposition  Is 
Not  to  Be  Postponed — Bits  of  Per¬ 
sonal  History  About  Many  People. 

( Specie/  t  orrcMi/ondcnce. ) 

Sas  i'RANcisco,  Sept.  5. — Business 
conditions  continue  to  improve  in  Pacitic 
Coast  lerniury.  Ihe  Cauiornia  primary 
elections  created  considerable  work  tor 
advertising  and  publicity  men,  and  ail  of 
tlie  newspapers  and  iiiagazines  of  the 
state  were  in  turn  benetued.  The  regu¬ 
lar  elections  in  Aovember  promise  equal¬ 
ly  as  inucii  business  during  the  coming 
months,  and  it  is  certain  tiiat  no  one 
can  complain  of  the  general  outlook  for 
tlie  reaiainiiig  periods  ot  tiie  year. 

The  wet  and  ary  tight  is  the  big  issue 
in  Caiiioiiiia  and  promises  to  be  bitterly 
fought  up  to  November,  when  the  ques¬ 
tion  will  be  decided  by  tlie  pcopoie.  Eoth 
sides  nave  apparently  much  money  at 
ttieir  call  and  have  outlined  extensive 
campaigns.  The  Tirys  have  already  lined 
up  a  number  of  newspapers,  even  to  buy¬ 
ing  them  outrigiit  in  some  instances, 

Willie  all  of  tile  big  wine  and  grape  in¬ 
terests  of  tlie  staie  have  joined  the 
opposing  movement.  Money  will  be 
spread,  and  spread  lavishly,  of  which  a 
guod.y  snare  will  go  lor  advertising. 

.Never  has  the  wet  and  dry  issue  been 
put  before  the  people  at  large  in  such 
a  compreiieiisive  manner,  and,  no  mat¬ 
ter  which  side  wins,  the  question  will  PITTSBURGH  POST  .\ND  SUN'S  BULLETIN  BOX  FOR  NEWSBOYS. 

be  settled  at  the  coining  election  for  a _ 

long  time  to  come.  Tne  expense  of  such 

campaigns  as  ours  now  being  waged  sixty-four-page  colored  booklets,  to  be  LEAVE  MUCH  TO  IMAGINATIOI 
cannot  be  met  every  year.  used  in  advertising  that  city.  - 


ikiwi  (  '  >UU?!C 
fYnniiN.,/ 

''•kin  i  .lii.'tliund 


Would  Keep  Newsboys  Off  Streets. 

Following  the  death  of  a  Pittsburgh 
newsboy  beneath  the  wheels  of  an  auto¬ 
mobile  the  East  Side  Commercial  Club 
of  that  city  has  adopted  resolutions 
asking  the  Pittsburgh  Council  to  pass 
an  ordinance  prohibiting  newsboys  from 
running  across  streets  to  make  sales  and 
limiting  their  operations  to  the  side¬ 
walks.  The  desire  of  the  club  is  to 
pattern  after  larger  cities  in  regulating 
the  operation  of  the  “street  merchants,” 
Artixt  Fi»h  TelU  'Frisco  Ad  Club  to  the  sidewalks,  preventing  their  going 
Wherein  Europe  Excels  Us  in  Jh^r  ^ivef endangers 


Ground  has  been  broken  for  a  new 
home  for  the  Farrell  (Pa.)  Daily  News. 


THE  HERALD 

HAS  THE 

LARGEST  MORNING  CIR¬ 
CULATION 

IN 

WASHINGTON 


and,  furthermore,  will  be  absolutely  that  city  for  the  disposition  of  several  recently  returned  “Om  an  eight  months 

completed  wiien  it  does  open.  thousand  copies  of  these  papers  through-  tour  ot  England,  France,  Germany^  and 

Ihe  Referee,  a  San  Francisco  publi-  out  the  East.  where  he  made  a  sturdy  of  La.-o- 

cation,  issued  weekly,  and  devoted  to  Seth  Bailey,  a  representative  of  the  Pc®*'  advertising,  told  the  members 

sporting  events  and  the  drama,  has  ab-  Colusa  Herald,  Colusa,  Cal.,  will  start  what  he  found  there.  He  illustrated  his 

sorbed  the  .Announcer,  a  contemporane-  a  newspaper  at  Princeton,  Cal.  talk  by  means  of  crayon  sketches  and 

ous  paper  of  the  same  city.  Tne  Referee  The  Daily  Tribune,  Chico,  Cal.,  has  exhibited  a  number  ot  novel  European 

is  entering  upon  its  fourteenth  year  of  been  taken  over  by  the  Dry  Federation  posters  and  stamps, 

circulation.  of  California.  Fifh  said  that  the  foreign  coun- 

The  news  of  Jack  Gleason’s  plunge  The  Dinuba  Sentinel,  Dinuba,  Cal.,  tries,  and  Germany  in  parucular,  excel 

into  New  York  journalism  has  been  re-  will  hereafter  be  issued  as  a  daily  after-  tis  in  one  feature  of  advertising,  that  is, 

ceived  with  much  interest  by  his  San  noon  paper.  "  leaving  more  to  the  imagination  m  illus- 

Fraiicisco  iriends.  Gleason  and  Harry  S.  J.  Norton,  a  San  Rafael,  Cal.,  ed-  tration,  which  is  one  ot  the  ttio^  pow- 
Loew,  nephew  of  the  vaudeville  mag-  jtor,  has  been  indicted  by  the  Marin  ®rful  methods  of  catching  and  holding 
nate,  have  launched  the  New  York  (bounty  grand  jury  on  charges  of  crim-  the  attention.  In  order  to  show  that 
Mirror.  It  will  come  out  weekly  and  inal  libel  on  charges  preferred  by  County  American  advertisers  are  develop.ng 
will  make  its  hrst  appearance  Septem-  Recorder  F.  S.  Holland.  fm®  idea,  Mr.  Fish  called  attention  to 

ber  7.  .Associates  of  Oleason  in  the  new  VV.  D.  Van  Blarcom  and  Jack  Black-  the  omission  of  detailed  consiruct.on  il- 

enterprise  are  Phil.  Berger,  Clarence  burn  recently  joined  the  reportorial  lustration  in  automobile  advertising  as 
McLormick,  Harry  Francis,  Ed.  Bur-  force  of  the  Chronicle.  Robert  R.  Hies-  compared  with  a  few  years  ago. 
rows  and  Bob  Edgren.  Siiep.  Fried-  land,  city  editor  or  the  Chronicle,  is  Last  week  eighty-hve  members  of  the 

man  will  be  the  editor.  spending  his  summer  vacation  at  Lake  dub  enjoyed  a  trip  ^ross  the  Bay 

DEATH  OF  w.  G.  SMITH.  Tahoe.  Hubert  E.  Hunt,  former  city  to  the  California  State  Prison  at  San 

Walter  G.  Smith,  well-known  news-  editor  of  the  Chronicle,  which  position  Quentin,  where  hey  were  shown 

paper  man  of  San  Francisco  and  Hono-  he  filled  for  more  than  seven  years,  is  .  ^  .  Tohnetnn  Th^  trin  wac 

lulu,  is  dead.  For  many  years  Smith  now  residing  in  Berkeley,  Cal.  He  James  A.  Johnston.  Ihe  trip  was  a 
was  editor  sof  the  Hawaiian  Star  and  occupies  his  time  in  looking  after  ex-  decided  success,  owing  to  the  efficient 

Pacific  Commercial  Advertiser  in  Hono-  tensive  steamship  interests.  ta?nmpnt  comm*ittp'e'”w  T  Bnna^” 

lulu.  Prior  to  tiiat  time  he  served  as  Arthur  Prendergast,  of  the  Call,  re-  tainment  committee,  W.  J.  Bona. 

assistant  city  editor  of  the  San  Fran-  cently  joined  the  Associated  _ ' 

cisco  Chronicle  and,  during  the  China-  forces  in  Los  Angeles.  Anthony  Moi- 

Japan  war,  represented  the  Chronicle  toret,  one  of  the  best  of  the  younger  Harrington  Goes  to  K.  U.  School, 

in  the  war  zone  as  regular  staff  cor-  reporters  on  the  Prof.  H.  F.  Harring  on.  formerly  head 

respondent.  He  had  the  distinction  of  forced  to  give  up  h^is  position,  tempo-  University’s  Depart- 

Iieing  the  first  newspaper  man  to  inter-  '■anly,  owing  to  ill  ,  ment  of  Journalism,  who  was  cliosen 

view  Li  Hung  Chang.  dean  of  the  new  school  of  journalism 

The  Stockton  (Cal.)  Labor  News,  a  special  writer  Examiner,  wlm  established  at  the  West¬ 

weekly  devoted  to  the  labor  interests  of  w_as  appointed  to  the  office  of  Secretary  Reserve  University,  at  Cleveland, 
that  locality,  has  started  publication.  It  of  the  p\il  °f  ^ity  postponed  indefinitely 

is  edited  by  F.  P.  Lamoreaux,  former  of  Oakland,  at  a  fancy  salary,  .has  re-  .  ^  ^  ^  ^ 

editor  of  the  Fresno  (Cal.)  Later  News.  Vr"Cl°nTfTx%enHo3Xrd  To'rk  ftiiids,  has  been  appointed  Assistant 

A  new  monthly  magazine.  The  New  The  sUam  of  exceptionally  hard  work  Journalism  in  the  Uni- 

World.  devoted  to  subjects  of  interest  was  too  much  for  Cox  s  health.  versity  of  Kansas.  Lawrence,  Kan.,  un¬ 
to  the  Latin-Amencan  republics,  had  its .  der  Prof.  Merle  Thorpe.  Mr.  Harririg- 

first  distribution  recently.  Somoza  Ohio  University  to  Publish  •  Daily,  ^jjj  j^ave  charge  of  the  Daily  Kan- 
\  ivas,  consul  general  of  Honduras  in  Ohio  State  University  will  have  a  san,  the  university  newspaper,  and  will 
San  Francisco,  is  the  editor.  daily  newspaper  devoted  to  the  interests  write  publicity  matter  in  addition  to 

E  Bronaugh  has  taken  over  the  man-  of  the  University  and  published  by  the  discharging  his  duties  as  instructor  in 

agement  of  the  Coros  (Cal.)  Courier.  newly  established  department  of  jour-  several  of  the  classes. 

BOOKLETS  TO  ADVERTISE  CITY.  nalism  Under  Prof.  Joseph  S.  Myers, 

The  San  Jose  Chamber  of  Commerce  who  was  called  to  this  position  from 
has  placed  an  order  for  fifty  thousand  the  editorship  of  the  Pittsburgh  Post. 


C.  T.  BRAINARD,  President. 

R  epmentsti  ves ; 

J.  C.  WILBERDING,  A.  R.  KEATOR, 
Branswirk  Bldg.,  601  Hartford  Bldg., 

NEW  YORK.  CHICAGO 


IN  WESTERN  PENNSYLVANIA 
You  will  make  no  mistake  by  using 

The  Johnstown  Leader 

The  only  newspaper  between 
Philadelphia  and  Pittsburg  print¬ 
ing  an  eight-page  two  color  Satur¬ 
day  Feature  Magazine  Section. 

S.  G.  LINDENSTEIN,  INC. 

Special  Representative 
118  East  28tb  Street  New  York  City 


The  Jewish  Morning  Journal 

NEW  YORK  CITY 
(The  Only  Jewish  Morning  Paper) 
The  sworn  net  paid  average  daily  circulation  of 
The  Jewish  Morning  Journal  lor  1A1  1C9 
six  months  ending  June  30,  1914, 

The  Jewish  Morning  Journal  enjoys  Ihe  dis¬ 
tinction  of  having  the  largest  circulation  ot  any 
Jewish  paper  among  the  Americanized  Jews, 
which  means  among  the  best  purchasing  ele¬ 
ment  of  the  Jewish  people. 

The  Jewish  Morning  Journal  prints  more 
HELP  WANTED  ADS. 
than  any  paper  in  the  city,  excepting 
the  New  York  World. 

I.  S.  WALLIS  &  SON,  West'n  Representatives 
1346  First  National  Bank  Bldg.,  Chicago 


Editor  and  Publisher  is  $2  a  year. 
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KENTUCKY  JOTTINGS 


CJ,  Watterion  Makes  Keientia 
War  on  German-Americana  Who 
Attack  the  Preaa. 

(Special  Correspondence.)  ^ 
Louisville,  Ky.,  Sept.  7— “Mai 


JOTTINGS.  Herman  Ridder  makes  to  the  Louisville  AMERICAN  WRITERS  NOW  SAFE.  • 
_  editor’s  conclusions  get  prominent  posi-  •  - 

Makes  Relentless  Times,  the  Courier*}  our-  Escape  SurTeillance  of  German  Mili- 

Makes  Keienuess  nai  s  afternoon  friend  and  neighbor,  and  •  a  ^  a*  ■  n 

-Americans  Who  the  following  day  the  New  Yorker’s  tory  Authorities  at  Aix-la-Chapelle 

he  Press.  arguments  are  ‘‘riddered’’  in  the  Cour-  and  Cross  Into  Holland. 

respondence.)  ier-Journal.  The  American  corresoondents  who 


(Special  Correspondence.)  The  American  correspondents  who 

Louisville,  Ky.,  Sept.  7 — “Marse  Col.  Watterson  says  the  Courier-  accompanied  the  German  army  .  for 
Henri’’  Watterson,  veteran  editor  of  the  Journal  has  taken  its  stand  and  there  nearly  two  weeks  across  Belgium  and 
fourier-Journal,  is  waging  relentless  will  be  no  turning  back.  into  France  are  reported  safe  on  Dutch 

tt-ar  on  the  German-Americans  every-  Bath  County  w  now  entirely  vvithout  gQij^  after  having  been  held  prisoners 
where  because  of  their  charge  that  news-  a  newspaper.  The  Sharpsburg  World  by  the  Germans.  For  the  last  week  the 
naoers  are  partisan  in  their  reports  of  quit  business  several  months  ago  when  party  had  been  under  surveillance  at 
the  European  war.  Col.  Watterson  has  its  owner  and  editor,  J.  Clyde  Nelson,  Aix-la-Chapelle,  whither  they  had  been 
no  oatience  with  such  contentions,  and  received  the  appointment  as  postmaster  brought  on  a.  train  with  prisoners  from 
U  oroving  it  by  firing  editorial  broad-  at  that  place.  Last  week  the  Uwmgs- •  Beaumont,  Belgium. 

,ides  daily  at  the  men  who,  he  says,  ville  Outlook  was  indefinitely  suspended.  •  Included  in  the  party  are  Roger 
if  they  feel  as  they  talk,  should  be  at  W  arren  Cunningham,  for  many  years  Lewis,  of  the  Associated  Press :  Irvin 
the  front  fighting  the  battles  of  the  city  editor  of  the  Pinnacle  News,  has  g  Cobb,  of  the  Saturday  Evening  Post 

Kaiser.  resigned.  H.  V.  Brmts  has  been  named  a„d  the  Philadelphia  Public  Ledger; 

Threats  said  to  have  been  made  by  to  succeed  Mr.  Cunningham.  James  O’Donnell  Bennett  and  John  T. 

influential  German-American  advertis-  ^  Edward  Rutledge  of  Murfreesboro,  McCutcheon,  of  the  Chicago  Tribune, 
ers  holding  space  contracts  with  the  Tenn.,  has  become  city  editor  of  the  and  Harry  Hansen,  of  the  Chicago  Daily 
Courier-Journal  thus  far  have  failed  to  Park  City  Daily  News  at  Bowling  News.  With  them  on  the  trip  to  Aix- 
stav  the  Colonel’s  fire.  Replies  that  Green,  Ky.  ,  „  ,  .  la-Chapelle  were  three  other  correspond- 

_ K.  H.  Royster,  of  Sebree,  is  now  the  ents — Maurice  Gerbeault,  a  Belgian  cor- 

AAi-.oT’  owner  of  tiie  Sebree  News  which  he  respondent,  who  was  recently  reported 

MOSl  1  purchased  of  R.  B.  McGregor,  who  has  killed  as  a  spy;  Lawrence  Stein  Stevens, 

Newi  matn*  service  in  the  market— sAvee  run  the  paper  for  the  past  two  years,  an  American  artist,  formerly  of  De- 
time,  patience,  money.  The  name  will  be  changed  to  the  Se-  troit,  and  Victor  Hennebeard,  King 

Central  Preee  AeeociaHon,  aavaland  bree  Banner,  and  will  be  issued  weekly.  Alherl’<s  snerial  nbntnoranhpr 

••  .  Arthur  Timoney,  who  recently  estab-  The  party  of  five  Americans  left 

lished  the  Lawrenceburg  Record,  has  Brussels  on  August  23,  with  special  mil- 
Dftily  Puzzles  paper  to  Jesse  Alverson,  owner  Jtary  passes,  and  were  the  only  cor- 

1  And  2  col  Lawrenceburg  News,  and  the  respondents  who  were  successful  in  fol- 


Daily  Puzzles 

1  and  2  col. 

Sample  mats  with  pleasure  on 
request. 

The  International  Ssmdicate 

Features  for  Newspapers,  Baltimore,  Md. 

Local  Editorials 

You  can’t  afford  to  neglect  your  local  ed¬ 
itorials  lor  foreign  war  comment. 

We  help  you  look  after  the  home  field 
while  you're  busy  with  war. 

BRUCE  W.  ULSH 

PresUfe  Promoter  Wabash,  Indiana 


The  Houston  Cnronicle  writes  us  that 

‘‘The  Wbthrop  Com  Card 

when  properly  used 

Proves  a  Wonderful  Succet*" 

They  sre  one  of  over  four  hundred 
dailies  using  them  properly. 

We  will  gladly  explain  to  you  how 
additional 

Business  and  Profit 
can  be  had 

in  Your  Classified  Department 
Just  write  us—mentiontne  this  aJ. 
THE  WINTHROP  PRESS 
141  East  2Sth  Street  New  York  City 


These  war  times 

records  are  in  dire  danger  of  show* 
ing  slumps.  The  wise  publisher 
keeps  them  up  by  puttina  on  a  trade, 
industrial  or  feature  edition.  We 
believe  that  once  you  have  put  on 
•ort,  using  the 
^LLAGHER  SERVltE,  you  wiU 
become  one  of  our  regular  clients. 

JOHN  B.  GALLAGHER  &  CO. 

Tulane-Newcomb  Building 
NEW  ORLEANS,  U.  S.  A. 

Eastern  Office ;  Equitable  Building 
^timore,  Md. 


Newspaper 

Correspondents 

Increase  your  list  of  papers  by  register- 
mg  m  the  ftMthcoming  edition  of  the 
Newspaper  Correspondents  Directory. 

bring  you  information 
which  should  be  of  material  hdp  to  you. 

National  Aaaociation  Newapaper 
Correapondenta 
G«nnania  Savings  Bank  Building 
PITTSBURGH.  PA. 


WAR  NEWS 

and 

PICTURES 


Unequalled  service. 
Moderate  prices. 
Splendid  daily  war 
layouts  in  matrix 
form.  Special  signed 
cables  day  and  night. 
For  details  and  prices 
write  or  wire  to 

International  News  Service 


Record  will  be  published  no  more. 

M.  P.  O’Mara,  of  the  Winchester 


lowing  the  German  army. 

They  proceeded  by  carriage  to  Ni- 


Sun,  a  popular  and  efficient  newspaper  velles,  where  the  sound  of  cannon  so 
man,  has  purchased  the  Clay  City  limes  frightened  the  carriage  driver  that  he 
from  J.  C.  Burgher,  and  will  leave  with  returned  to  Brussels,  leaving  the  cor- 
his  bride  for  Clay  City  to  take  charge  respondents  to  continue  on  foot.  At 
of  the  paper  next  week.  Beaumont  the  correspondents  were  held 

-  up  by  Commandant  Mittendorfer,  whose 

TEXAS  CIRCULATORS.  suspicions  against  all  newspaper  men 

_ _ _  had  been  aroused.  The  American  party 

,,  ,  f  .1.  u  .  oL  •  I  was  allowed  to  spend  the  night  on  the 

Van  Laeys  of  the  Houston  Chronicle  floor  of  a  Belgian  schoolhouse. 

Receives  a  Watch  From  Hia  which  had  been  converted  into  barracks 
Friends.  for  the  German  troops.  The  corre- 


Receivea  a  Watch  From  Hit 
Friends. 


A  brief  report  of  the  meeting  of  the  were  courteously  treated  by 


Texas  Circulation  Managers’  Associa¬ 
tion  held  at  Houston  was  printed  in 
these  columns  last  week.  The  follow¬ 
ing  supplementary  report  contains  mat¬ 
ter  of  interest  to  circulation  men  gen¬ 
erally  : 

A.  J.  Mathews,  a  director  of  the  In¬ 
ternational  Association,  who  was  pres¬ 
ent  at  the  convention,  was  elected  an 


the  soldiers. 

After  being  repeatedly  told  that  they 
were  not  prisoners,  the  Americans  were 
locked  up  with  three  Belgian  corre¬ 
spondents  arrested  the  day  before. 
Stevens  already  had  been  sentenced  to 
be  shot  as  an  English  spy. 

The  surveillance  of  the  military  guard 
and  the  police  relaxed  when  the  author¬ 


honorary  member,  and  L.  J.  Laeys,  of  discovered  that  the  American  cor- 
the  Houston  Chronicle,  who  is  shortly  respondents  had  in  their  possession  ac- 

to  become  business  manager  of  the  St.  arable  to  the  German  army 

Louis  Star,  was  elected  a  life  member.  crossed  the  Dutch 

An  interesting  event  of  the  day  was  I'prder  without  permission  of  the  author- 

the  presentation  of  a  watch  to  Mr.  Van  ^  •  •  t.  .i. 

Laeys  in  testimony  of  the  high  esteem  c.il  is  rumored  that  an  inquipr  by  the 

in  which  he  is  held  by  associates  on  the  State  Department  is  to  be  made  regard- 
Chronicle.  Visiting  newspaper  men  at  detention  of  the  journalists  by 

the  noon  adjournment  of  the  business  ^  _ 

meeting  assembled  in  the  editorial  rooms 

01  tlie  Lhronide.  There  they  were  Burlington  Enterprise  Sold, 
joined  by  members  of  the  editorial  and  The  Burlington  (N.  J.)  Daily  Enter- 
business  staff  of  the  Chronicle.  prise  has  changed  hands.  The  paper  is 


In  presenting  the  watch  C.  B.  Gilles-  now  owned  by  a  syndicate  said  to  be 
pie  among  other  things  said:  “This  composed  of  .Atlantic  City  capitalists, 
watch  contains  a  jewel  for  each  of  the  Included  in  the  purchase  is  a  large  print- 
months  you  have  been  on  the  Chronicle,  ing  plant  recently  erected  on  South 
twenty-three  in  all — a  somewhat  signifi-  High  street.  The  business  will  be  un¬ 
cant  number,  indicating  movement.  It  der  the  management  and  editorship  of 
represents  the  pure  gold  of  our  friend-  Tuttle  C.  Walker.  The  Enterprise  was 
ship.  In  Houston  you  have  not  needed  published  by  a  company  headed  by 
a  watch,  the  pace  here  being  too  swift  Councilman  1.  Snowden  Haines,  presi- 
to  make  necessary  the  keeping  tab  on  dent  of  the  New  Jersey  Bankers’  Asso- 

tempora  mores.  Besides,  everything  ciation.  _ 

here  has  been  so  much  like  clockwork. 

But  in  St.  J  mis  you  will  need  the  watch  W.  M.  Bang*  Left  $2,000  Estate, 
in  order  to  slow  down  and  keep  step  William  McK.  Bangs,  formerly  pub- 
with  the  procession.  Usher  of  the  New  York  World,  and 


In  the  evening  a  banquet  was  held  a1  later  writer  of  magazine  stories,’  who 


which  there  was  much  speech  making,  died  last  month,  left  an  estate  of  not 
irx  1 1  »  X  more  than  $2,0(X).  Mr.  Bangs,  after 

Florida  Fruit  Grower*  Double  Ad.  publishing  the  New  York  World  for  a 
Jefferson  Thomas,  president  of  the  number  of  years,  went  to  Rochester, 
Thomas  Advertising  Service  of  Jackson-  where  he  became  publisher  of  the  Post- 

ville,  Fla.,  writes  to  say  that  he  has  Express.  _ 

just  returned  to  Jacksonville  from  o  1 1  r. 

Tampa  bringing  with  him  the  authority  Schloss  Bros,  are  making  contracts 


238  William  St. 


New  y  ork  City 


Tampa  bringing  with  him  the  authority  Schloss  Bros,  are  making  contracts 
from  the  Florida  Citrus  Exchange  to  through  L.  A.  Sandlass,  Baltimore,  Md. 
spend  twice  as  much  on  its  advertising 
campaign  for  the  coming  season  as  in 

the  fact  is  significant  as  reflecting  the  WAR  NEWS.  AUTHENTIC  WAR  NEWS. 

confidence  of  Florida’s  greatest  industry  dispatch*,  of  the  CntriJ  N.W.,  Ltd.  of  London, 

m  business  conditions  generally.  A  very  ^he  Agence- Fournier  of  Pari.,  The  Telegraphien-Union  of  Berlin,  in  addition  to  our 
definite  expression  Of  this  confidence  own  special  correspondent., 
was  made  in  a  full  page  ad  inserted  by 

the  Exchange  early  last  week  in  the  CENTRAL  NEWS  OF  AMERICA,  2*-28  BEAVER  STREET,  NEW  YORK 

.  leading  daily  newspapers  of  its  territory. 


A  Great  Feature 
Service 

in  mat  form — eight  pages  —  the 
output  of  The  Philade  phia  Press 
organization.  Every  feature  is 
high  grade  and  a  puller. 

Beauty  —  Health  —  Home  — 
Housewife  —  and  other  strong 
pages  —  See  for  yourself  —  Send 
for  sample  pages ! 


World  Color  Printing  Co. 

ST.  LOUIS,  MO. 

F.stablUhed  1*00  R.  S.  Grable,  Mgr- 


UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Offices.  World  Bldg.,  New  York 

THE  TEST 

CIRCULATION  it  the  big  asset.  To 
earn  it  and  HOLD  it  you  must  "deliver 
the  goods.”  RESULTS  are  the  true  test. 
ASK  OUR  CLIENTS  what  the  output  of 
Newspaper  Feature  Service  has  done  and 
is  doing  in  the  way  of  circulation-making. 
LET  US  SEND  YOU  samples  of  our  col¬ 
ored  comics,  daily  magazine  pages  and 
Sunday  magazine  pages  in  black  and 
colors. 

NEWSPAPER  FEATURE  SERVICE 

M.  Koenigsberg,  Manager. 

41  PARK  ROW.  NEW  YORK 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


As  circulation  manager  of  the  Belo 
papers  tiie  number  oi  ms  traveling  uiea 
never  runs  oeiuw  touneen  auu  lie  very' 
pruuuly  speaivs  ot  ms  lour  tnousana 
recogmzeu  subscription  agents, 
ne  appears  to  nave  aiways  had  a 
.  .  ,  “stunt’  111  view,  fiis  latest  is  to  iielp 

M.  W.  Rorer,  retiring  president  of  bring  the  1.  C.  M.  A.  to  iexas  m  l^iu, 
the  Texas  Circulation  Managers  Asso-  [a^e  tlie  lainous  '‘iwing  around  tiie 
ciation,  has  the  reputation  of  being  Circuit,"  a  trip  winch  win  incmae  all 
about  the  busiest  circulation  manager  me  larger  towns  ot  lexas  anu  give  the 
in  the  country.  He  is  general  ci^ula-  deicgaics  the  novelty  oi  ho.aiug  cacii 
tion  manager  for  A.  H.  Belo  &  Com*  couvcimon  session  in  a  dittcreiit  city, 
pany.  which  publishes  two  dailies  and  j\Ar,  tworer  has  already  collected  niucn 
a  .semi-\veekiy  at  Dallas,  and  a  daily  Qata  and  asserts  tiiai  me  plan  is  entirely 
and  semi-  weekly  at  Galveston,  which  practical,  and  couid  be  carried  out  at 

a  very  nominal  expense. 


FLORER  OF  THE  TWIN  CITIES. 


The  Seattle  Times 

“THE  BEST  THAT  MONEY  CAR  BUT 


Circulation  for  June.  1914— 

Daily,  69,152  Sunday,  89,318 
47,000 - In  Seattle - 50,000 


Hob  Angrlra  <!>tmrB 
Portland  (^rrgoniatt 
i^rattU  Pofit-JntEUi0mrFr 
^pakanr  t^pakratnan-Hpointi 
0^4^  Hbitnr  $c  PubltB^rr  (N.  i.) 
^artland  QJrUgram 
(E4tTado  tZInbiuiB 
i^L  Hornfl  (Slnbr-finmirrat 
ICnnsoB  (Ettg  i^tor 
(^molfa  Htt 
Setnirr  Nrata 

&aU  Haka  IfrraUt-Hrtmbltratt 


Larcest  circulation  of  any  dally  or  8u- 
day  paper  on  the  North  Pacific  Coaat 

During  June,  1914,  The  Times  gainfd  l.tao 
laches,  leading  nearest  paper  by  23,400  iodui 
—Total  space  64,138  inches.  The  foreign  ad- 
rertising  gained  364  inches  over  June,  I813. 

LARGEST  QUANTITY- 
BEST  QUALITY  CIRCULATION 

Buy  the  beet  and  you  sHII  bo  content 


Shreveport  Celebrates  “Dollar  Day.” 

(Special  Correspondence.) 
SHREVtFoKT,  L.\.,  bept.  1. —  ihe  Ad 
Club’s  Dollar  Day  event  was  celebrated 
last  week.  ilie  luea  was  suggested 
convention  of  the  Asso- 
ciated  .Advertising  Clubs  of  the  World, 
\  Kepresentatives  tne 

bhreveport  Journal  brought  back  prac- 
tical  plans  with  tnem  and  localized  tnein 
that  the  duplication 
Dollar  Day  is  being  considered.  Tne 
Shreveport  journal  incidentally  carried 
/  over  lo,llUU  agate  lines  of  advertising  in 

jik  this  connection.  One  of  the  ottermgs 

at  $1  was  a  six-room  house  on  a  lasa- 
ionable  street,  to  be  thrown  in  with  the 
certain  lots  at  appraised  value. 

Union-Star’s  Second  “Dollar  Day.” 

t  The  Schenectady  (X.  V.)  Union-Star 

has  conducted  a  “Dollar 

Day”  to  one 

February.  made  to 

out-of-town  they  came 

force  from 

some  away, 

bargains  were  the  stores 

purchasers  went  away  heavily  laden  with 
goods.  The  next  “Dollar  Day”  will  be 
M.  W.  Florek.  in  F'ebruary,  1915. 

have  a  combined  circulation  of  about  « '  ., 

300,000,  in  five  states.  His  office  is  in  Tennis  Club  for  Scribes. 

Dallas,  but  he  is  in  direct  touch  with  X'cw  York  City  newspaper  men  ace 

the  G^veston  editions,  315  miles  away,  organizing  a  tennis  club  to  hold  com- 

STARTED  CAREER  IN  1887.  petitions  and  play  purely  for  tlie  sport 

Mr.  Florer  started  with  this  company,  of  it  during  summer  and  winter.  The 
at  Dallas,  as  a  helper  in  the  mailing  movement  has  met  with  a  ready  re- 
ixom  on  August  10,  1887,  but  soon  ad-  spouse,  thirty-two  men  having  signified 
vanced  to  the  business  office  and  in  1902  their  intention  of  joining  the  first  day 
wr.s  made  circulation  manager  of  the  the  project  was  made.  Courts  will  be 
Dallas  Morning  News.  In  1912  he  was  rented  outdoors  in  a  central  location 
again  advanced,  this  time  to  his  pres-  and  an  armory  will  be  placed  at  the  dis- 
ent  responsible  position.  posal  of  the  club  for  the  winter  months. 

Undoubtedly  the  greater  part  of  his  The  X’ewspaper  Golf  Club  has  been  a 
s  iccess  has  l^en  due  to  his  remarkable  big  success,  and  it  is  thought  that  this 
ability  for  organization,  together  with  club  will  be  even  more  attractive  be- 
a  magnetic  personality.  A  representa-  cause  of  the  location  of  the  playing 
tive  of  The  Editor  and  Publisher  re-  centres  being  within  easy  reach  of  the 
cently  was  guided  by  Mr.  Florer  about  newspaper  offices.  Raymond  N.  Hyde, 
the  new  Journal-ivews  plant,  probably  of  the  Herald,  is  the  provisional  secre- 
one  of  the  best  equipped  newspaper  of-  tary,  and  receives  all  communications, 
fices  in  the  United  States,  when  they 

suddenly  entered  the  newsboys  waiting  If  Lafe  Young  Were  Czar  of  Russia — 
room,  where  the  street  boys  were  wait-  -if  j  were  the  czar  of  Russia  and 
ing  for  a  “war  extra.”  Instantly  doz-  ^ly  people  were  loyal  behind  me,  I 
ens  of  boys  commenced  shouting  “Hello  could  whip  the  earth,”  said  Lafayette 
Mister_  Floor”  and  all  those  within  grab-  Young,  owner  of  the  Des  Moines 
bing  distance  insisted  on  shaking  hands.  Capital  and  former  United  States  Sen- 
When  asked  the  reason  for  this  dem-  ator  from  Iowa,  who  was  in  Minne- 
onstration  Mr.  Florer  said  that  no  mat-  apolis  last  week.  He  was  discussing 
ter  how  busy  he  might  be,  he  made  it  (hg  European  war  situation  and  giving 
a  point  to  visit  the  boys  a  few  minutes  ,he  opinion  that  Russia  would  hold  the 
daily-  key  to  Europe  if  its  millions  of  citi- 

190  BOYS  IN  16  FOOT  SPACE.  zgos  Were  unitedly  loyal.  A  year  ago 

Recently  a  heavy  wire  cage  affair  Mr.  Young  traveled  through  the  Balkan 
has  been  placed  m  the  nci^boys  room  states  and  saw  first  hand  the  results  of 
which  enables  him  to  put  190  boys  m  a  the  war  against  Turkey  and  of  the  Ser- 
sixteen  foot  space,  without  crowding,  vian- Bulgarian  conflict. 

thus  giving  the  little  fellow  an  even  - 

break  with  the  larger  boys.  Athen.  Herald  Feature*  1914  City. 

The  Athens  (Ga.)  Daily  Herald  un- 
Employes  Saving  and  ^an  Assoc  a-  August  13  issued  a  special 

•nTc  "umber  with  the  headline  “AtheL  in 

chised  over  $3off^orth  of  Dallas  The  issue  is  concerned  with  the 

^tr'Vrre?“l^e^e^n^^leSnres  Ta“l 

ident  of  the  Dallas  Press  Club,  which  fn  I 

is  an  unusual  honor  for  a  circulation 

manager  He  is  ako  chief  executive  atu^aetive  Style.  The  make-up  is  good, 
of  tit  ■  southern  Vending  Machine  enmriiise^^rthe 

Company,  and  is  a  director  in  a  General  on  the  part  ofjhe  publishers. 

Realty  Company  at  Dallas.  Last  year  Important  if  True. 

when  the  I exas  Circulation  men  or-  Oklahoma  newananers  are  devotlns-  manv 


The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Repreeentetivee 

NEW  YORK  CHICAGO  ST.  LOUIS 


Seven  strong  newspapers— 
each  wields  a  force  in  its 
community  that  honest  ad¬ 
vertiser*  can  employ  to  advantage. 


Buffalo  News 


THE  CHICAGO  EVENING  POST 

(Evening  Daily) 

INDIANAPOUS  STAR 

(Mornin*  Daily  and  Sunday) 

TERRE  HAUTE  STAR 

(Morning  Daily  end  Sunday) 

MUNCIE  STAR 

(Morning  Daily  end  Sunday) 

THE  ROCKY  MOUNTAIN  NEWS 

(Morning  Daily  and  Sunday) 

THE  DENVER  TIMES 

(Evening  Daily) 

THE  LOUISVILLE  HERALD 

(Morning  Daily  and  Sunday) 


EDWARD  H.  BUTLER 
Editor  and  Publiaher 

‘The  only  Buffalo  newspaper  that 
censors  its  advertising  columns.  Many 
of  our  advertisers  use  our  columns 
exclusively.  The  above  is  one  of  the 
many  reasons  why.” 


“The 

Star 

Laague' 


Foreign  Advertising  Representativts 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


The  Shaffer  Group  | 


(96%  in  Nebraska) 


OMAHA 


July  Average 


&ati  iffrattciarn  txamuirr 

I  IN  INFLUENCE 
FIRST  4  IN  CIRCULATION 
llN  ADVERTISING 

Covers  Greater  San  Francisco 
more  completely  than  any 
other  American  city  is  covered 
by  one  newspaper 

Sell*  at  5c  per  copy,  or  $9.00  a  y**r 

Circulation!  ^SUNDAY 

M.  D.  HUNTON  W.  H.  WILSON 
220  fith  Avenue  Hearst  Bldg. 
New  York  Chicago 


DAILY 


NEWS 


Has  20,(KX)  More  Circulation  than  any 
Other  Nebraska  Paper.  Largest  Sun¬ 
day  Circulation.  First  in  Quality  Cir¬ 
culation. 

C.  D.  Bertolet 

Boyce  Building,  Chicago 

New  York  Representative: 

K.  K.  Hammond,  366  Fifth  Ave. 


THE 

Detroit  Saturday  Night 

guarantees  the  reliability  of  every 
advertisement  appearing  in  its 
columns. 

Whiskey,  Beer,  Cigarette  and 
Patent  Medicine  advertising  is 
tabooed. 

The  publisher*  reserve  the  right  to 
reject  any  advertising  which  In  their 
opinion  Is  undesirable  or  doea  not  con¬ 
form  to  the  general  policy  ot  tha  paper. 

Pereiga  AdvertUiag  ResreaentaHvet 
CHAS.  SEESTED  F.  STANLEY  KELLEY 

41  Park  Row  Paesles  Oa*  BI4g. 

New  York  dry  Chlrago,  III. 


tlTfje  Jfloriba  iWetropolii 

FLORIDA’S  GREATEST  NEWSPAPER 

JACKSONVILLE,  FLA. 

GUARANTEES  TO  ALL  ADVER¬ 
TISERS  MORE  DAILY,  NET 
PAID,  HOME  DELIVERED  CIR¬ 
CULATION  IN  JACKSONVILLE 
AND  WITHIN  A  RADIUS  OP  IW 
MILES  IN  FLORIDA  THAN  ANY 
OTHER  NEWSPAPER. 

FOREIGN  REPRESENTATIVES 

KELLY-SMITH  COMPANY 

New  York,  220  Fifth  Ave.  „ 

Chicago,  Lytton  Buildiaf* 


THE  NEW  HAVEN 

Times-Leader 

is  the  leading  one-cent  daily  newspaper  of 
Connecticut  and  the  only  one-cent  papw  in 
the  State  which  has  the  full  Asaociaied 
Pres*  leased  wire  service. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreiga  RepreeenUUvet 
New  York  Ckicego  St.  Leaie 


YOU  MUST  USE  THE 

LOS  ANGELES 

EXAMINER 

to  i»ver  the  GREAT  SOUTHWEST 

iinday  Ctrc-ilatloa  1  CD  DOO 
lORE  THAN  -  - 
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PRESS  ASSOCIATIONS,  width  of  news  print  rolls. 

r^oree  M.  Bailey  was  elected  presi- 

.  (he  Houston  Press  Club  at  its  A.  N.  P.  A.  Paper  Committee  Pub* 
annual  meeting  last  week.  Other  officers  lishe*  Data  Collected  from  933 
for  the  ensuing  y.ear  :  On  E.  A  Country. 

Norton  active  vice-president;  J.  M. 

Lmbocicer,  vice-president;  Louis  E.  The  American  Newspaper  Publishers 
Brunileu  treasurer;  Robert  C.  Tucker,  Association’s  committee  on  paper  has 
^irrrtarv'  Col.  George  M.  Bailey,  Harry  issued  a  40  page  special  bulletin  on 


MODEL  14 


MULTIPLE 


MAGAZINE 


18  inches  and  under  . . 
61  to  (inclusive) 

66  inches  ............. 

66^4  to  66^  (inclusive) 

67  inches  . . 

67;4  to  67)4  (inclusive) 

68  inches  . 

68^4  to  68)4  (inclusive) 

69  to  69)4  (inclusive)  . 

70  inches  . 

W/z  to  72)4  (inclusive) 
73  to  7S)4  (inclusive) 

76  inches  and  above  . . . 


LINOTYPE 


Safety  first  means  getting  your  paper  on  the  street  first. 

It  means  making  every  train  every  day. 

It  means  getting  in  last  minute  news,  and  last  minute  war  news  is  of 
vital  interest  to  most  of  your  readers  today. 

It  means  getting  every  advertisement  in  the  first  as  well  as  the  last 
edition. 

FIRST  AID  TO  SAFETY  FIRST  MEANS 

THE  MODEL  14  LINOTYPE 


Garrison,  last  week  the  following  of¬ 
ficers  were  elected;  Miss  L.  L.  Satter- 
iund,  Washburn,  president;  F.  E. 

Wright,  Max,  secretary  and  treasurer,  complete  th; 
and  those  of  the  executive  committee  ju  past,  is 

were  G.  W.  Stewart,  Wilt  r . 

Jones,  Turtle  Lake,  and  H 

ley  of  uarrison.  After  the  .  _ _  _ ^  ^ _  ^ _ ^ 

business  was  transacted  C.  D.  Colcord,  similar  to  that  used  by  the  National 
editor  of  the  Ward  County  Independ-  Department  of  Agriculture  and  will  be 
ent  and  also  president  of  the  North  formed  under  the  supervision  of  a  pub- 
Dakota  Press  Association,  gave  a  very  licity  manager.  Efforts  hereafter  will 
interesting  and  instructive  talk.  Taylor  bg  made  to  send  out  the  information 
Thompson,  state  printer,  also  delivered  through  the  newspapers,  rather  thah 
an  excellent  speech.  through  bulletins,  which  are  often  dis- 

-  carded  by  the  rural  people.  The  direc- 

The  Nebraska  Democratic  Editorial  tors  of  the  State  College  believe  that 

Association  met  at  South  Omaha  last  newspaper  publicity  is  more  valuable  .«u.v.a..  xx.o  o _ 

week.  President  John  M.  Tanner  was  thnii  any  other  method  of  securing  the  niethods  of  making  returns  were  found  them  cashed, 
in  the  chair.  About  44  editors  and  public  attention.  unsatisfactorv  and  his  suspension  fol-  at  Minneapo 

publishers  were  present  from  different  — — 

parts  of  the  state.  The  speakers  in-  “The  Vulture*!”  l 


College  Publicity  Bureau. 

A  publicity  bureau,  comprising  many 
new  features,  and  in  every  way  more 
an  the  method  of  publicity 

.  . _  '  to  be  inaugurated  by 

Dean  Beverly  T.  Galloway,  of  the  New 
York  State  College  of  Agriculture. 
Dean  Galloway’s  plan  of  publicity  is 

Department  of  Agriculture  and  will  be 


Mergenthaler  Linotype  Compa; 

Tribune  Building,  New  York 

CinCAGO  SAN  FRANCISCO 

tlOO  South  Wabash  Avenue  *38-44*  Sacramento  Street 

TORONTO:  CANADIAN  LINOTYPE,  LIMITED,  35  Lombard  Street 


NEW  ORLEANS 
549  Baronne  Street 


BUILD  YOUR  CLASSIFIED  MEDIUM  RIGHT 


Increased  volume,  improved  service  to  readers  and  advertisers, 
efficient  constructive  sales  organizations,  and  additional  increased 
revenue,  are  the  results  of  our  methods  for  several  of  the  largest 
classified  mediums  in  the  United  States. 


THE  BASIL  L.  SMITH  SYSTEM 


will  build  for  you  a  perfect  and  profitable 
classified  medium. 

Cost  of  our  service  entirely  dependent  on 
increased  business. 


Philadelphia  Address,  BASIL  L.  SMITH,  Haverford,  Pa. 


Of  how  the  utility  man  on  a  daily  newspaper  in  a  town  of  15,000  was  called  to  the 
position  of  circulation  manager  on  a  Boston  daily  and  saved  the  publisher  $40,000 
before  he  was  a  year  on  the  job?  It  may  sound  like  a  dream,  but  the  man  is  still 
living  and  bolding  down  the  same  job. 


Very  simple  I  As  a  publisher  he  knew  the  value  of  co-operating  with  independ¬ 
ent  newspaper  distributors.  Therefore,  instead  of  making  his  own  distribution  he 
called  upon  independent  wholesalers.  ^ 

DUHAN  FOR  DISTRIBUTION 
Writ* — ’Phon*— or  Wir* 


DUHAN  BROTHERS 


Newspaper  distributors  who 
have  made  good  sine*  1182. 
Tekphone:  3S84  Beekman 


TRIBUNE  BUILDING 


NEW  YORK  Cir» 
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SUCCESS 

has  followed  The  Evening  Mail’s  policy 
of  (^fusing  unreliable  advertising. 

The  Evening  Mail  carries  more  adver¬ 
tising  than  any  other  New  York  evening 
paper  in  its  class. 

The  Evening  Mail  combines  quantity 
with  quality  in  circulation. 

The  Evening  Mail 

New  York’s  Great  Home  Paper. 


THE  MEW  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  circulation  of  any  New 
Orleans  newspaper  or  no  pay. 

THE  JOHN  BUDD  COMPANY 
Advertiauit  Kepn<aentati*es 
New  York  Chksgo  St.  Laois 
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ATLANTA’S  NEW  PAPER 


LIVE  AD  CLUB  NEWS. 


Has  the  Largest 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  Advertising  RepresenlatiTei 
I.  A.  KLEIN.  Netropniilan  Tower,  II  T 
JOHN  CLASS,  Peoples  Gas  Bldg.,  Chicagt 


In  a  comprehensive  report  submitted 
to  the  Birmingham  (Ala.)  Ad  Club  at 
the  weekly  luncheon,  Olilver  Cox,  re¬ 
tiring  general  secretary,  reviewed  the 
work  of  the  organization  during  the 
past  year.  Mr.  Cox,  who  retired  from 
the  secretaryship  of  the  Ad  club  to  de¬ 
vote  all  of  his  time  to  his  duties  as 
assistant  secretary  of  the  Rotary  Club, 
has  been  succeeded  by  H.  D.  Cullen. 


Ihw  is  no  Duplication  or  Subiti. 


tuticHi  in 


Pittsburg  Leader 
Circulation 

Ask  us  a^t  the  Pittsburgh  Terri¬ 
tory  and  in  what  way  the  l^der  ii 
the  important  paper. 

VERREE.  &  CONKLIN 

Foroign  RepresentatlToa 

Stager  Building,  Chicago 
Brunswich  Bldg.,  N«w  York 


The  Johnstown  (Pa.)  Ad-Press  Club 
no  longer  will  agitate  public  questions, 
unless  requested  to  lend  its  aid  in  some 
movement  of  general  interest.  This  de¬ 
cision  was  reached  at  a  meeting  of  the 
organization  last  week,  when  its  policy 
reverted  to  w'hat  it  originally  was  when 
the  club  was  founded — an  association  of 
advertising  and  newspapermen  banded 
together  to  promote  cleaner,  better  and 
more  efficient  advertising.  Ludwig  Hen¬ 
ning,  president  of  the  club,  gave  a  short 
resume  of  w'hat  w'ork  has  been  done  by 
the  Ad-Press  since  its  organization. 


fVe  are  ready  to  prove 
that  only  through  these 
two  papers  can  you  reach 
their  readers, 

THE  PITTSBURGH  POST 

(Morning) 

THE  PITTSBURGH  SUN 

(Afternoon) 

CONE.  LORBNZBN  &  WOODMAN 
Foreign  Representatives 
New  York,  Kanssj  City,  Chicago 


Following  the  weekly  luncheon  of  the  J-  Bern.vrd  Lyon. 

Rock  Island  (Ill.)  Ad  Club  the  by-laws  atricals,  sports,  books  and  music,  finan- 
and  rules  covering  the  membrship  of  the  cial  matters,  and  with  a  constructive 
club  were  drawn  up  and  presented  by  editorial  page.  A  number  of  the  South’s 
the  temporary  officers  of  the  club,  Fred,  best  writers  have  been  secured. 

W.  Burgh  and  Paul  Preston,  president  J.  Bernard  Lyon,  the  publisher,  is  a 
and  secretary  respectively.  Other  mat-  native  .'Mabamian,  and  was  for  five  years 
ters  of  business  pertaining  to  the  club  associated  with  the  advertising  depart- 
management  were  discussed  at  the  meet-  ments  of  Montgomery  daily  papers, 
nig  of  the  new  organization.  afterwards  advertising  manager  of  the 

-  .\ugusta  (Ga.)  Chronicle,  and  for  a 

The  Montreal  (Can.)  Publicity  .\sso-  with  the  Birmingham  (Ala.)  Led- 
ciation  at  its  mid-day  meeting  and  ^  keen  and  aggressive  news- 


Get  the  Best  Always 

mt 

^ittsiburg  29t£tpatt|) 


Greater  Pittsburg’s  Greatest 
Newspaper 

WALLACE  G.  BROOKB. 
Brunswick  Building.  New  York 
HORACE  M.  FORD, 

People’s  Gas  Building,  Chicago 
H  C  ROOK 

Real  Estate  Trust  Building.  Philaddphia 


New  Jersey' » 

Leadiof  7  Day  Paper 

Trenton  Times 


More  circulation  than  cor¬ 
responding  period  in  1913 
.  S.  Report.  2.T.<)S.»)  Paid 
and  200,000  more  lines  of 
display  advertising  .’. 


Kelly -Smith  Co. 

CHICAGO  SEW  YORK 
Lyttoa  BUg.  220  Fifth Ave. 


The  Peoria  Journal 

"Guarantees  a  larger  bona  fide  ciro^tk® 
than  any  other  Peoria  newspaper  andijso 
guarantees  as  much  city  circulation,  inPsw 
and  Pekin,  aa  both  other  Peoria  newspapefi 
combined” 

H.  M.  Pindell,  Proprietor 
Chaa.  H  Eddy.  Pifth  Aye.  Bldg.,  New  York 
Chas  H.  Eddy,  Old  South  Bldg..  Bo^  • 
Eddy  ft  Vmtia.  People’s  Gas  Bldg..  . 


September 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


257 


12,  1914 


TIPS  FOR  THE  MANUFACTURERS  OF  SUPPLIES 


CHANGES  IN  INTEREST. 

Dade  City,  Fla. — The  Banner  has 
been  sold  to  M.  F.  Hetherington,  son 
of  ill'-  editor  of  the  Ev  ening  Telegram, 
of  Lakeland.  Tiie  initial  number  of  the 
Banner  under  the  new  management  will 
make  its  appearance  next  week. 

Loyal,  Wis.-William  Neuenfeldt, 
who  purchased  a  half  interest  in  the 
Tribune  a  lew  months  ago,  is  now  the 
sole  owner  of  the  paper  having  pur¬ 
chased  his  partner's  interest  recently. 

Fort  Branch,  Ind. — The  Times,  a 
weekly,  has  changed  hands.  The  pur¬ 
chasers  are  the  Rev.  Golden  A.  Smith 
and  J.  G.  Turner.  Swinney  Bros.,  the 
former  proprietors,  will  continue  in  the 
job  printing  business  and  have  con¬ 
tracted  to  issue  the  Times  from  their 
plant. 

Beloit,  Kan. — Jack  Harrison,  ex- 
United  States  Marshal  for  Kansas, 
bought  the  Gazette  from  F'red  Knapp 
last  week.  The  Gazette  has  been  a 
Bull  Moose  weekly  paper.  Mr.  Har¬ 
rison  will  make  it  a  Republican  paper 
and  continue  it  as  a  weekly. 

Denmark,  VVis.  —  The  Enterprise, 
founded  by  Ed  Maertz  and  later  sold 
to  H.  J.  Harris  of  Ohio,  has  again 
changed  hands,  the  new  owner  and  edi¬ 
tor  being  R.  T.  Solenstcn,  who  as¬ 
sumed  charge  of  the  paper  last  week. 

Chuton,  Okla. — Earl  Cochran,  edi¬ 
tor  of  the  News,  one  of  the  best  known 


Because  you  do  not,  at  the 
present  time,  take  small 

Qassified  Advertisements 

over  the  'phone,  does  not  mean,  we 
hope,  that  you  would  not  take  them  ^ 
over  the  'phone  if  ^ 

C^lkctions  Could  Bo  Satisfactorily  Mado  T 

Winthrop  Coin  Cards  b 

are  coliecting  this  class  of  accounts  for 
over  four  hundred  daily  newspapers  to 
their  satisfaction  and  profit. 

Do  you  got  the  point  f 
THE  WINTHROP  PRESS 
HI  East  25tb  Street  New  York  City 


Good 

Cuts 

For 

Newspapers 

We  make  plates  for  newspapers 
that  are  etched  deep  and  will 
print  well. 

Our  prices  are  right  and  as  we  op¬ 
erate  a  day  and  night  force,  we  are 
able  to  give  newspapers  a  highly 
satisfactory  service  at  all  limes. 


Atlas  Engraving  Company 

205  Weit'40tk  Street  New  York 


Send  for  samples  of  H 
tone  Diamond  Black.  1 
Ink  will  print  Jet  Black 
«»e  most  difficult  pa] 
40c.  net. 

Every  pound  gtaarantet 

F.  E.  OKIE  CO. 

PHILADELPHIA.  PA. 


newspaper  men  in  western  Oklahoma, 
has  disposed  of  his  plant  and  subscrip¬ 
tion  list  to  a  stock  company.  P.  S. 
Hillman  will  be  the  editor  under  the 
new  ownership.  Hillman  formerly  ed¬ 
ited  the  paper. 

Lanesboro,  Ia. — A.  L.  Clark,  for¬ 
merly  of  Lake  City,  has  purchased  the 
Topic  of  this  city  and  taken  charge. 

Albia,  Ia. — A  half  interest  in  the 
Republican  has  been  sold  to  S.  W.  Wil¬ 
son,  of  Oskaloosa.  The  change  took 
place  September  1,  and  the  purchase 
price  was  said  to  be  The  sale 

retires  Horace  Barnes,  editor  and  man¬ 
ager,  and  Don  McGiffen,  city  editor. 
Mr.  Wilson  at  one  time  was  part  owner 
of  the  Oskaloosa  Times. 

Waverly,  O. — There  is  a  movement 
on  foot  among  prominent  Republicans 
in  Waverly  and  Pike  County  to  pur¬ 
chase  the  Waverly  News,  the  Repub¬ 
lican  organ  of  the  county,  the  majority 
of  the  stock  in  which  is  owned  by  lead¬ 
ing  Democrats  of  that  county.  Lloyd 
Gehres  is  slated  for  editor  and  general 
manager  of  the  paper. 

Meyersdale,  Md. — The  Commercial 
has  been  purchased  by  Kimber  Cleaver, 
who  will  conduct  it  as  a  Progressive 
organ.  Rev.  Albert  M.  Schaffner  has 
been  editor  and  proprietor  since  1911, 
when  Loa.  A.  Smith,  many  years  edi¬ 
tor  of  the  paper,  died. 

Marlington,  W.  Va. — The  Pocahon¬ 
tas  Independent,  a  Progressive  paper 
published  by  Bob  Kramer,  has  been 
bought  by  the  Republican  leaders  of 
Pocahontas  County  and  consolidated 
with  the  Journal,  a  Republican  paper 
recently  established. 

Logan,  W.  Va. — The  Banner  has 
changed  hands  and  will,  in  the  future, 
he  published  and  edited  by  W.  J.  Dee- 
gaus. 

PrRvis,  Miss. — The  Booster  Publish¬ 
ing  Company,  heretofore  owned  by  Miss 
Mattie  J.  Emerson,  has  changed  hands. 
M'ss  S.  M.  Reese  assumes  the  owner¬ 
ship  of  the  plant,  and  it  is  understood 
that  Dr.  S.  E.  Reese  will  continue  to 
act  as  editor  of  the  Purvis  Booster. 

Tower  City,  N.  D. — W.  B.  knight 
has  sold  the  Topics  to  George  J.  Heinze, 
who  for  the  past  four  years  has  been 
editor  of  the  Halsted  (Minn.)  Journal. 

New  Lisbon,  Wis. — C.  A.  Leicht  has 
bought  out  the  interest  of  Donald  M. 
Leicht  in  the  Times-.\rgus  Publishing 
Company  and  is  now  the  sole  owner  of 
the  paper  and  its  printing  plant. 


NEW  PUBLICATIONS. 

Painted  Post,  N.  Y. — L.  J.  Swart- 
out  is  making  arranpements  for  the 
publication  of  two  independent  weekly 
newspapers.  They  will  be  known  as  the 
Ppin^fd  Post  Exnress  and  the  Wood- 
hull  Enterprise.  Mr.  Swartout  has  been 
connected  with  newspapers  at  Dundee 
and  Watkins. 

London,  England. — Frenchmen  in 
London  now  have  a  newspaper  of  their 
own.  It  is  the  first  French  daily  news¬ 
paper  in  England.  Its  title  is  L’Echo 
de  France. 

Grenloch,  Pa. — The  Weekly  Star, 
the  first  newspaper  published  at  Gren¬ 
loch.  will  appear  this  week  with  H.  J. 
Gardner  as  editor.  It  will  be  neutral 
in  politics. 


NEW  INCORPORATIONS. 

Toledo,  O. — The  Toledo  German 
Publishing  Company,  capital  stock,  $50,- 
(XX);  general  printing  and  advertising 
business ;  A.  W.  Eschedor,  George  J. 
Mendelsohn,  John  Ulmer,  Walter  Heer, 
Albert  Neiikem,  Theo.  Schmitt.  Antom 
Hensch.  C.  E.  Christen  and  Henry  C. 
Vertriede. 

Syracuse,  N.  Y. — The  Onondaga  Star 
Publishing  Company:  printing  and  pub¬ 
lishing;  capital  stock,  $175,000;  incor¬ 
porators  ;  C.  T.  Hurst,  C.  A.  Gallinger, 
A.  J.  McGuire. 

Ashland,  Pa. — Steel  Publishing  Com¬ 
pany;  capital,  $10,000;  treasurer,  C.  E. 
Steel,  Minersville. 

Chicago.  III. — Eaton  &  Co.;  capital 
stock,  $20,0(X);  printing  and  publishing; 
incorporators;  D.  D.  Hunt,  R.  R.  Dref- 
fein  and  W.  Wynne. 


OliVe  Hill,  Ky. — Herald  Publishing 
Company;  capital,  $1,500;  incorporat¬ 
ors:  A.  J.  Counts,  T.  S.  Yates,  J.  E. 
iVicDavid,  J.  E.  Thornsbury  and  W.  F. 
Fultz. 

Wilmington,  Del. — Latest  News  As¬ 
sociation;  capital  stock,  $10,000;  to  ac¬ 
quire,  take  over  and  carry  on  business 
now  carried  on  at  400  Century  Build¬ 
ing,  Indianapolis,  and  to  publish,  print 
and  circulate  papers,  magazines,  etc.  In¬ 
corporators:  F.  D.  Buck,  George  W. 
Diliman,  L.  H.  Jeffries. 


TO  EDUCATE  THROUGH  PRESS. 


Life  Underwriter*  Will  Consider  Na¬ 
tional  Ad  Campaign  at  Coming 
Convention. 

The _  educational  value  of  newspaper 
advertising  as  a  part  of  a  national  cam¬ 
paign  to  bring  life  insurance  more 
strongly  before  the  American  people 
will  be  undoubtedly  the  biggest  prob¬ 
lem  to  come  before  the  convention  of 
the  National  Association  of  Life  Under¬ 
writers,  which  meets  in  Cincinnati  Sept. 
14  to  16. 

Charles  W.  Scoval,  of  Pittsburgh,  who 
is  in  Cincinnati  to  get  the  arrangements 
for  the  convention  under  way,  declared 
that  a  national  fund  will  be  raised  to 
pay  the  expenses  of  a  nation-wide  life 
insurance  course  in  the  daily  news¬ 
papers.  The  advertising  will  not  be  de¬ 
voted  to  one  company  or  to  any  com¬ 
pany,  but  will  simply  tell  the  public  what 
life  insurance  is  and  what  it  proposes. 

The  money  which  will  be  given  toward 
this  fund  will  not  come  from  the  com¬ 
panies,  but  will  be  raised  by  the  mem¬ 
bers  of  the  organization,  who  are  their 
leading  agents  and  solicitors  of  America. 

“I  feel  that  eventually  the  insurance 
companies  will  be  willing  to  contribute 
liberally  to  the  fund  for  advertising 
along  this  line,”  said  Mr.  Scoval.  “At 
least  we  hope  to  show  them  in  a  few 
years  that  they  ought  to  do  it,  and  that, 
even  if  their  names  are  not  mentioned  in 
the  advertisements,  they  are  reaping  the 
benefits  just  the  same.” 

John  L.  Shuff,  president  of  the  Cin¬ 
cinnati  Life  Underwriters’  Association, 
declared  that  the  local  organization  will 
contribute  its  full  share  to  the  fund, 
and  expressed  the  belief  that  when  the 
reports  on  it  are  made  at  the  conven¬ 
tion  it  will  surpass  all  expectations. 


Real  Coffee  Used  in  This  Ad. 

The  Dake  Advertising  Agency  of  San 
Francisco  is  now  working  on  the  M.  J. 
B.  account — one  of  the  biggest  coffee 
accounts  in  the  West.  It  has  hit  on  a 
novel  stunt  in  advertising  this  coffee  in 
the  street  cars,  by  showing  the  actual 
coffee  beans  from  an  overturned  coffee 
can.  The'  beans  are  pasted  onto  the 
card.  The  coffee  can  is  a  natural  re¬ 
production  in  colors  on  a  grey  back¬ 
ground.  The  ad  is  a  decidedly  catchy 
one.  It  will  be  placed  before  the  public 
very  shortly.  The  Dake  Agency  also 
handles  the  Levi  Strauss  “Koverall” 
business:  a  big  account.  This  agency 
was  established  in  1878.  L.  A.  Dake 
is  the  president:  E.  J.  Wood,  secretary. 
E.  D.  Dake,  the  vice-president,  is  in 
charge  of  the  Los  Angeles  office  of  the 
concern.  _ 


Baltimore’s  Relicious  Ads. 

After  using  smaller  copy  during  the 
summer  months,  the  men  behind  the  Re¬ 
ligious  Advertising  Campaign  in  Balti¬ 
more  resumed  the  use  of  half-page  copy 
in  the  Baltimore  News  of  September  5. 
The  advertisements  not  only  urge  peo¬ 
ple  to  go  to  church,  but  likewise  point 
out  to  the  ministers  the  necessity  of 
taking  a  great  interest  in  social  prob¬ 
lems.  The  success  of  the  campaign  in 
the  past  has  been  the  means  of  inter¬ 
esting  several  Baltimore  clergymen  in 
the  use  of  printers  ink  for  their  particu¬ 
lar  church.  Most  of  the  copy  is  pre¬ 
pared  in  Baltimore,  although,  from  time 
to  time,  noted  writers  like  Winston 
Churchill  and  Bouck  White,  contribute. 
Arthur  G.  Turner,  manager  of  the  clas¬ 
sified  department  of  the  News,  is  in 
charge  of  the  campaign. 


Fire  did  considerable  damage  to  the 
Durand  (Ill.)  Gazette  last  week. 


Most  Far  Reaching  Newspaper 
Reading  Concern  in  Existence 

ATLAS  PRESS 
CLIPPING  BUREAU 

CHARLES  HEMSTREET.  Muwsm’ 

We  furnish  everything  that  looks 
like  a  press  clipping  from  all  over 
the  world. 

Our  Motto-RESULTS  COUNT 


218  East  42Bd  Straet  New  York 


Cmnadimn  Preaa  CUpplagn 

The  problem  of  covering  the  Csnsdian 
Field  is  answered  by  obtaining  tbe  service  of 

Tht  Dominion  Press 
Clipping  Agency 

which  gives  the  clipping  on  sH  mstteis  of 
interest  to  yoa.  printed  in  ovei  0A  per  cent, 
of  the  newspapers  and  pubheations  of  CAN¬ 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  OUT  head  office. 

74-76  CHURCH  ST..  TORONTO.  CAN. 

Price  of  service,  rqpilar  press  clipping 
rates — sperial  rates  and  discounts  to  Trade 
and  Newspapers. 


TAKE  IT  TO 


OPKN 
14  HOUBS 
i  OUT  OP  Id 


TIBPASTCSTi 
ENGRAVEftS^ 
ON  EARTH 


iwTPitAiL'ngTfiy 

PHffroCNCEAYINCI 

I  BSRsssauSUnr  Tel  4) 
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TIPS  FOR  THE  AD  MANAGER. 

J.  W.  Barber  Advertising  Agency, 
Washington  street,  Boston,  Mass.,  is 
placing  3-inch  two-times-a-week  52-time 
orders  with  a  selected  list  of  papers  for 
A.  J.  Tower  Company,  “Tower  Brand 
Slickers,”  Boston,  Mass. 


list  about  this  time  of  the  year  for  the 
ueo.  A.  Snow  Shoe  Company,  “Snow 
Shoes,”  Brockton,  Mass. 


Harper  Brothers,  “Auction  Block,” 
325  Pearl  street,  New  York  City,  are 
placing  orders  through  various  agents. 


BOLL  OF  BOIMOB 

Publicatioiu  examined  by  the  Ataociation  of  American  AdvertUert,  o( 
which  a  COMPLETE  EXAMINATION  of  the  various  records  of  drcuUtioB 
was  made  and  the  ACTUAL  CIRCULATIO.N  ascertsuned,  with  later  figorat 
in  some  instances  furnished  by  the  publisher. 


Calkins  &  Holden,  250  Fifth  avenue,  Frank  Presbrey  Company,  546  Fourth  — 

N.ew  York  City,  are  reported  to  have  avenue.  New  York  City,  is  issuing  or-  _ ARIZONA. _ 

charge  of  the  advertising  account  of  H.  ders  to  papers  in  fleeted  secdons  for  GAZETTE— A v.  Gross  Cir.  Mar..  1914, 
J.  Heinz  Company,  “Heinz  Products,”  the  Sterling  Gum  Company,  200  Fifth  Government  Statement,  Apr.  1, 
Pittsburgh,  Pa.  avenue.  New  York  City. 


NEW  JERSEY. 


A.  W.  Ellis  Company,  10  High  street.  It  is  reported  that  F.  Wallis  Armstrong 
Boston,  Mass.,  is  issuing  2-inch  12-time  Advertising  Co.,  North  American  Build 


1914 

Gross 


6.544 

7,001 


orders  to  agricultural  papers  for  the 
Holstein-Friesian  Association. 


J.  H.  Way  &  Sons  Company,  “Way 
Muffler,”  23d  and  Arch  streets,  Phila¬ 
delphia,  Pa.,  is  asking  for  rates  in  a 
few  selected  papers. 


ing,  Philadelphia,  Pa.,  will  shortly  re¬ 
sume  the  same  list  of  papers  as  last 
year  for  Joseph  Campbell  Company, 
“Campbell’s  Soups,”  Camden,  N.  J. 


CALIFORNIA. 


'itiE  NEVXb . :>aiiia  Barbara 


PRESS  . Asbury  Park 

JOURNAL  . Elizabeth 

COURIER-NEWS  . Plainfield 

NEW  YORK. 


BULLETIN  . San  Francisco  BUFFALO  EVENING  NEWS. Buffalo 

-  BOLLETTINO  DELLA  SER.\. 


Freeman  Advertising  Agency, 

Building.  Richmond.  Va.,  is  mak-  New  York  City. 


The 
Mutual 

ing  up  a  list  of  Southern  papers  for  the 
fall  campaign  of  Vicks’  Chemical  Com 
pany,  Greensboro,  N.  C. 


George  Batten  Company,  Fourth  Ave¬ 
nue  Building,  New  York  City,  is  resum¬ 
ing  the  fall  advertising  for  Lehn  & 
Fink,  “Pebeco  Tooth  Paste,”  120  Wil- 


GEORGIA. 


ATLANTA  lOURNAL  (Cir.  57,531) 

Atlanta 


George  W.  Bricka,  114  E)ast  28th 
street.  New  York  City,  is  handling  the 
advertising  account  of  the  Knabe  Piano 
Company,  “Knabe  Pianos,”  Baltimore 
Md.  He  is  also  placing  orders  with 
papers  in  Greater  New  York  for  the 


Cheltenham  Advertising  Service,  150 
Fifth  Avenue,  New  York  City,  is  re¬ 
ported  to  have  charge  of  the  advertising 
account  of  Robert  H.  Ingersoll  & 
Brother,  “Ingersoll  Watches,”  315 
Fourth  avenue.  New  York  City. 


CHRONICLE  . . Augusta 

LEDGER  . Columbus 


ILLINOIS. 


_  New  York 

EVENING  MAIL. . New  York 

OHIO. 

PLAIN  DEALER .  Cleveland 

Circulation  for  August,  1914. 

Daily  . 129 IH*.! 

Sunday  . lol’offi 

VINDICATOR  . Youngstown 


PENNSYLVANIA. 


Foster  Debevoise  Company,  15  West 

_  _  _  38th  street.  New  York  City,  will  shortly 

Trommer  Brewing  Company,  of  Brook-  make  up  a  list  of  weekly  papers  for 


lyn,  N.  Y. 


Francis  Bannerman,  military  goods,  501 
Broadway,  New  York  City. 


POLISH  DAILY  ZGODA . Chicago 

SKANDINAVEN  . Chicago 

HERALD . Joliet  jimeS  Chester 

HERALD-TRANSCRIPT  . Peoria  ^^jly  DEMOCRAT . Johnstown 


The  Scheck  .Advertising  .Agency,  9 
Clinton  street,  Newark,  N.  J.,  is  for¬ 
warding  orders  to  some  Indiana  papers 
for  I.  Lewis  &  Company,  “John  Ruskin 
Cigar,”  Newark,  N.  J. 


L.  A.  Sandlass,  7  Clay  street,  Balti¬ 
more,  Md.,  will  resume  the  advertising 
of  the  Resinol  Chemical  Company,  of 
the  same  city,  about  the  15th  instant 
or  the  first  of  October. 


JOURNAL  . Peoria 

STAR  (Circulation  21.589)  . Peoria 


Louis  V.  Urmy,  41  Park  Row,  New 
York  City,  it  is  reported,  will  again 
make  up  a  small  list  of  papers  for  Earl 
&  Wilson,  “E.  &  W.  Collars,”  33  East 
17th  street.  New  York  City. 


James  T.  Wetherald,  221  Columbus 
avenue,  Boston,  Mass.,  will  resume  the 
advertisine  account  of  Chester  Kent  & 
Co.,  “Vinol,”  Boston,  Mass. 


Edward  J.  Shay,  Title  Building,  Bal¬ 
timore,  Md..  will  place  orders  in  the 
South  and  West  for  the  Monumental 
Brewing  Company,  Baltimore.  Md., 
when  they  secure  agents.  He  will  also 
use  the  same  list  of  papers  as  last  year 
for  Gibbs  Preserving  Company,  of  Bal¬ 
timore. 


Botsford  Advertising  Company.  Broad- 
Alien  Advertising  .Agency,  116  West  Buildimr  Portland.  Ore.,  will  issue 
32d  street.  New  York  CityV  is  sending  orders  this  fall  for  a  tryout  campaign  in 
out  orders  to  a  few  Eastern  papers  for  f cities  where  they 
the  Lehigh  Valley  R.  R.  Company.  143 

Liberty  street.  New  York  Citv  Growers  Association,  Hood  River,  Ore. 


C.  Ironmonger  Advertising  Agency, 
20  Vesey  street.  New  York  City,  is  mak¬ 
ing  a  few  new  contracts  for  Bass,  Rat¬ 
cliff  &  Gritton,  Ltd..  “Bass  Ale,”  90 
Warren  street.  New  York  City. 


Esser-Wright  Company,  Utica  and 
Buffalo,  N.  -Y.,  is  placing  small  orders 
with  weeklies  for  Bee  Cell  Company, 
Syracuse,  N.  Y. 


N.  W.  Ayer  &  Son,  300  Chestnut 
street.  Philadelphia.  Pa.,  will  place  or¬ 
ders  with  a  selected  list  of  papers  the 
l-tter  part  of  this  month  for  Martin 
Wagner  Company,  “Pork  &  Beans,”  Bal¬ 
timore,  Md. 


M.  Volkmann  Advertising  Agency. 
Temnle  Court,  New  York  City,  is  for¬ 
warding  orders  to  the  same  list  of 
papers  as  last  soring  for  the  Empress 
Manufacturin'^  Comnany,  36  West  20th 
street.  New  York  City. 


INDIANA. 

THE  AVE  MARIA . 

Notre  Dame 

IOWA. 

REGISTER  &  LEADER.. 

.Des  Moines 

THE  TTMES-JOURNAL. 

. . .  .Dubuque 

KANSAS. 

CAPITAL  . 

KENTUCKY. 

COURIER-JOURNAL  ... 

, .. .Louisville 

TIMES  . 

. . .  .Louisville 

LOUISIANA. 

DAILY  STATES . 

New  Orleans 

ITEM  . 

New  Orleans 

TIMES-PICAYUNE  ....: 

New  Orleans 

MARYLAND. 

DISPATCH . Pittsburgh 

PRESS  . Pittsburgh 


TIMES-LEADER . Wilkes-Barrt 


GAZETTE 


.-York 


SOUTH  CAROLINA. 


DAILY  MAIL . Anderson 


THE  STATE . Columbia 

(Sworn  Cir.  Mch,  1914.  D.  22.8.'>0:  8.  a.444) 

TENNESSEE. 


NEWS-SCIMITAR . 

BANNER  . 

TEXAS. 

STAR-TELEGRAM  .... 

..Fort  Worth 

Sworn  circulation  over  39,000  dally.  Only 
dally  In  Fort  Worth  that  permitted  1912  «• 
amlnatlon  by  Aaaoclailon  of  American  Ad¬ 
vertisers. 


The  Southern  Manufacturing  Com¬ 
pany.  “Good  Luck  Baking  Powder,” 
Richmond.  Va.,  is  asking  for  rates  in 
some  •Southern  papers. 


Remington  Advertising  Agency,  1280 
Main  street,  Buffalo,  N.  Y..  it  is  re¬ 
ported.  will  resume  the  adverti<;mg  of 
Sneneer.  Kellogg  &  Sons.  “Kell'igg’s 
Tasteless  Castor  Oil,”  Buffalo,  N.  Y.,  in 
October. 


THE  SUN . Baltimore 

baa  a  combined  net  paid  circulation  of 
127,000  copies  dally,  80.000  of  which 
are  served  In  BsUlmnre  homes. 

MICHIGAN. 

PATRIOT  (No  Mondav  Issue). Jackson 
Average  lat  qu.  1914:  Dally  10,99.1:  Sunday 
12,-‘t54.  Member  “American  Newspaper 
Pub.  Ass’n."  “Ollt  Edge  Newa- 
papera.''  and  Am.  Audit  Aas'n. 


CHRONICLE  . Houston 

The  Chronicle  guarantees  a  circulation  at 
35.000  daily  and  4.'>.0OU  Sunday. 


_ WASHINGTON. _ 

POST-INTELLIGENCER  . Seattl* 


CANADA. 


Ernest  J.  Goulston  Advertising 
.\<»ency.  18  Tremont  street,  Boston, 
Mass.,  generally  prepare  the  newspaper 


New  Orleans  States 

Sw*m  Net  Paid  Circalatlon  lor  6  Months 
Ending  April  1,  1914 

38,427  DAILY 

Per  P.  O.  Statement 

C arrier  cir-alatkm  aver^aet  over  19  000 
per  iaeae.  We  anarar'ec  the  largest  car¬ 
rier  and  the  larseat  tsat'e  knmt  circula¬ 
tion  in  New  Orleans.  tt  is  lee  expenrive 
an<1  eatter  to  create  a  new  market  in  a 
dniited  territorv  hv  using  concentrated  cir¬ 
culation.  The  States  fills  that  poaition  in 
New  Orleana 

The  S.  C.  BEflWITH  SPECIAL  AGENCY 
Sele  Poreige  lepreMalalivei 
New  York  Chicago  St  Lonie 


Canehart’s  Maiknown  Methods,  Inc., 
^56  Fourth  avenue,  has  created  another 
new  brewerv  account,  that  of  the  Lion 
Brewery.  New  York  City.  This  agency 
is  making  5.000-line  contracts  with  the 
New  York  daily  newspapers  to  :»dver- 
tise  the  Lion  Brewery  “Pilsener”  and 
“Wuervburger”  brands.  Another  new 
advertiser  recently  created  by  this 
acrency  is  “The  Interstate  Company,” 
New  York,  dealers  in  tobaccos,  cigars 
and  cigarettes,  and  advertising  for  the 
“Banlcfrs’  Special”  smoking  tobacco,  and 
the  “Zufedi  Cigarettes”  are  being  adver¬ 
tised  in  a  select  list  of  publications. 

The  A.  J.  Tower  Co.  is  sending  out 
three  inches  52  times  in  a  selected  list 
through  J.  W.  Barber,  Boston,  Mass. 

The  Ackenberg  Special  Agency,  of 
Toledo,  O.,  on  September  1  took  over 


MINNESOTA. 


BRITISH  COLUMBIA. 


TRIBUNE.  Mon.  &  Eve _ Minneanolis  WORLD . Vancouver 


MISSOURI. 


ONTARIO. 


POST-DISPATCH  . St.  Louis  „ 


MONTANA. 


MINER  . Butte 


FREE  PRESS . 

QUEBEC. 


NEBRASKA. 


FREIE  PRESSE  (Cir.  128.384)  .Lincoln 


LA 


LA  PATRIE . Montreil 


PRESSE . Montreil 

Ave.  Cir.  for  1913,  127.722 


the  agency  division  of  the  classified  Editor  File*  Bankruptcy  Petition, 
department  of  the  Ackenberg-Machen  Joseph  C  Bennett,  publisher  of  the 
Co.  The  latter  company  will  continue  Carlyle  (la.)  Optimist,  has  filed  a 
to  receive  orders  for  classified  adver-  tition  in  the  Federal  Court  in  which 
tsing,  but  the  preparing,  placing  and  he  asks  to  be  adjudged  a  bankrupt.  Hj* 
checking  will  be  attended  to  by  the  liabilities  are  listed  at  $3,679.42  and  b» 
Ackenberg  Special  Agency.  assets  at  $1,799.57. 
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pj)  field  personals,  tenth  year  of  ad  course.  P|f00jQ|iy  Qf  AdVOrtlSOrS  AldSa 


W  S  Crawford,  an  advertising  agent  Noted  List  of  Lecturers  to  Address 
of  Liverpool,  is  on  his  way  home  after  23rd  Street  Y.  M.  C.  A.  Students, 
an  extensive  trip_  m  this  country.  He 


Publishers’  Representatives 


- -  ,  The  tenth  season  of  the  23rd  Street 

said,  before  Mihng,  FtmiQnH  fnr  T.  M.  C.  A.  course  in  advertising  will 

disc  that  has  been  ma  e  in  g  open  on  Wednesday  evening,  October  14, 

France,  Belguim,  •  .  t  at  8  o’clock,  and  continue  each  Wednes- 

will  now  be  shipped  to  ,  eyeni,,g  fQj-  twenty-four  weeks.  The 

see  no  reason  why  Eng  .--Hp  course  is  under  the  direction  of  Frank 

United  States  should  not  P  ^  Leroy  Blanchard,  editor  of  The  Editor 

relations  just  as  if  there  we  e  .  Publisher.  H.  W.  Doremus,  of 

William  H.  McMahon  has  taken  a  the  Doremus  &  Morse  Agency,  is  assist- 
oosition  with  the  Fair  Store  of  Bmg-  ant  instructor.  JOHN  M.  BRANHAM  CO. 

hamton,  N.  Y.,  as  advertising  and  sales  phe  course  presents  the  fundamental  Bruniwick  Bldg.,  N.  Y.,  Mailers  Bldg., 

promotion  manager.  Mr.  McMahon  was  principles  of  advertising  to  the  students  Chic.;  ChemiciM  Bldg.,  St.  Louis, 
called  back  to  Binghamton,  from  a  posi-  through  direct  personal  instruction  by 

tion  as  district  manager^with  the  Hew-  Blanchard  and  Mr.  Doremus;  lec-  BROOKE,  WALLACE  G.  &  SON, 


ALLEN  ft  WARD 

Brunswick  Bldg.,  New  York 
Advertising  Bldg..  Chicago 

ANDERSON,  C.  J..  SPECIAL 
AGENCY 

Marquette  Bldg.,  Chicago,  lU. 
TeL  Cent.  1112 


Advertising  Agents 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  "t..  New  York 
TeL  Barclay  7095 


COLLIN  ARMSTRONG 
Incorporated 

Advertising  ft  Sales  Service 
115  Broadway,  New  York 


Nov.  18 — "Problems  of  the  Retail  Advertis¬ 
er,”  by  W.  R.  Hotchkln,  of  the  Cheltenham 
Advertising  Service. 

Nov.  25 — "Problems  of  the  General  Adver¬ 
tiser,”  by  R.  A.  Holmes.  Advertising  and 
Sales  Manager  of  the  Crofut  &  Knapp  Co. 

Dec.  2 — “Planning  an  Advertising  Cam¬ 
paign,”  by  William  King  Hannah,  Adver¬ 
tising  Counsel. 

Dec.  9 — "Advertising  Economics,”  by  Harry 
Tipper,  President  of  the  Advertising  Men's 
I.oague  of  New  York  City,  and  Sales  Man¬ 
ager  of  the  Texas  Co.  ^ 

Dec.  18— "Something  About  Advertising  That  KEATOR,  A.  R. 


ver  Suction  Sweeper  Company,  with  tures  by  a  staff  of  experts  in  their  fields ; 
which  he  has  been  associated  m  Harris-  home  work  assigned  to  students,  and 
burg  and  Albany.  For  several  years  individual  criticism  of  the  work  done, 
Mr.  McMahon  was  engaged  m  news-  jn  the  presence  of  the  class, 
paper  work  in  Binghamton  and  subse-  Jhe  program  of  lectures  for  the  com- 

ouently  was  connected  with  the  Sisson  year  follows : 

Brothers-Welden  Company  as  advertis-  oct.  14 — “What  the  Advertising  Field  Offers 

. for  fniir  vears  before  leav-  Young  Men,”  by  Mr.  Blanchard. 

mg  manager  tor  tour  years,  oeiore  icav  2I— "What  You  Must  Know  Before  Pre- 

ing  the  city.  paring  Advertising  Matter.”  by  Mr.  Blanch- 

J.  J.  Geisinger,  ^ho  liasjie^n^^  Oct  ^-Practical  Suggestions  on  Prepara- 
nected  with  large  advertising  interests  qj  Advertising  Copy/*  by  Mr.  Dore- 

in  Philadelphia,  has  become  associated  mus. 

wiU,  ,he  Fed.r.1  Advertising  Agency,  ‘.VJ; 

New  York.  william  Orecn. 

George  L.  Gold,  an  advertising  spe-  ll--"Some  Things  Worth  Knowing 

ucuigc  I  About  Paper,”  by  C.  D.  Jacobs,  Expert  in 

cialist,  IS  to  give  an  advertising  man  s  paper  Manufacture, 
view  of  religion  this  month  at  the  West  ‘ 

Side  Branch  of  the  Y.  M.  C.  A.  in  this 
city. 

James  C.  Calvert,  who  has  been  ad¬ 
vertising  manager  of  the  Wichita 
(Tex.)  Times,  has  taken  over  the  man¬ 
agement  of  the  Duncan  (Okla.)  Eagle. 

Mr.  Calvert  is  succeeded  on  the  Times 
by  James  A.  Wray,  formerly  city  edi¬ 
tor  of  that  paper. 

Edward  Cohen,  until  recently  in 
charge  of  the  financial  advertising  de¬ 
partment  of  the  New  York  Evening 
Post,  has  joined  the  staff  of  the  Metro¬ 
politan  Advertising  Agency,  of  this  city. 

C.  J.  Cruickshank  has  left  his  post 
with  the  Lozier  Motor  Car  Company  to 
become  associated  with  the  advertising 
department  of  the  Nelson-Baker  Com¬ 
pany,  Detroit. 

K.  S.  Fenwick  has  been  made  a  di¬ 
rector  in  the  service  department  of 
Every  woman’s  World.  He  was  formerly 
with  the  Gagnier  Advertising  Service, 

Toronto.  At  one  time  he  was  an  adver¬ 
tising  manager  and  Commissioner  of 
Publicity  for  the  city  of  Quebec.  He 
was  active  in  the  management  of  the 
publicity  campaign  for  the  Quebec  Ter¬ 
centenary  celebration. 

William  Horner,  advertising  manager 
of  the  Brooklyn  (N.  Y.)  Eagle,  has 
returned  from  a  visit  to  Bermuda.  The 
return  trip  was  without  special  incident 
,  and  no  molestation  on  the  part  of  Ger¬ 
man  war  ships  was  encountered. 

B.  J.  Griswold,  well-known  cartoonist 
and  for  the  past  two  years  in  charge  of 
the  Fort  Wayne  (Ind.)  Sentinel  art 
department,  has  resigned  to  embark  in 
the  advertising  business.  Mr.  Griswold 
will  head  a  new  concern  to  be  known 
as  the  Progressive  Advertising  Com¬ 
pany. 


225  Fifth  Ave.,  New  York  City. 
TeL  4955  Madison  Sq. 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemicid  Bldg.,  St.  Louis. 

CARPENTER-SCHEERER-SULLI- 
VAN  SP.  AGENCY 

Fifth  Ave.  Bldg.,  New  York. 
People’s  Gas  Bldg.,  Chicago 


ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York 
TeL  4280  Rector 


BRICKA,  GEORGE  W,  Adv.  AgaM. 
114-116  East  28th  St.,  New  York 
TeL  9101-9102  Mad.  Sq. 


CONE,  LORENZEN  ft  WOOD¬ 
MAN 

Brunswick  Bldg.,  N.  Y.;  Advtg.  Bldg. 
Chic.;  Gumbel  Bldg.,  Kansas  City. 

DE  CLEROUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  V/.  34th  St. 

HENKEL,  F.  W. 

People’s  Gaa  Bldg.,  Chicago 
Metropolitan  Bdg.,  New  Yo  k. 


PRANK,  ALBERT  ft  CO. 

26-28  Beaver  St,  New  Yarh 
TeL  Broad  3831 


Is  So,”  by  Bert  Moses,  Secretary,  Treas¬ 
urer  and  Advertising  Manager  of  the 
Omega  Chemieal  Co. 

Jan.  6 — "Truth  in  Its  Relation  to  Advertis¬ 
ing,”  by  James  Wright  Brown,  Publisher 
of  the  Editor  and  Publisher. 

Jan.  13 — "What  the  Advertising  Agent  Does 
for  the  Advertiser,”  by  O.  H.  Blackman,  of 
the  Blackman-Ross  Co. 

Jan.  20 — "The  Newspaper  as  an  Advertising 
Medium,”  By  W.  A.  Thomson,  Director  of 
the  Bureau  of  Advertiaing  of  the  American 
Newspaper  Publishers’  Association. 

Jan.  27 — "The  Appeal  of  Magazine  Advertla- 
Ing,”  by  Richard  H.  Waldo,  of  the  New 
York  Tribune. 

Feb.  3 — "Out-Door  Advertising.”  by  H.  J. 

Mahin.  of  the  O.  J.  Gude  Co. 

Feb.  10 — “The  Place  of  Supplementary 
Mediums  In  Advertising,”  by  Llewellyn  H. 

Pratt,  of  the  Passaic  Metal  Ware  Co.,  and 
Chairman,  Educational  Committee,  A.  A. 

C.  W. 

Feh.  17 — "Making  I>>tters  Pay."  by  E.  H. 

Schulze,  of  the  MeOraw  Publishing  Co. 

Feb.  24 — “The  Merchandising  Policy  Behind  - 

the  .\dvertlalng  Plan.”  by  Robert  Tinsman,  « 

President  of  the  Federal  Advertising  VERREE  ft  CONKLIN,  luc 
Agency.  -  ■ 

March  3 — “How  to  Secure  Co-operation  Be¬ 
tween  the  .\dvertlaing  and  Sales  Depart¬ 
ments,”  bv  Robert  Wentworth  Floyd,  of 
the  Woman's  W’orld. 

March  10 — "Advertising  in  Its  Relation  to 
Distribution.”  by  C.  W.  Hoyt,  of  the  C.  W. 

Hoyt  Advertising  Agency 


601  Hartford  Bldg.,  Chicago,  IB. 
TeL  Randolph  6065. 

171  Madison  Av.,  New  York. 

NORTHRUP.  FRANK  R. 

225  Fifft  Ave.,  New  Yoih 
TeL  Madison  Sq.  2042. 

O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST 

22  North  William  St,  New  York 
TeL  Beekman  3636 

PAYNE,  G.  LOGAN,  CO. 

747-8  Marquette  Bldg.,  Chicago;  200 
Fifth  Ave.,  New  York;  40  Brom- 
Held  St,  Boston. 


225  Fifth  Avenue,  New  York 
TeL  Madison  Sq.  962 


HOWLAND,  H.  S.  ADV.  AGCY.. 
Inc. 

20  Broad  St,  New  York 
TeL  Rector  2573 


GJBNTHER-BRADFORD  ft  CO., 
Chicago,  IlL 


THE  BEERS  ADV,  AGENCY, 
Latin-American  “Specialists.” 
Main  Offices,  Havana,  Club. 
N.  Y.  Office,  Flatiron  Bldg. 


THE  EXPORT  ADV.  AGENCY 
Specialista  on  Expo. ;  Advertiaing 
Chiaago,  III. 


Rochester  Tribune  Co.  Organized. 


THE  DOINGS  OF  NEWSPAPERS. 

. . .  The  Philadelphia  Public  Ledger  was  The  Tribuna  Publishing  Company  was 

March  17  •"Practical  Suggestloiw  to  s^ler.?  the  first  newspaper  to  suggest  to  Presi-  organized  last  week  to  look  after  the 

nU^Maiiager^of  c^irren^”  Opin^m  ’  ^  interests  of  La.  Tribuna  di  Rochester. 

March  24— "Some  Knotty  Problems  In  Sales-  t>t  prayer  tor  peace.  jsj,  V.,  an  Italian  weekly.  This  step 

by  Col  Eu-  -  was  made  necessary  by  increasing  busi- 

PreL  Duplex  Printing  Haven  Courier-Journal  on  ness.  The  officers  of  the  organization 

March  3i!— "Advertising  Philosophy,"  by  September  7  printed  a  page  of  state-  are  as  follows :  President,  Antonio  Bo- 

Henij  D.  Wilson.  Advertising  Manager  of  ments  made  by  the  heads  of  forty-eight  naldi ;  secretary ;  Gieuseppe  Morabita ; 

the  Co.amopolltan  Magazine.  nf  '  "  .  .  °  _  "*» 

April  7 — Annual  Dinner.  Joe  Chappie.  Editor 

and  others  will  on 

ception  they  were  optimistic  in  char-  t^ 
acter  and  full  of  good  cheer  for  tjatiic?. 
souls.  •- 


of  the  National  Magazine, 
speak. 


the  largest  concerns  in  the  country  dira^ttirz^d  administrator,  .Francesco 
the  business  outlook.  Without  ex-  ')?llaif;  treasurer,  Luigi  D’ Amanda ; 

Listeds,  jKirbo  Gollini  and  Domenico 
elh^Sj;^  adv  ertising  manager,  E.  L. 


Free  Publicity  Takes  on  New  Form.  _ 

A  new  angle  of  the  constantly  recur-  _ a  k  n  mt  n  »•  c-i 

ring  attempt  to  secure  free  publicity  *^';!**‘’*‘  ^  ^  Convention  Film, 

appears  in  the  letter  that,  according  to  The  Essanay  Film  Manufacturing  Co.. 

report,  was  sent  out  by  the  Interna-  Chicago,  has  presented  to  the  Associated  The  New  York  Herald  and  the  Schen- 
tional  Foreign  Exchange  Co.,  St.  Louis.  Advertising  Clubs  of  the  World  the  ectady  Union-Star  print  summaries  of 

The  letter  which  is  signed  by  Dr.  A.  1.  one-thousand-foot  moving  war  news  in  several  langnages  ‘for  .  ,,  -  . 

Sulyok,  manager,  includes  the  following  Picture  film  taken  at  the  Toronto  con-  the  accommodation  of  foreign  residents  r°  Pf'serit  the 

paragraph:  vention.  for  exhibition  before  the,  in-  of  their  respective  cities.  The  Herald  or  the  anti-Catholic  movement 


Plans  New  Anti-Catholic  Papar. 

C.  L.  Brandon  is  planning  a  new  daily 


To  have  some  idea  of  the  popularity  dividual  clubs, 
of  your  paper,  we  enclose  the  text  of 


gives  the  news  in  English,  G.erman  and 
French,  and  the  Star-Union  in  English, 
German,  Italian  and  Polish. 


to  be  started  sometime  this  month.  Mr. 
Brandon,  who  will  be  the  proprietor 
and  editor  of  the  new  paper,  has  been 
editing  a  weekly,  the  Sentinel,  in  Grand 
Saline,  Tex.,  which  has  already  obtainfsd 
a  large  circulation.  This  paper  will  be 


our  advertisement  for  the  first  thirty  German  Papers  Ban  Foreign  Authors. 

Ricans  that^  you  should  give  The  feeling  between  authors  of  vari-  - 

*  J  ■?  advertising  same  three  ous  countries  appears  to  be  on  the  in-  _  .u  »  u  as  -  •  — 

bHna  *1  advertisement  will  crease.  It  is  announced  from  Berlin  *«>  Morumg  PapM*.  Monroe  and  merized  with  the 

cZ?art®  that  German  authors  have  formed  a  na-  .  It  is  reported  that  a  Republican  morn-  .  ™  stock  comoa!^  fs  bS5  ol"- 

text  fft  4  ’  you  will  find  the  tional  association  to  prevent  literary  ing  paper  is  to  be  ;fTincned  in  Evans-  _  j  '  j  *  .l  oaoer  which 

HsSni  works  from  hostile  countries  being  ville,  .^nd.,  in  a  short  t.me,  to  be  I'acked  to TakTln  artiv^nart  in*^the 

£  ‘"tmedtately,  t-anslated  into  German.  The  names  of  by  the  Republican  Lounl>  Central  Com-  ‘tate'^^amoaign  ^  ^  ^  ^ 

the  copies  to  this  office.  tlie  authors  of  plays  who  are  natives  mittee.  The  Republicans  of  the  First  .  _ 

—  Q  dietrirf-  havp  hepn  without  an 

The  Metropolitan  Magazine  offers 
$500  in  prizes  to  the  newsdealer  oji  mer¬ 
chant  mdEing  ffie  best  whnbv.-  cenmter 
or  stand  displays  of  the  magazine. 


,  ('f  countries  now  hostile  to  Germany  Indiana  district  have  been  without  an 

■  ™*thur  K.  Gribble,  who  recently  died  are  not  to  be  mentioned  in  the  German  organ  since  the_  Evansviil*  Journal- 

w'fR  u  formerly  connected  press.  This  movement,  it  is  alleged,  was  News  became  an  independent  paper  sev- 

itn  the  Louisville,  Ky.,  Gunning  sys-  caused  by  the  attitude  of  Belgian  and  eral  years  ago.  The  same  of  the  pa- 

lem  ot  outdoor  signs.  British  authors.  per  has  not  yet  been  announced. 
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What  the  War  Means 
to  Chicago 

The  first  call  upon  the  surplus  products  of  the  United 
States  has  already  come. 

This  call  is  insistent,  persistent  and  will  be  prolonged. 

It  is  for  food. 

Those  sections  of  our  country  that  produce  a  surplus  of 
foodstuffs  will  soon  be  the  recipients  of  extra  millions  of 
dollars  by  reason  of  the  urgent  demand  upon  them. 

The  great  bulk  of  these  extra  millions  of  dollars  will  go 
to  the  territory  tributary  to  Chicago,  on  the  prosperity  of 
which  chiefly  depends  the  prosperity  of  Chicago. 

Consequently  the  people  of  Chicago  and  vicinity  are 
now  and  will  be  better  able  and  more  inclined  to  buy  goods 
than  thejpeople  of  any  other  section  on  earth. 

The  Chicago  district  is,  therefore,  the  logical  place  in 
which  to  advertise. 

The  World’s  Greatest  Newspaper 

(Trade  Mark  RegUtered) 

Member  Audit  Bureau  of  Circulations 

Eastern  Advertising  Office:  1216  Croisic  Bldg.,  220  Fifth  Avenue,  New  York  City 
Pacific  Coast  Advertising  Office:  742  Market  Street,  San  Francisco 
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